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Abstract

Choosing a tourist destination is a complex process and could be affected by various factors. Some
of these factors depend on the destination and its characteristics. Recognizing the characteristics of the
destination can guide stakeholders in the tourism industry to have a better view of the target markets
and plan according to the tastes of the target market tourists. The present field study aimed at
identifying the factors influencing the choice of Iran as a tourist destination from the perspective of
French tourists who traveled to Iran in 2018. From this population, 385 tourists were selected using
Cochran's formula. Their viewpoints were gathered using an online questionnaire. The results of the t-
test showed that French tourists were more willing to communicate with the local community. It has
also been shown that exchange rates and reasonable costs have played a major role alongside attractive
Iranian hospitality. On the other hand, international problems arising from obtaining Iranian visas,
inadequate roadside services, and cultural and religious restrictions were among the repulsive factors.
Finally, using the Kendall test, we showed that the change in the attitude of tourists after the trip and
encouraging their friends to travel to Iran have a significant correlation.

Methodology
The statistical population of this study was French tourists who traveled to Iran in 2018 for the
purpose of cultural tourism. According to the statistical data of the Ministry of Cultural Heritage,
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Tourism, and Handicrafts (MCTH), the number of these tourists in that year was 43,216. To determine
the sample size, Cochran's formula with an error coefficient of 0.05 was used. Then, 385 tourists were
selected as the sample size. Some support has also been received from two travel agencies, Clio and
Intermed in France, which are active in the field of cultural tourism. Contact with French cultural
tourists was not difficult since one of the researchers was a French-language cultural tourism guide.
Due to his 10-years of experience with French cultural tourists, he has been in contact with many
tourists who have traveled to Iran for cultural purposes. For this reason, the researcher had contact
with around 100 tourists who had traveled to Iran in 2018. The rest of the sample members were
introduced to the researcher through the two above-mentioned agencies. To collect the data for this
study, a survey method was used. As shown in the theoretical foundations of the research, the
motivation for traveling to Iran as a tourist destination was considered. In addition, the metrics of
contextual variables including characteristics such as age, gender, education, occupation, religion, and
tee ssstittt inn imgge wrre ssss irrr dd ss tee ttt ttt ill fectrrs fffcctigg trrr itt’” aaaavirr.. All tssse
measures have been studied through a research questionnaire. It was used to collect the data online.

Discussion

French tourists incoming to Iran have some difficulties in terms of obeying religious laws and
observing the hijab. Therefore, the factor of religion is a strong repulsive factor for young tourists and
less repulsive for older tourists because older tourists have accepted it as an Islamic norm. More than
half of the tourists were women. Thus, gender also acted as a repulsive factor in terms of observing the
hijab, especially for younger women. On the other hand, the high average age of tourists necessitates
the improvement of infrastructures and facilities for older tourists. For example, the welfare services
around the attractions roads were considered a repulsive factor, which caused many problems for the
tourists of any age. For this reason, service complexes of high quality should be provided around all
tourist attractions. Most of the tourists surveyed also stated that they earn more than 25,000 euros a
year. Most of them have stayed in 4- or 5-star hotels and showed a high degree of satisfaction, which
is partially in line with international standards.

Conclusion

In summary, the results showed that despite the negative effect of sanctions, hotels have been able
to provide services to tourists with high quality in Iran's tourist destinations. In addition, tourists tend
to communicate with the local community and enjoy cultural diversity. Indeed, by providing some
training courses to the Iranian local communities, they can be prepared for better interaction with
tourists. Working on their language level is also a determining factor. Another repulsive factor was
inactivity in the field of advertising. This issue, which has different types and forms, can be less
expensive, easier, and more effective to improve today than in the past. One of the advertising types
that can be easily done today is awareness through websites and virtual networks. Most tourists use
websites for gathering relevant information. However, Iran has not been able to have a standard
tourism database. Social media can also attract and reassure many tourists by shortening the
relationship between consumers and suppliers of various goods and services and eliminating negative
images such as insecurity. The mental image of tourists towards the destination before the trip was not
very clear and desirable, while they have stated that their mental image of Iran after the trip has
changed dramatically.



