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Abstract

Tourism is created within the framework of specific spatial forms. One of these
forms is nomadic tourism. Nomadic tourism is carried out along the pathways of
nomadic communities, where tourists see the specific social and cultural aspects
of nomads. Tourists are able to witness firsthand the natural attractions present
in the nomadic life in both their summer and winter residencies. The Qashqai
people comprise an important nomadic community in Iran and have abundant
natural attractions, with major traditional, cultural and environmental potentials
which can be explored in the development of nomadic tourism. Given such
immense benefits and enormous potentials, the development of this type of
tourism seems vital for both the country and nomadic communities. Such
development requires an understanding of the behavior of tourists in choosing a
nomadic destination. In tourism literature, motivation has been studied as an
important component of tourist behavior. A review of these studies has shown
that the analysis of motivation in tourism is generally accepted to be based upon
push and pull factors. Push factors are related to the origin or unique natural
desires of travelers. In contrast, pull factors result from the attractions of the
destination. Understanding motivation is an essential determining tool for
tourism planners because meeting the desires of tourists is dependent upon
knowing their reasons for travelling or not travelling to a destination.
Destinations can appeal to the numerous motivational needs that different
tourists have. The ability to identify, quantify and evaluate motivational programs
which destinations prepare for tourists is a valuable tool in market planning.
Therefore, the aim of the present study is to identify and prioritize the
motivational factors which impact the development of nomadic tourism of the
Qashgqai people. The present research is a practical study in which a descriptive-
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analytical method was utilized. Data was collected via evidential methods and
field work (questionnaires). The statistical population included foreign and
domestic tourists who visited the summer residency of the Qashgai community
in the summer of 2017. The statistical sample size was calculated to be 322 based
on the Cochran formula, and questionnaires were distributed and completed
based on the available sampling method. In this study, in order to assess internal
consistency (reliability) of push and pull motivational statements, Cronbach’s
alpha test was employed. Cronbach alpha values of 818% and 873% were obtained
for pull and push factors, respectively. Data analysis was performed using
descriptive and analytical statistics including the use of means, standard
deviations, percentage, T-tests, the Friedman test, one-way ANOVA, Tukey’s test
and Pearson’s correlation coefficient. The results of the study demonstrated a
significant difference between push and pull factors. Amongst the push factors of
motivation, in order, the highest ranked motivators were experiencing the
Qashgqai lifestyle, enjoying life for one night amongst the nomads, and exploring
new places. Amongst the pull factors, the attractions of traditional nomadic
clothing, music and dance, and a secure destination were the top four motivators,
in order of priority. Hence tourists can be divided into the three recognizable
categories of tourists motivated by tangible attractions, tourists with
psychological motives, and tourists with adventurous motivations.

community in Iran and have abundant
natural attractions, with major traditional,
cultural and environmental potentials
which can be explored in the development
of nomadic tourism. The Qashgqai tribe is
a group of Turkic tribes in southern Iran.
The population of Qashgai Turkish is
scattered in some provinces of the
country, but in the meantime, Fars
province has been introduced as the main
center of the Qashqai tribe. Given such
immense
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attractive to tourists in all aspects,
including habitation, local food, way of life,

local games, local costumes and dances,

tourism seems vital for both the country
and nomadic communities.  Such

development requires an understanding of

customs and culture, and so on (Lotfi et al,
2019,5). Iran has different Lor, Kurdish,
Turkish, Baluch, Arab and Turkmen tribes.
Each of these tribes has many unique
lifestyles, customs, rituals, types of
housing, clothing and features that are
attractive to tourists. The Qashqgai people

comprise an  important  nomadic

the behavior of tourists in choosing a
nomadic destination. In tourism literature,
motivation has been studied as an
important component of tourist behavior
(Chan and Baum, 2007, 350). A review of
these studies has shown that the analysis
of motivation in tourism is generally
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accepted to be based upon push and pull
factors (Whang et al, 2016, 632). Push
factors are related to the origin or unique
natural desires of travelers. In contrast,
pull factors result from the attractions of
the destination (Najarzadeh et al, 2019,
142). Understanding motivation is an
essential determining tool for tourism
planners because meeting the desires of
tourists is dependent upon knowing their
reasons for travelling or not travelling to a
destination. Destinations can appeal to the
numerous motivational needs that
different tourists have. The ability to
identify, quantify and evaluate
motivational programs which destinations
prepare for tourists is a valuable tool in
market planning (Tajzadeh et al, 2015, 87).
Therefore, the aim of the present study is
to identify and prioritize the motivational
factors which impact the development of
nomadic tourism of the Qashqai people.

2. Methods

The present research is a practical study in
which a descriptive-analytical method was
utilized. Data was collected via evidential
methods and field work (questionnaires).
The statistical population included foreign
and domestic tourists who visited the
summer residency of the Qashqgai
community in the summer of 2017. The
statistical sample size was calculated to be
322 based on the Cochran formula, and
questionnaires were distributed and
completed based on the available sampling
method. In this study, in order to assess
internal consistency (reliability) of push
and pull statements,
Cronbach’s alpha test was employed.

motivational

Cronbach alpha values of 818% and 873%
were obtained for pull and push factors,
respectively. Data analysis was performed
using descriptive and analytical statistics
including the use of means, standard
deviations, percentage, T-tests, the
Friedman test, one-way ANOVA, Tukey’s
test and Pearson’s correlation coefficient.

3. Results
The results of the study demonstrated a

significant difference between push and
pull factors. Amongst the push factors of
motivation, in order, the highest ranked
motivators were experiencing the Qashqai
lifestyle, enjoying life for one night
amongst the nomads, and exploring new
places. Amongst the pull factors, the
attractions of traditional nomadic
clothing, music and dance, and a secure
destination were the top four motivators,
in order of priority. Hence tourists can be
divided into the three recognizable
categories of tourists motivated by
tangible  attractions,
psychological motives, and tourists with

tourists  with

adventurous motivations.

4. Conclusion
The results showed that there is a

significant difference between domestic
and foreign tourists in terms of pull
factors. But in terms of push factors, there
is no significant difference between the
views of the two statistical communities.
Prioritization of motivational components
shows that tangible, psychological,
adventure, intangible, physical and social
interactions had the highest ranks,
respectively. However, tourists with
attractive motives, especially relying on
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the tangible attractions of the nomads,
constitute the largest part of the nomadic
tourism market of the Qashgqai tribe.
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