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Abstract

Today, the production of excellent and engaging content is one
of the most important challenges and priorities of marketers.
The purpose of this article was to formulate a qualitative
model for promotion of content marketing of Iranian sports
goods, identify and sieve the most important features of the
Delphi technique, and rank them. The research method was
mixed based on data search. The qualitative section was
conducted using the data theory of the Strauss and Corbin
Foundation with deep interviews from 12 experts. The middle
section was carried out using the Delphi technique to ensure
the attributes extracted through the Likert scale questionnaire
by the Expert Panel consisting of 10 experts, and the
quantitative part of the index rating was performed by the
Faridman descriptive-tailor test. The interviews were coded in
the Quality section with the Foundation's data theory,
including open coding (104 code), central (68 code) and
selective (27 code) out of 5 categories (causal conditions such
as marketing strategies, contextual factors such as
communication development, Interventional factors such as
SEO development, effective strategies for development of
research and research and consequences such as the
development of athletic economy) and the qualitative model
were designed based on these codes. The middle section was
used by the Delphi technique and was used to coordinate the
identified indicators, the Kandal coefficient test was used in
SPSS22 software, after identifying and wearing the indexes
with the 6 -characteristic Delphi technique, in the quantitative
section of the research with the Friedman Index tests. Was
ranked. The results were obtained: SEO development, media
and social network development, prohibition of hoarding,
cooperation between marketing and sales, research and
research development, tensions between marketing and sales
resulting from cultural conflicts. Accordingly, the SEO
development factor was the highest. Based on the results of the
research, it can be concluded that companies and marketers
focus more on the SEO development agent and use the
methods (white Seklala) to increase profitability..

Keywords

Content Marketing, Iranian Sports Goods, Delphi
Technique, SEO Development, SEO White Hat

oS
el cugll g b il (oo Sl 0aSS)0 5 e lgme Mg 09l
Y lgize (b ohL W)l s Jae cpets dllde oyl Gan .l L1530
Ay g o B SEST L b andld p e JUpé g alelid (Sl (5559
Ui 25 4l g5 51 e 03l st (slos 1 S by, g ol s
3 Gres glo anlas b u)ysS 5 (wolyiwl sl ool &y )las 51 eolazl b a8
Gy W5 K5l olanal b Sle (it el Jos 4 laaste )Y
OS bide jd asliiioy @bl ead zlscil sla andlis Ll
aasls ok a5 oS i 5 43 plol 03N+ ) JSite o555 Bl bawgs
Pl aslas b pbol an b blituk Linog ogeil b o5 2 5l
(VX)L 35 387 Jols a7 05 ()lIS8 ol o0y (5 4l L (S i
by el wile e Llpd) 5 dgio & 1 (YY) el 5 (FA)cs)p9one
g e S alilie Jalge (lbls)l (5 anwgs wile (ol dinej Joloe ¢ )ik
Jobs lasely g Clidos 5 b imgh (5 dmwg diiloShe cladpenl) st 6
Shb b @SS al olul (&S Jse 5 ()59 Sl ¢ dnwg aile
aasls (Sinlen jsliie & 50 oolital il SuST b | Sl i i
o b5 o3lazlSPSS22 53l o5 53 IS oy o905l 5l ond olulid sla
Dl b plolis aasls £ Ll (SuS5 L s amsli Uty ol
O A IS =
s g eloin] sln aSd g b diluy (¢ dnwgi cgier dawgd el Cawd &
O gy o gy 9 ST (¢ dmgi (b9 9 (L Bl e )0
dngs Jolo ol cpl 2 (Samyd lajlas | 286 (298 5 2Lk 92Ty (e
P 0 389 @l 4 g b ob polaisl g 4l ) Vb e
D8 g 390 s ) g (5 dmwgi Jolo LL)I5L 5 Wb 0858 085 aons
ales dlatd (g gl s G2al33l (sl (ks M s sl it 5l 5 i
SIS (slae3ly
Audus oM G

Email: kerman.fekrat@gmail.com :Jgtus ssiw gt



13 ST L s et s o tege JU o 5 bl ¢ ol oL ,150 1 A8 Jbe 0Ld 5 Lslal 5 & SG Lewsl

(k})‘ﬁ-‘ 6&))5 Lglkyg tandlas ;)}a)

ol 2 Ol SRl el b (gt Lain clo diyje
sl ol 1 s zol ol bl Jlaiwl ed o b
us.{ o)’g)p‘ ‘k)’Mj Q)yo & ul.o.}b 9 l.m JL'K R dj‘)‘
d g @D Cen I (Bg) (n) de 9 290
1l Lo olgie bl sle (S5 5] eolital s
» e SISy 4 s bl (VWA ss)
hoolatel b a8 i SO ol ods bad ooy @)bs
) 295 &Y game SkeS g plod Ll o algize ob)liL
Do ) (ot b5 &Sl (3L ploj e (5 )g
€9 ol L g mre Ol b plyuie L olbls)
Nyymss b o928 e bojshay &S cuwl gl ob)liL
9 Siry b ploile & ysb 4 muad anlge e
Bgd g o g Sdlor i opl b (b5 ol Ras
L 3995 g (B9 ©ylog )05 sgm (V4N "a}*"lzlw)
ey U Wl o 3939 4 (SIS (5 aluwg 4 D)5
Cllad g (B5)9 Y ) (gl o> S s 4 (65909iST
{ Y’Y’f}"'-.*?...) Cowl 00l 03y, 4 (o yE g (WBy9 sl
Jae oyl jlas o iegh cpl edds aiS Cllas 4y dagi b
Q) Glpl (8559 VB Slge Sbyl5L ) s
Jhe 3 odel s 4 (gln andli (piege (pw ABD
Sl Sygpo g Cuenl ST JLy g ollis ) aS
o Ol bl o850 YIS gleie bliL aS
& Al ol Gl b5y Cliaods LY S 5,8
Slow 9 0ig GRIB i g S sl el ials
309 S cdlsd Caonn a1y o131 5 a3l 5 56 ol
5 S A ) awl 03l g b))y alBil 4
JWs @ Ll (i sV g (b5 < 0je> sla)ls
5509 oo a5 s sl yoles g A oS cladyual,
299 b &S Canladualy ol 5l (S olgize  Sbyl5L sl
059>y Oi sto).»l uuol.’xa & U.:L.L.ob d‘ﬁ. Oi &W\
Aol 0dd () p oS (5559 SYE 5 559 ¢
Ok & lg (o dbej (plpd ead bl sla iy

5 _ williams
6. Pitts

douile
b Glojl ctistus Sledbl g (s (e (S95el als>
sl plojle sgw 4 CS ) Cow 4 Slojlo by Jaa
o gioe (gl drels a5 s by Gl 5 (Wil
S 5 gil Sl g o] 4 42 g )b oags |y ok
L bl iy wln by 5 wied))l lgme olon
o HII5 53 5 wre Jlan )5 Mg (Lbbre 5 (b yude
ool L5 s 1 LSy i st (VWA (g pob)
Jud sl Gl oS )3 1) o) o L paye oS
) oad (pasud (dlgize (b yibe 203 395 | e 1S
S b cS,5 o Nk b ol AopVA 5 s |
olsde bobml 4 WS (o Mg oAl ez lyie
ol (V0 genlunS 51 B 4V ¥AVe (g p0l) waiedds
S blil @ ojr 5 pre SESS S 2Ll ey
5 My ly cwl byde cols, ol Gua oS ol
sete 4 (slanl gl aSd > Clls lgime STyl
@lszme bl (VY- T UL) alig, (S5 s
5 W 3B il Gl 4 e 3890 o35y
Wpde 9 e 2Ll gl s 0pd e e
b oed 2l bk sl S sl
Ol Sols ilae (¢ a5l o 3529 4 g5 (5L
sz oS cal cpl i blik s ng #Bhns bl
L3 ©pu8 & cul 3890 Dbl qerin |y b pde LS,
LS Gw Ol ol Wlen 1) pljide b5 gy
GUBb & Gl GabS S ojapel (VoY Kuly)
S SLles yyhe drol> oBad .l odel D9z g 4y ()loGg
2l (859 s glejle cnlply Wgd (o )a Cloy )i
olgis & 1) 393 (bjyy SV gaze 9y lgme b))
0551 op 4SS iy YU oSl gl Koy
by () (8559 9 9 (o S 5 o2 L Gy 9 Sl )i
55 ) ik 33 @ly 33 (VTN el ) 050 g2g
el o ol 3 e (938) (el G g (g e Laio
Olytde & Cawd D290 olyiiie i 15 cusl ()95
oo 4y 1y Baidgd yol pl 1wl 5 dlie o5 Lo

