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Abstract

Health and safety strategies and protocols for covid-19 (including: travel
restrictions, Stay-Home Campaigns, home and mandatory quarantine, Social
Gatherings restrictions) have stopped travel and tourism activities around the
world and have undeniably led to a decrease in international travel, followed by
an increase in domestic travel demand. Although tourism is resilient, the
unprecedented impacts of COVID-19 indicate a crisis in this socio-economic
activity and industry. The crisis that is not only different, but can have profound
and long-term structural changes in tourism. In this regard, the purpose of this
study is to investigate the tourists’ motivations to make domestic travel during
the outbreak of Covid-19. For this purpose, The Push-Pull theory were used to
shape the theoretical framework of the research. This study is a qualitative
research. The sampling method was purposive and the number of statistical
samples based on achieving theoretical saturation was 17 and the data were
collected through semi-structured interviews. Data analysis was performed using
MAXQDA in the framework of three steps; open, axial, and selective coding. The
findings show that there are various motivation factors for travel during the
Covid-19 outbreak. As a result of this research, it was found that the existence of
tourist’s push motivation has led to the formation of pull motivation for travel in
this period. Inhibitory factors were also identified, although they did not stop the
domestic tourists from traveling, made them change their usual travel patterns.
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Extended Abstract

1. Introduction

Health and safety strategies and protocols
for covid-19 (including: travel bans, Stay-
Home Campaigns, home and Mandatory
quarantine) have stopped travel and
tourism in the world and have undeniably
led to a decrease in international travel,
followed by an increase in domestic travel
demand and led to changes in market
behavior and travel patterns. There are
also changes in people's behavior and
lifestyle, and most of them prefer solo
travels or travelling in small groups and
choose safe and less active destinations
and led to changes in market behavior and
travel patterns. There are also changes in
people's behavior and lifestyle, and most of
them prefer solo travels or travelling in
small groups and choose safe and less
active destinations. Therefore, in order to
seek changing the pattern of tourists'
behavior, it is necessary to examine the
motivation as the decisive factor of human
behavior in order to identify the reason for
their travel. In Iran, despite the critical
condition and the high rate of mortality,
applying restrictions and government
policy actions taken in response to Covid-
19 at various times, as well as warnings of
the National Corona headquarters about
increasing the possibilities of people
become infected with Covid-19 while
traveling, domestic travel continue on
holidays and non-holidays in tourist
destinations to the extent that this
irresponsible behavior of tourists has led
to the formation of negative attitudes and
behavior in some local communities in the
most  visited tourist destinations.
Therefore, according to the existing
conditions; Limitations of supply and
demand in the tourism sector, the
perception of become infected with

Covid-19 and the necessity tourists' social
responsibility, the question arises. What
are the tourists’ motivation to travel
during the Covid-19 outbreak? Therefore,
the present study seeks to identify the
factors influencing travel decisions and
destination selection during the outbreak
of covid-19 and to examine the
relationship between these determinants
of travel, to explain travel motivations in
the current unusual condition.

2. Research Methodology
This study is a qualitative research. The
purpose of this study is to investigate the
tourists’ motivations to make domestic
travel during the outbreak of Covid-19.
The statistical population of this study was
tourists who went on domestic travel
during the outbreak of Covid-19. The
sampling method was purposive and the
number of statistical samples based on
achieving theoretical saturation was 17 and
the data were collected through semi-
structured interviews. Interview questions
were  extracted from  theoretical
foundations (Push-Pull, stakeholder and
social responsibility theory and perceived
risk). Data analysis was performed using
MAXQDA 2020 in the framework of three
steps open, axial, and selective coding.

3. Research Findings

The research findings presented a variety
of travel motivations during the Covid-19
outbreak, based on a combination of
theories of Push-Pull, stakeholder and
social responsibility theory. The results
show that nine sub-categories and four
main categories are obtained, each of
which is related to each other and shows
the motivations of domestic travel and
inhibitory factors of travel. For the main
category (push motivation), three sub-
categories; general psychological needs (6
concepts), communication needs (2

Maryam Naghavi. The Motivations of Domestic Travel During the Outbreak of Covid-19



Journal of Tourism Planning and Development

concepts) and quarantine conditions (3
concepts); For other main category (pull
motivation) two sub-categories; area
capabilities (8 concepts) and
environmental health assurance (5
concepts); for the main category of
external inhibitors, two sub-categories;
government health policies (3 concepts)
and non-acceptance of the local
community (2 concepts) and finally for the
main category of internal inhibitors, two
sub-categories; the sense of mental
responsibility (8 concepts) and risk
perception of COVID-19 (4 concepts) were
determined.

4. Conclusion

According to the research findings, there
are various travel motivations during the
outbreak of Covid-19. The results indicate
that nine sub-categories and four main
categories were identified. In spite of
despite the existence of inhibitors
(tourists' perception of the dangers of the
disease, the need for their social
responsibility and health restrictions
imposed by the government and the non-
acceptance of the local community), the
psychological pressures caused by the
living conditions of Covid-19 period are
the main reason and motives for tourists
to travel. Also, the results of the present
study are consistent with other studies on
pull push theory, and most of the push
motives include escape from busy life and
loneliness, rest and relaxation, visiting
friends and relatives, communication and
some kind of socio-psychological needs.
Natural and cultural attractions, special
facilities and services of the destination,
the uniqueness of the region, the pleasant
weather are among the push motivations.
However, the output model extracted in
this study includes categories of travel
inhibitors that can be examined according
to the current context and conditions of

our country and is different from travel
inhibitors in other studies. Interviewees in
this study described two types of
inhibitors. Internal inhibitors include a
sense of mental responsibility and risk
perception of COVID-19. But external
inhibitors point to non-acceptance of the
local community and government health
policies. The results showed that the
cultural, social and political conditions of
our country have led to the creation of
inhibitors and interfering factors in the
process of pull and push motives and have
had a significant impact on travel
decisions. Finally, it can be said that the
present study, by identifying the various
motivations of tourists and inhibitors of
domestic travel and their relationship with
each other, can provide a better
understanding of the reasons for travel
during the outbreak of covid-19.
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