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Abstract 
One of the emerging areas that is in dire need of characterization is the field of 
media ethics. The media now overshadows all areas of human life (thoughts, 
feelings, and actions) and has transformed man's fourfold relationship with 
himself, God, nature, and other human beings. One of the most important tangible 
areas in which the media has the power to transform is the area of human relations 
with other human beings, which shapes social ethics. In this study, instead of 
using only statistical methods in characterization, the expert method in producing 
social ethics characteristics in the media is emphasized. Also, the approach based 
on which the indicators of social ethics are computed in the media is not the 
approach of collecting existing indicators; Rather, the author seeks to construct 
desirable indicators of the moral media in the field of social ethics. The theory of 
social interdependence responsibility has been used to explain and analyze the 
desirable characteristics of moral media in the social field. Institutions subject to 
interdependence responsibility (such as family, relatives, neighbors, friends and 
religious brothers) in the context of non-market or moral relations, by providing 
all the needs and solving all the problems of society, play an important role in 
establishing and strengthening a moral society. Now, the media of the style of the 
Islamic Revolution, with the help of relying on the theory of social 
interdependence responsibility, can play an important role in shaping the 
characteristics of moral media in the social field. Therefore, by using the verses 
and narrations about the institutions on the subject of interdependence 
responsibility, we can understand the requirements for the dissemination of social 
ethics in the media. The most important requirement in this area is the denial of 
individualism and the promotion of a culture of cooperation and collaboration in 
the context of institutions subject to interdependence responsibility. Family 
orientation, kinship, good neighborliness, friendship and relationship between 
believers in Islamic society and the do's and don'ts of each of them are among the 
characteristics that the media can promote and strengthen social morality in 
society to the extent that they are close to them. 
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