UiblS qeus S Amd o Gaw (ol gl I ool

-Kisanoova

- Shilbury

- Jovanovska
- Richelieu

B W N



Quarterly Journal of Advertising and sales management

Vol 3, No 3, SEP-DES 2022, (52-68)

gl 3l B oo 5 )l 5 S sl alsime bl
S a)le g By lse Mg sl 39250 o Ja
289 )5 Sl algzme 2blil 3yl gile odly sl
F o il 2ply gilo ooy (sl &8 cunl yol
dloy st (Bla bl sl (Blaal st p8 cuin
@iy dyme Mgidgoe Mg g8 e @iy gl
by cgld (iso Sl Glods g (gyiie b b )3
B 5 Giaghy 5> (WR0)5sfs awl ()90 048 plos
gz bk sl d9e ) Yo 5 5165 00
sl S ph axils oS cdlyd gy Gl 03505 wyp |,
36 elainl axio g 9 ooy 0 1) ghYle i ()b
@b 5l as o3l Qla b il e S i g Sy
obyide Lad 308 ol K Sledd p 358
L (W) spmar ol anled Cls Gxe jl 0 (gniw
ol b )3 5l g8 Glaime Caw)lS mw Kl Ciin
2 olBigy8 cpl yo o8 clylas cdl s ¢ olgioe oL 5L
oy 9 )b deialy blS Jpase i 095 ke
oy @l g loinly Sl e ol 51 el i B
Sl @Yb 8))) cwl lp)lS 253wy oS s 4
Al e 4 ol @l g g Ay anld s can)ls
S Wej > B (lagh eSS 93> J Glaoh el
2 @Yl e & Sl oS B 3 jle )8 glgime
9 ey Cua o)l Glsme 65 4 g elil
ol 3l ool 5 (45T dsime Wl 5> ()8 5> Suy20

Al dsl Llgs e
& )y Bl i sl sl | (Veov) by o5
wlr gl il e gla gl 095
g szl Glo og)S dbnl Bk 5l e by ol
5 obside I 6yl @Sl WM g (lgie S
Gy by Sllllas ol 03,8 paes Sty Sl
o Ao 5l &S 039 03 5 Byl sl > SaS
ol 03,8 0)Lal (Y++¥) o 5en 5 gl adlan & e
Gl )] ~Syme o jl a8 (g adlllas o o
L p Jpame 5 Swdse Lol U g 035 sl
apip s adlge Juo cpl 3 wilos)s oo 1) (oot
Cuol ol Juloo g aiod W colsy g dble o
pyde A5 odalin &S WS e (WU paleni)

! Teo&Tan
8 -Tesao, et. El

0998 9 Ol Catprde dolilad
(O=5A) Y1504 (0 o) oF ojled X 09

- - A \
y gl sl 4Bl 08 ool (YF) s, 5 cualln
it o9 5l (S olpe 4 lgie Db)liL ool
UL““" B UQM Lg)’L.:.)lA:;c] d‘ﬁ J.:‘y «° &S ww.f
Ok 3 D)1 WS 5,8 )8 eolatwl 3yg0 S b (g )bo
oly plosl (Y+VF) Jlo 5 (imgpy 56 53 " Soul dige
dyg0 d glite gl a,lai o b oBwd U wdsS (9
rl 5l g ams (hdg 1) (e lils g g 2LI3L
> o Luwly cpl o ol JYaiwl & cuwl i)l cas
olitl (o £95 51 i 1y (2l (2LI5L 1L s lojls
syly sl (SooSa (V10 uile amd o &) as
il iy ol Ui gy @ls @ILE gw)p 3590
Slib o) (S porae cpl 5lalel S a4 ol
SleMbl wlbls)l oLl spaly olee 4 olgxe
ORBeR 4 ol oo B Giag ;0 5l ST e eal
c. & N Yo . &;
G5 op & 35 oLl (VAF) Syl 5 (5589
g by b5 Slhe 5 alsme ik anlE sl
g aS b ol lgime Sbolib anTis as wibls olis
Cowd Lb)lf 9 pw.».{ )‘ LS;>)’~ Lﬁ‘)‘f o W 4§|)| Aby).a
Gyl Wl we e S Sle 4 s L
Wl wlie § cuwl Cgllae gie jd ord wl) olgime
@ Lol ol adllas 3)50 5 ST 3 alge (b)liL
oKl ‘_’j Y R IS VI JEN P W PR PVRR PR C S Wi
Gblil gl b i > (VYY) ey ey
ul).wu S ol ob)f ul” «& 38 dtm)ljl.g 9 Gg.bbu
S a ]y lyme blil lyide o)l )85 5> (ol
Eoiw sl 035 has @bl 0 se 350,
5 2 51 T b lste b s 5o (V) sl
Olyide 35 aad y slax] glo il g L)L
sl aloy olgome QL)L &5 sy ams ol 4
Dyl b yide ddme Ly Lab | eulilune ),.»b cleis!
sblib)olys b paass Jlew ;> (WWA2) ol
Sr5H 4 JYs g Cueal (b Jao g wanlie 1 olpine

- Holliman&Rowey
- Antoni

- Hanninen
-Lofgern&Ulterberg
-Terho

-Sinoka ansari

o g B~ W N P



13 ST L s et s o tege JU o 5 bl ¢ ol oL ,150 1 A8 Jbe 0Ld 5 Lslal 5 & SG Lewsl

(k})‘ﬁ-‘ 6&))5 Lglkyg tandlas ;)}a)

(VAA) oS 5 oglyiol (VTegdamo Egy8)cunl
GBS gy dw (sl ooy a ey ais) b8 LS o
5 e b IS 3l asjle o5 Wl edS ety
ol (Julos 1013 5l ()8 a8 55k ()8 S ]
ol ool s b S g 5t panlio o 3ok 5l &S
o daio oy ay ket dls ol (0 0ad o caiS b 02l
o S8 oMbl gun isu by sy go0)lys 4l
& e ad (o odwel Gb (I8 WS Al e ol wimd
o o dghe (HSLL 4 Ldgiome gua (gh Sdagh
o B b dote 5 S dlawi gly Sudgamme g 23y
2 by anld e (IS 1gypme (IS gl
Sho e > b dgie (I Ngn g dsien; 4 o dsia
o i dgie e (el (6 HSUS cpl sl bl g Lo
(8N Gl dlsge cpl 0 Db o 0wl (gygome D
@ 5 golai] (b g ab)S alol b b 5l s psrde
0 patude dsgere )3 (ol glajgme 5 2,5 (e 25>
jsme (med Jo> w2 SIS i glo pB g 290
25 b dsie o e b5l ly 4 098 (o (aalojle
D)5 (o Coge e SIS g alsye 3 e dsie
wlys &5 Wik (ogpde (2l cwdp paalie du
LS o My el Do sl oy R0 9 @by
WIS wnlp bl IS WS WAV (o ply)
ol il b dgho dgup 5 (il )l sl B (5l
oo Jate on 4 1) b dlgho plisly bs (515 L sl b
Conl il )5 Alsye (7 wre (BRI ()5S S
o dgio plo b 1) orme sl dlsio o ) Sitimgy oS
ol g 5 18 o @bl b o] bl 5 ans e bls)
seol) A5 o Mol ) 3)5 (5L 5 g @ gl &)