Journal of Spatial Planning, Vol 12, No. 1, Ser No. (44) Spring 2022 3

Keywords: Motivation, Attraction and Repulsion Factors, Iran Tourism Destination, French Tourists.

References

- Adnan, S. F., & Omar, S. I. (2021). Assessing the tourists satisfaction of adventure lodges: a case
study of Tadom Hill Resorts, Malaysia. Journal of Ecotourism, 1-16.

- Alves, G. M., Sousa, B. M., & Machado, A. (2020). The role of digital marketing and online
relationship quality in social tourism: A tourism for all case study. In Digital marketing strategies
for tourism, hospitality, and airline industries (pp. 49-70). IGI Global.

- Beirman, D. (2020). Restoring tourism destinations in crisis: A strategic marketing approach.
Routledge.

- Buhalis, D., & Inversini, A. (2014). Tourism branding, identity, reputation co-creation, and word-of-
mouth in the age of social media. In Tourism management, marketing, and development (pp. 15-
40). Palgrave Macmillan, New York.

- Chen, C. C., Huang, W. J., & Petrick, J. F. (2016). Holiday recovery experiences, tourism
satisfaction and life satisfaction—Is there a relationship? Journal of Tourism Management, 53, 140-
147.

- Dahiya, K. S., & Batra, D. K. (2016). Tourist decision making: Exploring the destination choice
criteria. Asian Journal of Management Research, 7(2), 140-153.

- Dolnicar, S. (2019). Market segmentation analysis in tourism: a perspective paper. Tourism Review,
75(1).

- Goldner, Ch. R., & Ritchi, J. R. B. (2009). Tourism: Principles, Practices and Philosophies.
Eleventh Edition. New Jersey: John Wiley & Sons.

- Karl, M., & Schmude, J. (2017). Understanding the role of risk (perception) in destination choice: A
literature review and synthesis. Tourism: An International Interdisciplinary Journal, 65(2), 138-
155.

- Leisen, B. (2001). Image segmentation: The Case of a Tourism Destination. Journal of Services
Marketing, 15(1), 49-66.

- Lin, M. S,, Liang, Y., Xue, J. X,, Pan, B., & Schroeder, A. (2021). Destination image through social
media analytics and survey method. International Journal of Contemporary Hospitality
Management, 33(6).

- Lojo, A, Li, M., & Xu, H. (2020). Online tourism destination image: Components, information
sources, and incongruence. Journal of Travel & Tourism Marketing, 37(4), 495-509.

- Middleton, V. T., & Clarke, J. R. (2001). Marketing in Travel Tourism. Butterworth-Heinemann.

- Mousavi, S. S., Doratli, N., Mousavi, S. N., & Moradiahari, F. (2016). Defining cultural tourism.
In International Conference on Civil, Architecture and Sustainable Development, 1(2), 70-75.

- Ojo, B. Y., & Yusof, R. N. R. (2019). Edu-Tourism Destination Selection Process in an Emerging
Economy. Journal of Tourism Management Research, 6(1), 45-59.

- Pan, X., Rasouli, S., & Timmermans, H. (2021). Investigating tourist destination choice: Effect of
destination image from social network members. Journal of Tourism Management, 83, 104217.

- Pesonen, J., Komppula, R., Kronenberg, C., & Peters, M. (2011). Understanding the Relationship
between Push and Pull Motivations in Rural Tourism. Journal of Tourism Review, 66(3), 32-49.

- Peters, R. S. (2015). The concept of motivation. Routledge.

- Seyfi, S., & Hall, C. M. (2020). Sanctions and tourism: Effects, complexities and research. Tourism
Geographies, 22(4-5), 749-767.



4 Journal of Spatial Planning, Vol 12, No. 1, Ser No. (44) Spring 2022

- Siriwardana, L. (2009), Characteristics and Motivations of Outbound Tourism of New Zealand and
Selection of Sri Lanka as travel destination: An Analytical Report. MBA Thesis, Waikato
University, New Zealand.

