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Abstract

The aim of this study was identifying the way of use and the consequences
of unsuccessful cosmetic surgery from identification of female users with
Instagram content. The research method was a qualitative type of
phenomenology. For this purpose, based on the qualitative research
process and selected methods, from the field of research, which was all
women who performed cosmetic surgery or cosmetic surgery through the
Instagram program, a number of them were selected as the final sample
based on heterogeneous targeted sampling. There were 7 people whose
information was collected using semi-structured interviews and the
interviews were continued until information saturation. In the following,
the findings were analyzed using the 7-step Colaizzi method. From the total
findings of this research, 74 related sentences and phrases were extracted,
and after removing duplicate codes, 62 conceptual codes were obtained.
First, the codes were converted into simple concepts, and then they were
categorized into 5 categories with the same concept and 2 main
propositions, which included the usage method with 4 sub-concepts and
the consequences of unsuccessful action with one sub-concept. Users'
experiences showed that the way of use includes the factors of extensive
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activity in virtual networks, follow-up and research in virtual networks, the
desire to be seen in virtual networks and society, and the lack of trust in
virtual space and advertisements, and the consequences of unsuccessful
cosmetic procedures, including suicide factors. For unsuccessful beauty
procedures, family and academic problems due to facial burns, family's
efforts to save from a critical situation, not paying attention to celebrities
after suicide, are the retribution for mistakes and wrong judgment.

Key words: user, cosmetic procedure, Identification, Instagram.
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