(I¥ar als

5 lolid sslate & (i gy ] 5 e o
859y (A gy b edlawl b andld oy yiage Jbye
& Gl sl e (58L lp g (e P9R ¢ (e
sl odigl wize 5 151 LB cla doy 5 S e 4
&g 22 5 o e 2 (e (A Ubg) 295 (o0 ABLS
o ol 3 &S cul Jolb (ol e 69y oy colo glosl
P Dy oy Jeize 405 cpyine 4 oliwd sl ol
Slgie sl 0,95 b dolidiny sy o slypl s s
A GlET 0 3> G oSl 03 )58 2,555k b ol

o35> Syl (2llil (5 0je> ) oad ploxl loiagly
B9 SLYE lge bk 5 olye L)L &
Ok Alae 4 dog bl 48,5 plxil g0l j Slallas
)l a8 Jhe o sl ol daopy s opl e
5 > &Ll Slpl 35y sYE lge L)L
45) e 2lolid 5 JU 1y ol gl aadls o tane
B Gl a4 Giagh cnl b9y (o sl ST o
dyge 9 M S8 Jlpl (58559 Y olyie 2b)I5L
355 8 sz 48y 5 bl lil (s odlial

$aod (bl (B9

ol g5 5 dn oo sun sl p GBS Uy
s (iS58 5wt Bl 1y cul (o5 5 (AS)
Gl (63,8 Gladss s 3o o5 51 50 g SlissT cliass
I8 Yy GaS Gss Jgl s )bl s anl>
o5T 5,5k Copdo 5 (23559 Capde s 0jp (st
g Meddn (65 Lged (yhoy jl O (o JSUS Egbse
Sliy edly w )l L a8 isu o Bp ddS S
S 5 Gy Gl gl I s 5 gyl
YO B 1D e dvlas o b dnlias plosl gl 0 plos
22 b oduwy (6,15 Eldl 4 anlas WY L g oy loj 4dd>
oy e jl JSiste (58 Bl 325k 1 e Sl i
A ST pll gl diedan (6,8 diged I ealaiwl
il S b Ml 65 er 3l A5 eolizl
casil O wlde p aBle Gie g deludwy
Jolos el i) Jelgs (o llpi)s dsie Jlea (2Bl
b g plolid b aasls (550 sladymly 5 5 alblie
b ansls JIS <o, oSPSS22 8l ey Lo Mb
45y el ool g (oS iS5 0 g Ab et
plsl B pd 3 5l Coonl polate @ b andli ol gy
15 sl B8] Lanle o8 LS slo Ligh Yoane b
5 RS A Cund 4E2ED 45 A5 D9 o0 odlitul (42)lg0
d29 )5S b il bloyl s 096 5 o oy 8y (SisSy
b Wby e al ool ol ol Sdmgk g )b
i Casl gl symly ol ol s o] IS Lo sila
S 398 (03 (B s )3 sl 03l 5l (g5l s
i 8 B oS lie §) Jobs la ool ol
P9 (oo il porie b dbml Wl 03,5 e |y Giagy
by Sl Jeallgios s 4 Baee b9y () Cangeone

L Strauss&corbin



Quarterly Journal of Advertising and sales management

Vol 3, No 3, SEP-DES 2022, (52-68)

oS 313 g ypee g pino 213l (58,5 )15 b o
Iy olisle oBws wijhy cluds > L5 (659 e )yid
3l syg o ol b Bl L by cnl 3 A8 ol
slael & s 5l ey g gl gon plie 5 Ol acn
9 PleS iy (phy Wgdhse oSy odigd Sy
Bl (o (A gy 3 S)9pS pais 9 Clla 3)08 5L
g oleld)ls & el ol Uiy onl bl S S
sl 4 018 b LY cle & o loj etk
9 A2y oA Cwws I geh Widp (g 98 Sl (g
4555) Aples jlainaog 39 Glilai 3wl (e (b )lasl

YA 0

0998 9 Ol Catprde dolilad
(OY=5A) Y+ V5L () i) oF o)led oY 69

0Pl E9d90 S 5 o)l plaasie jl oy S e
sk 4 oS cuwl BLY Jold Yaeme (Al wiiS ly cuwd
Bl (e 4 gloal g (o i do e A 4 Jgene
e 3 GBS 8 b 3l o aShy Can s Gy
2o Bl5 4 (o Al el Egdge 3)90 )3 oS
(ol (6 aey & L g pdy GGl o ao
S Ll sl cglie 381 ale g (oolamdl ¢ ool
990 > 4 35 (o0 pll (Bl Lo b (A iy,
Josh e s ol oS b s s
3 hol o] o Clus @ g, ol (lgond o yiope
sl 5 Gl o ol ] (i oy ST e

OB b oy kS g - ) Jo>

(shass AL ol Cuoms EMoass ol 3l
59 S o ol&iily Hbabiwl 128> Jgl ot
59 oyt oliil> Jslad 18> g3 0y
909 Co ke il s s pyw o3>
Sk e ol Ll s plez oy
55k e oSl ol g P 0
S 85l Sl (e > o 05

s v e
39 Cu e olSasly ol 1> i 0y
39 Cu e olSasly ol 1> i 0y
539 S y230 SR e 15 o
(999 Co ke il oo 1 o3 0y

dw (b &S cwl B ally ke Wy ST 6
Gupd Gk jl 58 delidaoy (bl b <8l (A dl>

a Giagh ol (B lasl) 8,8 clasie Vo
ML.M.\»J)J L5'|9::.'>r.,<» gl]” Alis ‘}11 )b.&w‘ 1 XW) o)LiBI Jum



13 ST L s et s o tege JU o 5 bl ¢ ol oL ,150 1 A8 Jbe 0Ld 5 Lslal 5 & SG Lewsl
(@‘J{‘G&))jélkyl{wuza JJ}A)

Aol Cawd 4y +/VEA ode b #lig,S il Copd g oo Flig,S Wl

SRl g (6970 3L (5,18505 9 b dghe -T Jou»

NS

Sy S as

EC o PR RURLY L dglo

Sl aume —ee 0 gpdy Slasl - 2k gndy Sl
lolid —Cuad 31l — byt e p —caslie J1955 — S
gz Copde —loime (g 3,8 4 yasie —lbbre LS
—cble k8, oLl Y &9 bbb lgwy (ololl
SVlis —Clis pglas —adlidd ) slagisg —cblbe @y >
AVl B8 =l it —cwSab- ol — e
Om ) blgy S — Gl 5k 4 2955 5 ol il s
@ o ol = bl gl acly guislej mgs (il —(Loll
5 b ol = 8 oS — (g te ol b b g o asly
el 5l S5 5 el slemgsS o3 JE Baw —syie il
P OIS aloyw —(gyide doiel o g 5yl — gy Lo
G~ by isu gl —pbie a5 dk,
slassly > gy 9 @ I @aSsle —Capte 3 Vb (g o