- Sohrabi, B., Vanani, I. R., Nasiri, N., & Rudd, A. G. (2020). A predictive model of tourist
destinations based on tourists' comments and interests using text analytics. Journal of Tourism
Management Perspectives, 35, 100710.

- kkkk, K. J. ())))) )Clltrr s rll e in mrrkttrr’’ ttii aal ccciiinn mkkigg: An itt ggrttdd trrrr ttiaal
framework. Journal of Academy of Marketing Science Review, 1(4), 1-32.

- Suresh, K., Wilson, C., Quayle, A., Khanal, U., & Managi, S. (2021). Which national park attributes
attract international tourists? A Sri Lankan case study. Journal of Tourism Economics,
13548166211019865.

- Vidon, E. S., & Rickly, J. M. (2018). Alienation and anxiety in tourism motivation. Annals of
Tourism Research, 69, 65-75.

- Yoo, C. K,, Yoon, D., & Park, E. (2018). Tourist motivation: an integral approach to destination
choices. Journal of Tourism Review, 73(2).



wlad (s34l w.l.o anll2d
WYY o ) Sle 8 Sk (Jl el Lr_ﬁ})“}) Jl

VENVANT i b Ve VA D s

Sl p om0l Kis § i o p AST b (6 Kis 5 deolie dabls 5 4l Julge

Ol gl 53559

Ol ¢ Olghaal Dlginsl oIS (5305 40l 5 2Ll oo 0dSils (gl (g5 40l o LR 0 8 skl e Lo e
a.sheikhi@geo.ui.ac.ir
Ol Ol o Sam 01 Kds B slaaly 5 s K S (5305 ol dd )l pwlid S i gl il (555 o o
m.kowsari1990@gmail.com

oS>

Sla S 5 daie & Jolse ol 51 a5 S .60 2k Obnl ppl s ilies Jalge a5 ol (Slodams (sl b o5 K5 8 dade Ll
Sa Lall 4 s 15 b aS o SaS (6 K53 5 o cnl Oladisd & a)ls ala S e dake Sl 4l 5 dlazals O
S E ey elge plels Gua b Sl laddlas ol iags 5s .S (el Gl L o), K 5 s L plas 5 10
L S e WWAY Jlo 3 Ol pl 4 (93555 Sl 2 OLKE5 S o8 51 tass cpl il o3 S50 (6 K558 dade Ol e w Ol ) ool
O1825,8 slm s b ST el 2 5 3 0 S YAG OIS S J g3 5l aslitel b Comaz l Olio 5160 2515 (a3 65530
S e 03 a3 e Ly als ble o a5l e (5l 0L 84S 5 OF 51 S 05T S sdelisa il s JL
)j)r@gq_m_;zmou,;W.,\_uﬁv_sﬁ)}élﬂwgsﬁ;@umﬂ;‘L;Lmz,utzp&uj\,x;sjbsﬂhu)\
Wl gls dott 512U el oSie Kos (g Sl ool azdls il (2B Ol (31 50lege SIS 53 55 i clie glaa 3o
L ol e sl sliald amdls Jolse 5l 50 ade 5 Ka b slacus sdoms 5 Laadlr GlbI 5 (sloslr ladss B3I gy 550
S0 Ol sdeme i & foe 5 LSk sd 3525 3 (gobbae St i 5l de 01KE0 8 5K a5 &S Ad jasiie JIGK el

Sl p 01855 8 i candls Jolso il Julge (55500 g hdS (glaely

J}}«..A ﬁ-x\-m-.“"d.*

G ol Ol a (85555 Gl B Kon s 01,80 8 w5 ASE L 6, K58 dolie andls 5wl .(VE4)) a5 e 6558 Lo dexl , i
AV =YY (W)Y wa

2476-3357 / © 2022 The Authors. Pulished by University of Isfahan

This is an open access article Under the by-nc-nd/4.0/ License (https://creativecommons.org/licenses/by-nc-nd/4.0/).

d http://dx.doi.org/10.22108/sppl.2022.132089.1632 E}i 20.1001.1.22287485.1401.12.1.3.3


https://creativecommons.org/licenses/by-nc-nd/4.0/
https://dx.doi.org/10.22108/sppl.2022.132089.1632
https://sppl.ui.ac.ir/article_26493.html

