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Abstract
Received: In the existing literature and conceptualizing the behavior of
16 Jul 2021 sports clubs' members, the social-psychological aspects are less
considered. The aim of this study was to investigate the
Accepted: mediating role of trust and attachment as two psychological
factors in the relationship between social factors and the
18 Sep 2021 athletes' tendency to continuous membership of fitness club.
This study was of correlational type. The population of the
Keywords: study consisted of members of fitness clubs in Shahrood, from
Trust, which 199 people were selected by stratified random sampling.
Consumer The research tool was a researcher-made questionnaire that
psychology, includes six part and 25 items, including responsibility (three
Ethical climate, items), ethical climate (five items), interaction quality (five
Attachment. items), place attachment (five items), trust (four items), and
tendency to continue membership (three items). The collected
data were analyzed by structural equation modeling and partial
least squares. The results showed that the interaction quality,
responsibility, and ethical climate have a positive and
significant effect on both athletes' attachment and trust.
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Moreover, the effect of athletes' attachment on their tendency
to continue club membership is significant; however, the effect
of trust on athletes' tendency to continue membership is not
significant. It seems that meeting the psychological and social
needs of club members and creating confidence and inner
belonging can be a useful management strategy to strengthen
the relationship between club and athletes and maintain them

in the long term.

Extended Abstract

Background and Purpose

The nature of athletes' decision-
making in choosing a sports center
to practice and pursue sports
activities is very complex. Social
factorsin an environment can play a
role in how athletes make decisions
and behave (3). Among them, we
can name the ethical climate (1),
social responsibility (5), and the
interaction quality (4), which can
affect the continued presence of
people in sports centers. It seems
that the mentioned variables, by
influencing psychological variables
such as trust and attachment, cause
people to continue their
membership. The formation of trust
and attachment to a club occursin a
long process that is usually the
result of skills in providing services
(2, 6). In the existing literature and
conceptualizing the behavior of
sports clubs' members, the social-
psychological aspects are less
considered. This study aimed to
investigate the mediating role of
trust and attachment as two
psychological factors in the

relationship between social factors
and the athletes' tendency to
continue membership of fitness
clubs.

Materials and Methods: This study
had a correlational design and was
applied in terms of purpose, which
was conducted in the field. The
statistical population of the study
consisted of members of fitness
clubs in Shahroud. The sample
group was selected by the stratified
random sampling. Thus, first, the
city of Shahroud was divided into
four regions, then two clubs was
chosen from each area, and from
among the members of these clubs,
250 people was selected randomly.
Finally, 199 correct questionnaires
were collected and analyzed.

The data collection tool was a
researcher-made guestionnaire
based on interviews with 14
managers and members of fitness
clubs; in this way, the codes
extracted from the interviews
constructed the questionnaire
items and the themes of the code
classification formed the
questionnaire variables. This
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guestionnaire included six variables

of responsibility (three items),
ethical climate (five items),
interaction quality (five items),

place attachment (five items), trust
(four items), and willingness to
continue membership (three items),
which contained a total of 25 items.
The questionnaire scale was a five-
point Likert type (strongly disagree
= 1 to strongly agree = 5). Five
questions related to age, gender,
education, number of training
sessions per week, and sports were
considered demographic variables.
The face validity and content
validity of the questionnaires were
confirmed by eight experts in the
field of sports. In addition,
convergent and divergent validity
was used to verify the
questionnaires. Moreover, three
criteria including the factor loading,
Cronbach's alpha coefficient, and
composite reliability coefficient
were used to evaluate the reliability
of the questionnaires. The results of
these criteria are presented in the
findings section. Data analysis was
performed using structural
equation modeling in the partial
least squares method using PLS
software.

Findings

Descriptive analysis of the sample
demographic characteristics
showed that the two age groups of
21 to 30 years (35.7%) and 31 to 40

years (34.7%) had the highest
frequency. 57.8% of the sample
were male and 42.2% were female.
Approximately half of the research
sample (i.e., 50.3%) had a bachelor's
degree. Samples were from five
sports, including aerobics (30.7%),
bodybuilding  (28.1%), physical
fitness (22.1%), TRX (13.1%), and
Pilates (6%). 85.4% of the subjects
had three to four sessions per week,
9.1% had two sessions per week,
and 5.5% had more than four
sessions per week.

Examining the fit of the
measurement model was
performed using convergent
validity, divergent validity, factor
loads, Cronbach's alpha, and
composite reliability. The results
showed that Cronbach's alpha and
composite reliability were optimal
(above 0.7); the value of convergent
validity also indicated the optimal
values (above 0.5) for all six
research variables; also, the factor
loads of the model items showed
the desired values (0.5). The results
of fitting the structural model
revealed that the interaction
quality, responsibility, and ethical
climate affected athletes' trust by
0.15, 0.22, and 0.59, respectively,
and affected the place attachment
of athletes by 0.23, 0.40, and 0.34.
In addition, place attachment and
trust with a coefficient of 0.69 and
0.15, respectively, affected the
tendency of athletes to continue
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membership in the club. According
to Figure 1, it can be stated that the
effect of the variables of interaction
quality, responsibility, and ethical
climate on both athletes'
attachment and  trust was
significant at the level of 0.05.
Furthermore, the impact of
athletes' attachment on their
tendency to continue their
membership in the club was
significant at the level of 0.05;
however, the effect of trust on the
tendency of athletes to continues
membership in the club was not
significant.

Given that both paths of social
factors to attachment and

attachment to the tendency to
continue membership of athletes
were significant, the mediating path
would also be significant. The
findings also indicated that the
coefficient of determination of
endogenous variables was optimal.
In other words, R?> for the
attachment, trust, and tendency to
continue membership was 0.71,
0.75, and 0.68, which is at a very
high level. Furthermore, the SRMR
value of 0.79 for the research model
indicated an acceptable range and
showed the overall desirability of
the model.

Figure 1 - Structural model fit using significant coefficients
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Conclusion

It seems that the managers of
fitness clubs to influence the
perceptions and understandings of
athletes about club performance, it
is necessary to consider social
factors in their strategies such as
proper communication with club
members, creating a  good
atmosphere between members and
paying attention to environmental
issues. In addition, clubs need to be
sensitive to the feelings and
perceptions of their members. The
research literature shows that
studies in the sport has neglected
this issue. The present study shows
that along with the changes in
societies, the psychological needs of
individuals have also become
important. Therefore, in addition to
economic, servicescape, individual,
and social factors that have been
frequently studied and used in most
clubs' strategies, it is necessary to
consider psychological factors that
motivate athletes to make club
choices. Generally, the study’s
findings provide theoretical support
for designing of sports center
development strategies based on
psychological and social
characteristics.
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Table 1- Factor loads, Cronbach's alpha, combined reliability and convergent

validity of research variables
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Figure 1- Standard values related to path coefficient and structural model fit

&ldbre Cul w5l odliw! U (g La lw Jaw (o3l Y JSUS
Figure 2 - Structural model fit using significant coefficients
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