Sl =g e o3yl
sl 3l = bylib cla
—cwle )lnkajs s Cldes
Obe ~o obgS (325 4l
PRES{ RO IV PRI
=~ Hl5L Syd g by atwlgs
iy s g oyl
—basly ShIS —clldl

o b cudld clpl g calis
Js B o conlow

il sl ol
—blib Gl =65,
Csyd Slogouas

OBl o e = )13k

o bl

oils =l g S (o dmwg —(gpde 4 yudn (md (55)
8 o g a8 Loyl —lblsy) w3l =l ) gyl
9 <8y Lael wlbls)l (¢ dnwgs = b yidie g S35 (slael i
Jos cepo —plbyite clajls gy A o oy — ol i
wleld —glyde coldy § (LK (Suald -5k > sk
—uise il blg) —paastie oy dhwg 4 Bia Ik ke g i
ot ool =g 8 (halBl = 5> g Sl g b Cleds
“ole) Cupe — B loag)S by Ol el ()lil
SolST IS e i — s 4 Slezel g @5 elus
Cuod > Ol =5l (89 —(g e dleiel s il = lasd]
oM Ol g @S~ ey — (BB cedle —)lS
Lis g Cuy b L cle 4 Jbo 05> 9p0 —(yide
Sl = sloin] dog dgu0 e dily jd &ypad Sl — ke LS
S Sph 39y —BMS Bpas wp Cwgy) Cule
ojp> » paaxie Ml 65 ) —lge JAE (1S - (g e

il sledsy oo — 2b,l3L

SN i gy
lgizme 35 — g ynie b bLS)|
bbb (Ably cals - S
G Oy lgme A o
P R ATY
ae il e —puie

sleel g Lielyl —golaidl

By ~Np el —(oeges
Y Ml = (b1

L) (5 dey
So Tk e e

sloinl Gl — s

&) dawj Jolgs

ol g il a5 ilobae — Y5k sl Gloj (S Gl
& axog =PPC LIl (i) 4 cabyy —prn (laygise sl
b ol 135 5 aly —byiie 4 Glbbe a5 =5y cans
Blie 5 IS8 sl el & —Olis gt o @M
st —eslin (5 IS Cand — M e gBgo &y loli — bleo
— e pll —alie clealbys calis L aanl
ool sl —(Usd 5 llasle)asly 9 ol (Sl
Lalgy il g 90 —L8) g <ol —(spie slo atulgs
Lulgy — bl o les 90 —9,8 9 LU ety o
Slp Ohsp g bl By o)l il —ae LS g e
ade 4 il Jos Copw (ialS =655 prenal Bl 4

ol 93 cpl o (Sinlenls g (598 9 b,k dlg o (o)

Sly W)l - el ks
oS —4 My —cole
Pl —gpde oMl g
s b cSys o oledl
2 Mt ke
b b ki Sleeas
5 e ol (olb
ly i J -l
38> i — L)l 5 gy
op Ol (g5 Ly,
pas = b8 5 bilil ol
DP9 g Ll ly 9 ang

(5 Ao g (5 A
s &Sud g b oals)
b )lSen —(eloia]
—oisp 5 bl ol
P Clad pis & a2y
Clgune g ylby s
ol Gle 5 &8 —la
I BB 958 9 b)liL
5 S ool

oLl

5 dilas Jalgs




Quarterly Journal of Advertising and sales management

Vol 3, No 3, SEP-DES 2022, (52-68)

0998 9 Ol Catprde dolilad
(OY=5A) Y+ V5L () i) oF o)led oY 69

5 il sols 9 o o)l
bopbnl 4 cus cum hgyb
cdld IS5 5 Gy sl

G5y 53— glas Ll —ogd Ll 5 clalzal Lol
9 0b S = bl e (sl 0ged 51 28 ealisel —sal, I8 IS
S g by o = lgize blb was el edlal
iy — B s LI a3l 5 s lolid — L Saa
OYgarme CudS ~OMSde oo @ ololid — 5 wlbly)
oy B Slaead p (81 - alad Glds by —nae
—ox o) lgie ,d cdlis —YI cuas 5 (6 15 ams — ]
L8y candy bl mlsmee Lk Cdpia g cuisse
P98 oped >~ iy @ ol (lealy 5 L3y o9
~(alyzme Gl cole 4 25)) S5 g S cund plie
Ol —(2lgme bbb culee 4 2 g)CudS o slge Ay
Sy ~(lgze bk colee 4 2 g)pbide b G3se bl
lops s —(gjho By LbyieS &l Ly, — blite
—e M @S —Gbe & (P ke o 0 IS
ey~ 4y dlotsl g Coiel o 0~y (psloses
DI~ S ) g bl ) Bue (o dei 4 5 col,
lgime lo o (9 Sy 4 lyme Mg 50 £95 — S 4 bl
ORIl 2lge (Gb)lik (ng eetlie 4 g =TS9 & S s
Slgome G @ dda g (o8 plplde (RIS B (6 oSl

5 390 VIS Lol tulil o8 slog

Laoy 0 polle Clagsy -
o5 o gl b 2l 3L
Bl GhymaS g b =2k
daly bl J8peS -2l S
leMbl g Gy A —die
9 obpde BN j Job
ool —nae bgde Cle
ol —L, b @l aiw;
ol —b ol &) 5 &lse
4 g oaaiie (5o
(g LbHIL oo
—Ai).g & Cuan 9 d)IJL'Bj
T T P L
cljls olls o obyide
Sl (glgime ool - ol yie
FBI’\" ul)wd —oliS o).'.} 9
D ey N —lee @
Te el —gpld
Sl s —oledbl

ig

5 oS 5 s
NEY
NEY

b ey
— S SE
d)?j & slo i
5 Obyde I CleMbl
A )]
—lyie <k
Colo> i B yieS
Sl W —xy
4SS =l oy Gl
ik gl s o
wlyeee

oS3,

Py g,

sle ause Spo bl Jolie sbel —g)b gla cuo b 56
—e 5 ol ) e %00 Jelie 4 Cund oS
P bonl g e Sd hynS ol (1B g sl
Fri=5 gy ola dlgoee b lils —lgime ob)l3L
SEY5 s oy ably —c N guanes g okt (5 dnsy o 45,40
Contl —Clogous iSu il g DS —obyide (il &) Gy
—odsb Sl g —buie claliny 5 b 4 osb
25—V leMbl 4y ool (g yiwd —ciyi) 1 digg o3kl
9 l» wl.)/p 9 u)l>u Slosd —Ca.ég » 28 d&)w *uij

bl gl b s - el

O )b S = S
iy s ~eoSol — U
o lE cagl = blil sl
—ohide  gdle
oy — e Colsy g o)l

Co pde

—oMl sl bl
gl S Cygar

—hiyy bl drwg
& Ay g b ol
- &Y garo
SHbe S S
oS — e

gyl bk

Jols gaaoly

() L;L»L...u ‘}«.o&- dha 4.:.>La.a l.» df(k}.ob dL&sJuolﬁ oald d.s)Lu b u-’l"“"‘ 9 L) c)‘l.g dhz’ d)lfﬁ \“Js.x;

e blpd ) dgiie & 51 mysS g wglytel By 9 okt
9 Fhe gladymly 5 dilie Jelse sl dine; Jlgs
S ol 1,50 el g bl g — F Joua

A2 o s |y Cowl

P1-P2-P3-P4-P7-P10-P12 YIS PN [ PR PR 1 JOWWe |

P2-P6-P7-P8-P9-P10-P11 5ty Ay Y

P1-P2-P3-P5-P6-P7-P8-P9-P10-
P12

Lk Gl -y

P1-P2-P4-P5-P7-P9-P11 oo oy g ¥

P6-P7-P8-P9-P10-P12 il e 0




13 ST L s et s o tege JU o 5 bl ¢ ol oL ,150 1 A8 Jbe 0Ld 5 Lslal 5 & SG Lewsl

(@lﬁ‘ 6&))} L_guNLf tandlas .}J}A)

P2-P3-P4-P7-P8-P9-P10-P11-P12  clbls) ¢ axwg -5

P1-P2-P5-P6-P8-PO-P10-PIL il iz s

P1-P2-P4-P6-P7-P8-P9-P10-P11 Kol o A

P3-P4-P5-P6-P7-P8-P9-P10-P11 el cligss 4

P1-P2-P3-P4-P6-P7-P8-P9-P10- s s 4y —\-

P11-P12
P1-P2-P3-P5-P6-P7-P8-P9-P10- _clus! cla aSii ¢ s ailus) (¢ dmwgi =)
P11-P12
P1-P2-P3-P5-P6-P7-P9-P10-P11- 358 5 bl sy ole (o Sen— )Y
P12
P1-P3-P4-P6-P7-P8-P9-P10-P11 csladl 5 Simyd ooyl jl 3l g, 5 abylib oy e a5 gd5— )Y
P3-P5-P6-P7-P10 b Culgine 9 Ciollog madd )3 Cudlis pie 4 4o =V
P1-P2-P3-P4-P6-P8-P10-P11-P12 o jiags 5 clisios (5 dswgi —)0
P6-P7-P8-P9-P10-P11 LSl Sa sl -V
P6-P8-P9-P11 L3, 5 obyide 5l ledbl 6ol zon (sla piume dloul —VY
P5-P6-P7-P8-P9-P10-P11 bl colee 4 ds g5 —VA
P1-P3-P4-P5-P7-P10 By 5l Coles whamws (byiS =14
P1-P2-P3-P5-P6-P7-P8-P9-P10-  (¢jiel bls)l s dnwg —Y-
P11
P1-P3-P4-P5-P7-P9-P10-P11-P12  lgxe cpy Clis sl gly (oM Y
P1-P2-P3-P4-P7-P11 Glgoe byl sl o S5 -YY
P5-P6-P7-P8-P9-P10-P11 559 Mt ¢ dnwg VY
P6-P8-P11-P3-P4 oM (gt Kimy i yinS —VF
P3-P7-P9-P10 Y Y gas (6 dmwg g b ou-YO
P5-P8-P9-P12 L3, b b (6 dige S = V5
P1-P2-P3-P4-P5-P6-P7-P8-P9- Sl b5k byas —VY
P10-P11-P12

Y-S & UL‘“’ ‘) Cawl 0 ‘_,’.’L»Lw:

ol dgaed )45 b o1 85 o bl claaSY Jgus

Slaasts

Sl - L B T |
&a — T3k S Ao DLl (5 dagd) Jell (S dan Lelas

S dxmgd) Lot Solhgss — HUSi=1

Sl

—us323

3 (ot ol

ot 313l (S (6 FT sl ) phe daf

BTART —(5 3 5 dol p — sl giee
ettt 13l 3 Dlasens — b 5150
(SIS ot yke

! 955w0 Ll 51 5L 51
! 2! S5 (SlaYls

Sla AT 3 a Wlu) (5 ArugT — g 5 Arugd) oLl Al o falgn
SIS pas 4 dorgf — b1k 9 (P9 Aoy Sle Sles — golazert

PR 9 il 3k A3 Olee A B e S 3 ALY e 52
(Solaibl 3 S Ol b5 1 b

Sl o9jy9 SBYE algiome (ob,150 W1 (A S - ) JSS



Quarterly Journal of Advertising and sales management

Vol 3, No 3, SEP-DES 2022, (52-68)

Aty glae QS &8) =5 b iegg o Clidod (¢ dnwg
b ol I SU ey g L)L

S5 ot g Sy

g & 2Ll e JSE G odle > lgie (T3
il Sl oslil e (9oL Jl J¥o gie
)l 392y il (Lol 5 S pogad ) (s
Oy slezel Cla olsizee Sbyl5L 0 Bus oy yioge
oS 0ad (glyime 2lolil (ol Ban ol )5 el
Clegl Joadll (pSe g (Lbbre )3 008 Mg lgime
S Sy (oo aliee sl doye 3 plgie (2b)l3k
5 0550 )LS g oS’ (1S 9 A8 cge g 8L 4l
SVl olgime (2b)ljk cuenl 5 (A8 le cnl )3 295
sl e dld a5 15258 (oo e (i 51 i (B9
o) | (S ples dn & Cuw o0l ploj e ()
355 5l (SS)p i Slils gl bliL jsas b
S5 (¢ dnwg 0L Lol 259wl 00l 5o,
S e do ledMe jpdn (sl ogud o 5 (cloiz]
L 8509 YIS alge (bl Coonl Slg5 o0 (8555
gl 5l 35 cpl (ST S 53 s U e Sl i
e Lyl o) ke 4 4 ol YV Lol
~ i aebp —alyee Lk cla el ) Jels
(051> Cu e = 20Ul Casyd Sloweuns = Sbyl5L0 GBlial
ik i s —oblsl (6 amg) Jols ol die Jolgs
5 Al Jslgs (elont g =)l Sl g e -
Sl &S g Lo by (5 dxgi gl (g drsgi) Jolis
o dag —blib g oBg 8 s ple 6yl - (eloia]
BT &8y ~Le Sy g by e )3 CuBlid pas
g N olo)ls (il g8 g (Db)lil ly ol
s Lo gl (s dnwg) Jold S50 sladpal, (goladl
e 6Lt s Sl — S S Slony] — il
L bL)l s dnogi —Ld) 9 ol yiiio jl Lol )]
i A5 lgiee (5 Olia dbml (gl (A -6 pie
sl 5l ool lassly 5 (L)l slse sl
o dag) Jold (Sl (48))9 SLYE lgie (2b)l5L
—ande Y gane (5 Ay g ol okl =) Slaid]
il hpeS =)l (g it S8 S
b G (S Ao 5 W)l ot g (((Seig S
903 3 ol oo g ol 5l odel Cawd 4 Je ol
2 sk Sbge sl ol B 5 lpae 5 LI
295 dngi dyen ly b)Kaly ploss SbylL sla coled

0998 9 Ol Catprde dolilad
(O=5A) Y1504 (0 o) oF ojled X 09

dyaly S ddlie Jolse «sl aej Jolge (e bulys)
0035 (b casl 0ud gl (Jolbs slasely 5 S50
bl omnsS 9 eyl 4l bl p (&S Je
A o ol 1) Canl i
it JuyE g plolid Cap Bdd Sle s
5 Bl oS 5 b oslizl il S5 s amsls
5 S5 4d3lie Lelge «(l dinoj bl e olge) (5 Alsio¥
&35 5 >hb S aeliduy B 5 (S50 sladyal,
4 Bl 4w 5> ggecma p3 (A (hg) ShmgR (nl cudS
ol byd &S gl aadls Wy a3 5 ) pld
5 Lab blbd s wly 50 el 1y VO gglue b YL
by 3 g Bl 5wl oSle b la aadls
S bled
Py 99> 9 FAY pgd 593 [O¥Y JliS cops sl 92
odile Bb gl ansls B 190 5 o Al Cowd 4y +/AYS
S (g4 45 ey B (s 45) (g3l Bk
Al e aadls can a5 gl Bl (o5 i p
5 a8 ol (yedy b (g3l 5l O3 s 1 il coenl
0,5 grlae ) (s 4l
39 S lgie Lblb )l 45, :S5ke =H,
el Sy iz glopg)S o 2 Sl

r 8 g3l Pl

OB w3 dlaws Ve
oS B YAIVAY
il 4y I
G me o ARE

ke (S 455 (slyme (el B geil Jgdon & Jgi
YU S @ ojlel lade Jouo cpl ) sl Siagh
5 30l

obis &8 5,8 sanlie oo o yho Hlade L1, H o)
0905 6y ime e P- Value 58 o0 s,

Sl hlime (lapg)S it moyS o 4t 9 )
ez gk Ho (lal Gd)s sV s 2L)I5L
4,8 Vb Jodo
D0 3925 )y me glas
aadly & ol L el b opgesl k45, 2l 4D
1253,9] Cowd 4 1y by a5, cpl s

ol o 4l g b dilu) (¢ drwgs =T g dawgi —)
=0 89,8 9 2b)lil oy ple (o)Sea ¥ K] pe Y



13 ST L s et s o tege JU o 5 bl ¢ ol oL ,150 1 A8 Jbe 0Ld 5 Lslal 5 & SG Lewsl

(k})‘ﬁ-‘ 6&))5 Lglkyg tandlas ;)}a)

Sl Casbge il g o )5 ]y S LS )l
)b sle cSyb e (laygse @B 0 Hp
gl 3 1y s oM gl Doy (g9 D9b (0 b0
& deg0me Lt oM i D o e Hlews b S
5 105 4 s g oy 3 Jgol 5 Ikl (gla (S5
2 ol Al sedse Gl g 2 b ol Lol
oM ghs @Bly 5> Casl S o 25 ST ol g s
ol S i IS s > Bl o ghas yia ks
2l Sldo ) ol K Glo a5 0,8hes 250
(VoY Ygiguil ol > bl sl o) b gt (slaygige
P e gloygige cap8" lsie b s Gdos )
Jbo 8z 53 &8 ol oy e ol 0 " (B E) 2b)l3L
Sl eolatwl gl 4 el I BasS ol ausis
@ e bygise Gub il 08 ol Cf I it
el g8 s a4 S o sl 0y Ol
S bl da <855 6l e LI3L sl ol
) ool ol 2 1y S g S Wlgts &S ol (53512l
A o5l (s Sy 5 S st g g S0
Jpio b amd o ojlal In)lS g canS 4 ol 5yt
s 9 (lgme il @Bly > aimd gd 5 ) 38
sy )8l el Cuwd 4 e ol g Sy SlSS (glas
Lowly oo alyme byl ol colo 51 a5k (ly
St Vi 3,5 i y 35 )y ol iShys s
b @lsze LUk g s om ¢ daly sl (6)9p5 st
il g s Bl (oo LB st a5 3 (g5 (o0 Jlate pl ]
015 g5 lgime 4 g S (0 Gl o] 4 lyie
S dawgd pgd (6 AT g 64D Ceopw 4y A5 0 SaS
o al oS 15 wslid Leleas] lb piass 5 b 4l
2B (Y1) el Bsipw Oliis b guis ol
0Bl guen (WAL lesy 5 (WYAF)od;
elonl oo ailsy a8 00,8 Lo 25 Baixs > (WWAF)odl;
Sy o] 3 page 4 ol T el 3] Girogs gy 5
S o ookl HISEl ¢ Lalsas o @l dgize o512l
dgime M98 (6 aiip ud 4 slorl gla aily (550
o lojlo 1 aals Lnls | Igize (itS sl by 5 quiss
laidl g osle S5 @ oM jeas ol 4 o8 518l
e B (e O ]
@ wpwd & ol slaanl cla aile, ¢ doye
059300 25l (oo w28 1y el s (glo aje g (e
cel slanl lo aud )3 )l g S g b 2y b

Juse 5 lolid jolaie 4 Buiod Sle (idu ) i) )8
sla oS oael Cowd a4 slo 4l b s adlie oy yioge
v Jolge e bl ) ol (s g | Jols o]
P 9 i S 3k g (b oy S
Lo 4 adls o ytege JIS o yps o905l L SPSS22,)381
Jele £ aly a5l clg 3 &S 08 Jbye g alolis
i a8 b aasly ol e osell b ) g wslis
g 3lks ooy (o e wlol p bHIL a8 Jae g &)l o
Clids @ oly o oS 9 oegliel Uty
55 ol (TWake 5 (ITA)4LIIEL
alo B oLk Jde 9 393 Gudivs ,d (VAR Lol S
Gl adlzeld g ((Jaee 5 o (sl dinej Jolge )an
Kl 058 Jao s @l)l 50 55 (WAA) palses sl 03403
9 Cawl 02l dél)l W_Q 9 ("_05)) cul.{vo cha?bo J&L» l)
sl 03,5 b bl il olal 11, 368 leg e
ool 5 (A ST L & Bais (o8 5 e 5
dol Cowd (g 45, S F 4 ls cpl L5 el e
el gl aSl g b Gy (6 dmwgi =Y gl drwgi =)
0 958 9 llil oy e 6)Sen= ¥ sl gio Y
oly Ole GBS @) —F b lagh  Olii (6 Ay
(i b Sl )l I 86 B8 9 (bl

S Al g drwed J9| ¢ a5y b gan Ay C).’J 5
woMs jsb 4 inn bygise ly Colo il Al
a5y Lilidl jelaie 4y &S Cuwlas STl (gl acgazne g
o W gt 98 (o pbl e sbaygise o cole
o @ 5 by YU 5 s (slaygige g ol b w8
975 9y 2 lye QL g 5 Qe dgh 4]y )
e & Ol (o0 Alo) Gmed ) Cawl S jete ()
o (Vo¥+VIgighil 5 (V7)) Lo o b bl ol (09
S)gise oy Olsie Lo Baid ) (V¥ )le .o
oS Canl oty a5l 4 " Iz b5k 5> goeies
2 Glel cdld 4 ojgyel e slaygise il de
PSS b len il oad s bl
o) 9 g s il ) 563 Ml jeias bl 5
aSuloj 3l canl 03)8 ASU (g5 Cuwl pre Hhuw lo

! -Matta
2 -Andonova



Quarterly Journal of Advertising and sales management

Vol 3, No 3, SEP-DES 2022, (52-68)

"Ll OVgame 6 Ay 0 ob)lL Clids i
S apge Sy g I S S cwl 08 gl
L8y ol 5l 26T e wlg o SbliL olpte
syl oslial it @zl 5 3 dajly 5 555
oM By b S g il o SLIL olidss
Otk (Se e SYgaxe g da)lS g s
Ol 4 g pas &S ded o gue b lojle Lol
9 il e )b JWo & 1) (ool alled 5 b il
0)9> (b obgS it sl (59l (8 (e sl did
On 9 By 938l LIl g Jgaze yes
S (oo (pdyy 1) M Y gaxe (5 W) 09y L
sl Liagh 9 Olid doye ol Cuddge lp
GLIGl (5 eles 5y @S 51 S @llib
Y gaxe (¢ Gl 5] (5 ahad Yool 5 598 (0 2b)liL
Wojls Go adye jlam g g aye dbye Uobae
Lol o 5 ool LIL gla legh g Clid
L &S caol 03,8 lo 05 sads > (WA s,V
copo ki & QLlL gle Giagh g Cladsd pldl
Sahow Jlain! aSl Wl o 5yl s &Y guase Cuabge
e sl b s g sl e GBI 8 Jsae
Joslitel & lyide 31985 5 cub 9 Wl SV gare
lolidl canl p3Y Ly Kl Cogd it o Ll
Sl ol o &5 sl 9 S LlL sle s,
Olejlo & 1y (0l clo ay s oSl sy pod a4
boakaly )5 0l g p)ley slo aadls S o food
5 il ly plhe ©lojls ages Syl g (S
5 (WWAY)ool; BB cladss b b asl cpl bg by
G5 (WAF) oolj (BB cuwl guen (VWAF) 034,0
e g il ly o )18 (g bl Gl b o
2 okl el 1By ik > & cul 008 gk
9200 (St ol bk LUl g Sogyd & ey (555
Sogldgw g sytbe slp b3yl Sl ) Ghgyd Cupe
sl clld (o dsgerme 1) ere (BB 5 glojls
OB aSsp SeS )b by S e Wl L)L
5 Nod (o0 Cowtne by ()8 plyie 4 @ldlS Sl i
Sy Gl g ggite slb b b ol sl W
o ohyide ]y €858 Y gasmo gl ) et i
SYgaze Jlojl & e o5 1) (9,8 Olijlaw S (o
hL3) Cundy S (0 €8y 358 o pbyie iy

0998 9 Ol Catprde dolilad
(O=5A) Y1504 (0 o) oF ojled X 09

By dy olblbe Byl | slezel s g (g)bldy o dlo]
by eleinl slo wloy s 2b)ljL U" lgie
slo aluy o odewy aoxis cpl 4 "ol M w5
Gl Slegdge opyiore J1 (S bl con > (eloia]
Ob e g5k o851 2 sl odee Lids elan! o &l o
on 4k 9 bl S glEy el slal gl
lil wre sl 51 oyl (ol 1y 0855 g e
Ml g Jole pgw (5 45) Ngd (o Cgune 2lgixe
@gio b b iald l cul ojle sl b as b
OBigd 5l (S b den bwy VB mje5 b 35
B B yme slolss ialél o] (¢ o5 a5 cBge yohas
b 3dd opl @bl Y mjg gl (tals
ol guon (WAF) Ciie 5 (WA Kl cliios
Iy slein! (S &S sl (golaidl cMiass 51 (S, K]
GV 5ol 3 byl 3gmg amd o JLE 8L cou
2 o8 150 Cod ) arely poye gy Cuiel g ol
&S yuw 0dxsSS Jos cpl 3l )l o o> sl o)’yj
Slasdl > g o JSnl i g JYS oy b ol ol
Coles 5 (31 155 pllss 4 ol (32l (6 dise g
S Aoy 4 )3 (29w jl g 3905 el 1) 0l Ay ]
ool b paye NN old) daups xge YIS Cuasd iy S
And o il 1y oolaidl 5 cloinl dloyw 355 sl
Gl G952 5 bk 2ol le )lSen p)lea aadls
aadls cou 4 il puicd g dasls 4 caldd cle & oS
o Wby b agh g AT (¢ Ay Gn v
ly phe )l5en) plog (5 wadls Cou 4 e 09
5 ik ly e L5 @) ) mdid g (2bl3k 9 B2
o Wby ((oolabl g (Sinjd olo)ls | BB by
Do b ideh g Gladsd (¢ drwy poy dadld g
dl).g Lde OYgame (¢ Ay Hd (b Ql)bb'u o)‘s),ol
sk 4 o2y (6 doye o bl g ol dgg o Sy
dogi b aiu bl was OV gaste (6 ddye Dyge 5 yeluws
S0 WY guaze & 0ylgen Alg ed b 8 5 ()b ke
boaio cpl 50 Gaiod opl b adl WS ST e
(WYY g )Vl 5 (W) Sl Jlary olaass
Olee bagd gaams 0 (WA llale  Sliad.cul guen



13 ST L s et s o tege JU o 5 bl ¢ ol oL ,150 1 A8 Jbe 0Ld 5 Lslal 5 & SG Lewsl

(@‘Jﬂ‘ 6&))5 Lglkyg tandlas ;)}a)

wor lye byl i)l car i gt glglple
g

Amir Shahi, Mir Ahmad; Manti, Hussein.
(2014). Modeling marketing activities

affecting brand value using the
fundamental.  Journal ~of  Business

Management. No. 24, PP. 97-115. (In

Persian).

Andalib, Mohammad; Mohammad, Soleimani.
(2016). Identifying and Prioritizing
factors affecting the formation of
hoarding with the hierarchical method of
EHP. Journal of Islamic Economic,
Volume 10, Number 1(19), Page 41-58.
(In Persian).

Bahadori, Ali. (2017). Qualitative research on

the foundation, coding and importance,
steps and methods of its implementation
in Farhangian University internship.A bi-

Quartery of new strategies for Teacher
Education, Fourth Year, No. 5, PP. 69-88 .

(In Persian).
Dehghani Soltani, Mehdi and others. (2018).

Investigating the Impact of Customer
Relationship Management on Marketing
Performance by Explaining Innovation
and Marketing Memory. Commercial

Strategies, No. 31, PP. 59-78. (In Persian).

Doroodi, Homa; Moradi, Sanaz. (2016).
Investigating managers' marketing myopia
by applying mediating variables: company
communication and consulting with sales
unit personnel. Journal of Marketing
Management, Volume 11, Number 34,
Pages 109-95. (In Persian).

Vazifeh Dost, Hussein; Budaghi Khajehriz,
Hossein. (2017). Investigating the Impact

of Relationship Marketing Strategies on
Customer Satisfaction and Customer
Loyalty of Ansar Bank. Strategic

Management Researches, No. 66, PP.
143-165. (In Persian).

Firoozian, Fereshteh; Bahr al-Ulum, Hassan;
Dehghanipour, Houria. (2019). The effect
of social media marketing on special
value and intention to repurchase
customers of sports stores. Research in

bais I3l )3 1) €858 S game Cubge S (oo (2b)))
a8 1) €858 Chpiy g Culbge slo dinej 5 S (o
obyide b (Baidgd S35 blo)l cudads 53 Xyl (o0
Co 2 S5 P sk @ (B8 b ok coge Sy
O (g, ialed ) o o b ol jite Bluo Jo
o Wl ) QA Bpme g GBS M98 (e (LS
P )l> b e b o (S35 bl (6 alawsly 4 g 4S5
bolid 3y oy slajls wilgs (oo Glojlu Sl 81 L ]
sl (Sho plaS lp $psl (lyide &5 a0by3 5 03,8
P e glaly phe Sl iy gl Jg VB S
2 @blib oly 38 b awlie > B9 soly lojle
5 Syide Cloid (Shb (o)l cad pla Slaea
5 i bl la)lil )5 s gyt ) Sl
lple o)l syt WU @iy Gl Bl 6 dawg
D92 9 Gl slaasly om LU SRl g Lls) sene
2 (W) 83950 29 8y 3 ySlos dguty el Mgy 0
Jyaze 5 155 oS Casl o) domd ol 4 255 B
boiw 4 yomie 220y 93 cpl Ol G 9 ()1Sen (g
&S Cunl (3L gloj ©e (oB)9 b Cllid 9 (oo
Slils g alyoe 2llil jeas b ae) 5l (S plge
9L GLlolE d92g sl 031> G939 5 (K S
@ hiedMe (6l 0ged i g (slua] (W) 6 Ay
oS g by cage Mg e (o359 SYE g (bl

Db )9S )3 2lgize (b)lik slad
do oy CBg > S9iS (6 Ay sbd yo blpsiy
WS obyie 4 JB g5 gladeg g odeg (ol 5 baylad
oS ol gl b a0l b gz obylL ol
lyzme @i Sbul Cealie byt 5 lbbre
bobe (5 uges L5k Sy 4o o 0018 )5 ol 4l
oledip o)k g obyie I (o ly ol @38 da )
» e slpl g Gy aeln @l ojgpl weS Jas
P98 (o leal 500 ploj 2l Bl s (L)1
il ile (28 sl 1 6550 P Llagh cnl @l
5 glaasie cola g Sl (b)) GLYE lyee
sl il ) w4 lBLE s oLl
2 lpe gloialy g oo g sl Slpl (5559 SYE
@ 4 g bl gl)sdsyy bl 3y ¢ ae;
oeladl 36 4 1) a5y VL g Jele oS Baid ()l
ol (gl dutus oS gt 1 LU I5L Do o Slpsudiay 3l
295 g i (i 55 o2l o 5 ]330



Quarterly Journal of Advertising and sales management

Vol 3, No 3, SEP-DES 2022, (52-68)

Quarterly Journal of applied research in
sport management, No. 1, PP. 84-69.(In

Persian).

Mokhlesi, Saeid; Akbari Yazdi, Hossein;
Elahi, Alireza; Mohammad, Kbhabiri.
(2018). Developing a social marketing
model to promote the participation of
knowledgeable and low-income middle-
aged people in regular leisure activities.
Iranian Journal of Health Education and
Health Promotion, N7, P93-108. (In
Persian).

Naseri, Zahra; Norouzi, Alireza; Fahim Nia,
Fatima. (2017). Comparative study of
content marketing models in terms of
steps and implementation  Process.
Academic librarianship and information
research, Volume 52, Number 1, Pages
83-100. (In Persian).

Nikoyeh, Mehdi; Shirvani Naghani, Muslim;
Darvishi Se Talani, Farhad. (2019).
Identifying and prioritizing multi-field
factors affecting brain drain (Analysis and
forecasting of the fourth wave in Iran
from( 2013 to 2024).

Strategic study Quarterly, year 27,N 104,
pages 127-154. (In Persian).

Noahi, Mersana. (2019). Evaluating the role of
company-based and customer-centric
content marketing based on the steps of
the marketing funnel. Pars Modir,VVolume
4, Number 16. (In Persian).

Naseri, Zahra; Nowruzi, Alireza; Fahimniya,
Fatemeh; Maniyan, Amir. (2017). Content
marketing:  identifying  the  basic
components and dimensions in order to
Provide a conceptual model. Journal of
Library and Information  Science,
Number1(13). (In Persian).

Sultan Hosseini, Mohammad; et al. (2013).
Prioritizing barriers to the development of
Professional ethics in sports media. Sport
Management, Volume 5, Number 3, Pages
137-159. (In Persian).

Rahmanabadi, Mehran; Karmian,
Shaghayegh. (2018). The Impact of Social
Media Content Marketing on Customers'
Intentions to Buy Online. Advanced
International Conference on Management,
Business, Economic Trade and Finance.
(In Persian).

0998 9 Ol Catprde dolilad
(O=5A) Y1504 (0 o) oF ojled X 09

sport management and marketing. No. 2,
PP. 149-174. (In Persian).

Ghasemi, Reza; Javadipour, Mohammad,
Turkfar, Ahmad. (2019). Identifying

barriers to Iranian sports marketing from
the Perspective of the country's sports
managers. Sport Management, Volume 7,

No. 6 PP. 829-846. (In Persian).
Ghazizadeh, Mostafa; Beiginiya, Abdalreza;
Roshanghiyasi, Roghayeh. (2014).
Relation of distribution Power between
marketing and sales unit with corporate
business Performance. Journal of Business

Management, No. 21, PP. 105-122. (In
Persian).
Jamshidian, Leila; Turkfar, Ahmad. (2019).

The framework of the Islamic marketing
development model in Iranian sports.

Sports Management Studies, Volume 12,
Number 63, Pages 261-280. (In Persian).
Jafarzadeh, Ahmad; Mokhtarzadeh, Nima.

(2006). Provide a quantitative model for

auditing compliance with Production and
marketing strategies. Iranian Journal of

Management Sciences, Second Year, No.
6, PP. 95-125. (In Persian).

Khakzadiyan, Mahdi; Fattahi, Mahdi; Salehi,
Mohammad. (2019). Presenting an
entrepreneurial  marketing model to
improve innovative performance from the
perspective ~ of  university  faculty
members. Journal of Training in Police
Science, N(25)7, P223-249. (In Persian).

Masoomzadeh, Seyed Mohsen; Torabzadeh,
Aqdas. (2005). Ranking of industrial

Products.lranian  Journal of  Trade

Studies(lJTC) ,Volume8, No. 30, PP. 69-
83. (In Persian).

Milani, Farzaneh; Zenozi, Seyed Jafar. (2019).
Investigating the effect of using various
marketing strategies on social networks
on gaining customers' trust. Journal of
Information and Communication
Technology, Eleventh Year, Nos. 39 and
40, PP. 91-108. (In Persian).

Mohammadi, Forough; Kalateh  Sifri,
Masoumeh; Razavi, Seyed Mohammad
Hossein. (2018). Designing the economic
development model of Iran's sports
industry with a world-class approach.



13 ST L s et s o tege JU o 5 bl ¢ ol oL ,150 1 A8 Jbe 0Ld 5 Lslal 5 & SG Lewsl

(@‘Jﬂ‘ 6&))5 Lglkyg tandlas ;)}a)

Hénninen, H.(2015), Perceptions of content
Marketing: case study on companies; MA
thesis . University of Jyvaskyla, Finaland..

Holliman, G., & Rowley, J. (2014). Business
to business digital content marketing:
marketers’ PercePtions of best Practice.
Journal of Research in Interactive

Marketing, 8(4), 269-293.
d0i:10.1108/jrim-02-2014-0013.
Matta, Himanshu; Gupta,Rachika;

Agarwal,Sumit. (2021). Search Engine
optimization in digital marketing: Present
scenario and future scope. International
Conference on Intelligent Engineering and
Management(ICIEM), 530-534.

Pitts, B. G. (2020). Technology and sport
marketing. Managing Sport  Across
Borders, 127-146.
d0i:10.4324/9780429316036-6.

Richelieu, A., & Webb, A. (2021). Strategic
sport marketing in the society of the
spectacle. Journal of Strategic Marketing,
1-18. doi:10.1080/0965254x.

Ristevska Jovanovska, S. (2020). SPORTS
MARKETING - PRODUCTS AND
CUSTOMERS. RESEARCH IN
PHYSICAL EDUCATION, SPORT AND
HEALTH, 9, 181-188.
doi:10.46733/Pesh2090181r;j.

Strus, A&Corbin, J. (1998). Basic of
qualitativar research. Newbury Park, Sage
Publication.

Sinkoansari, S; Ghishvaansari, G; Umar
Ghori, Muhammad; Kazi, Abdul Ghaffr.
(2019). Impact of brand awareness and
social media content marketing on
consumer purches decision. Journal of
Public ~ Valu and  Administrative
Insight2(2), 5-10.

Shilbury, D., Westerbeek, H., Quick, S., Funk,
D., & Karg, A. (2020). The strategic
sport-marketing Planning Process.
Strategic  Sport  Marketing, 21-43.
d0i:10.4324/9781003117483-4.

Terho, Harri; Mero, Joel; Siutla, Lotta;
Jaakkola, Elina. (2022). Digital content
marketing in  business  marketing.
Industrial Marketing Management 105,
294-310.

Williams, J., & Chinn, S. J. (2010). Meeting
Relationship-Marketing Goals Through
Social Media: A Conceptual Model for
Sport Marketers. International Journal of

Rezvani, Mehran;  Mirtaheri,  Seyedeh
Fatemeh. (2019). The Impact of Using
Content Marketing on Website Visibility
in New Emerging Internet Businesses
(Uniqgue  Book  Website  Study).(In
Persian).

Sajjadi Jagharg, Seyed Abdullah; Qaraati,
Alireza; Heidari, Majid. (2014). The role
of social media in marketing and its
impact on organizational structure. Media
studies, Tenth Year, No. 28, PP. 127-
143.(In Persian).

Salari Nahand, Ebrahim. (2015). The Role of
Marketing Research in New Product
Development: The Second National
Conference on Marketing Research. (In

Persian).

Seyed Javadin, Seyed Reza; Diwandari, Ali;
Asfidani; Mohammad Rahim. (2012).
Consumer Behavior Patterns and Internet
Marketing Strategies: Home Appliances.

Iranian Journal of Trade Studies(lJTC)
No. 69, PP. 159-182. (In Persian).

Shabahang, Reza; et al .(2018). Structural

analysis of the relationship between

hoarding and interpersonal problems
Journal of Applied Psychological Research,

Volume 10, Number 4, Pages 49-67.(In

Persian).

Andonova, Alesandar D.(2020). 55 th
International Scientific Conference on
Information. Communication and Energy
Systems and Technologies (ICEST), 37-
41.

Ahmad, N. S., Musa, R., & Harun, M. H. M.
(2016). The Impact of Social Media
Content Marketing (SMCM) towards
Brand Health. Procedia Economics and
Finance, 37, 331-336. doi:10.1016/s2212-
5671(16)30133-2.

Anthony, L.(2014). Content Marketing Vs.
traditional advertising for B2B
companies: Case study: Industrail News
Service. BA thesis, Hagga Helia
University, Finaland.

Du Plessis, C. (2017). The role of content
marketing in social media content
communities. SA Journal of Information
Management, 19(2).
doi:10.4102/sajim.v19i1.866.



Quarterly Journal of Advertising and sales management 0”9)3 9 sl Copde aolilad
Vol 3, No 3, SEP-DES 2022, (52-68) (mf_;/\) ¥ b ‘(\\ u,LJ) ¥ ojlas o 0y9d

Sport Communication, 3(4), 422-437.
doi:10.1123/ijsc.3.4.422.