VEY le (58 ) sl esled coas3lss Jlu c lad siny0ely ode aolibas A

dndde

G Oln OF (28,8513 ¢ o 8 s 5 g s 31 0T (slime 38, 513 ol Gladla s (6 K83 5 St B 5
Ly gdedda gla 205 L 528 ol ol Esl (Chen & et al, 2016) | Sw o (o Kis S Odde s aoludl )
Sl 08l (6 K33 8 Aolin 55 cpl sy (iS55l 2 5 (IS ol (6 K53 S deaie 4y O S (slawly o
S5 S Al s Gl s st (6 Kdo 5 O pamme 5 S i B L llee i 01850 5 Ll
Sds glajlil Shs oLl (Alves & et al, 2020) 555 s osliwl slamx! glaasis 5 Jlows o 50
Az S 51wl S pds gl Lb S ol liaiyy o 5 OIS B glaaids 850 Gais 5 6 K3 8
e s (Ss (6 Ris 8 055l o o 3TLLS oS5 51 .(Sohrabi & et al, 2020) 555 > 5 Of & (g K5 S
35 i SaS sl aily LIS oo b plulis 5 ol mo gla i5n ol b oosline oS el ol
Ol 583 8 Cmis o i 301501 Julgs 03 STy cnl s €740 OLSen 5 (551580) 25 0 ol o
Aado 3l gla iy 4o 534S Al o Sows e ol 4 Ol alse al plalid 3 b 515 s ls el
a5 ol o sa s Ml s gl 55 O3 S bl @ B ajls sz p3Y oyl 5 Sds S
51 s slaws (Suresh, Wilson, Quayle, Khanal & Managi, 2021) ales ;S 4y ja LGl 45 45 555 4> 53
S OEEs 5 0, Sodbial ol ol ale 5 Al (6 i 8 Sl L 5l (s S g (6,500 S (gladate
21 Gloal Al b el i deade 05 Sl SIS I Jelse plulid ol ol soalgl (o K S N juams
Jslse plols JLS 55 e (Dolnicar, 2019) Lsd o hds oo b acodilssl alge ool bodwd b Sl Ll
P P R P e
oas ed 13 gt bl cd 3 1 O s eS8 Olssl s ks |

Jelse a5 b ouls) el ol gl 36 0S8 Sl Ol 2 B3e Jolse nl Lol
L i ol (IS S 2l 4 ol Sage OF 51 5 dae 4 sdoms SISSL a5 S o is SIS 5 L2
g 058 OS85 8 (sl ST e 5358 5 ookl B e S ke OS50 8 o550 e s
Sl G5 s iy 5 018 S Culs ) maw L5l ool 2l (Adnan & Omar, 2021) .5 e
3503 dlaasl sl i 55 S oLl OF 51 ol il 5 01883 S ol 2 1) e Jalse dilsn oS
S WBT s pl 3 Sledst s Shas 5l 1y (6,853 8 0ladicsd 5 O1S poens

daie dsbly 5 asdlr el B Wleds Sl asdllans )y ge dnelr Ol gisds (5 smdl b 01 K5 8 rnss ool 5o

.:).;1NMMMJJ&&)JQWE-C).:\J@jQ\ﬂ\éjf.&:)f

R A

i ean S L s o Kas 8 dolie 4 ol Ko S Ol o yléuwti;\dggﬁgéugs@



14 S 5 s L] Gl p Fanp 01 Kis Sk ST 6 Ko B dolie indls 5 adlr fulge

5 ool 800 8 5 53 esalels 5 (Soa b Al BT 5 Wesse el e sale  (Sin 3 slaaslr 5l el
oS 5 Ly oml Sl el (S o K S han s 5o S Ll G Ol (S b slacin
dzie Jowo dnolr (S5 sl &S 53 K3 S il 015 oo oo Bslr ol B G Ol Sa b
GAolie 4 Jsams ysbas 5 Ljls (5 i a5 daie drelr Son 3 gacdlol and a4 01,8558 o550l 5
e > (Mousavi & et al., 2016) cul odis VLS 3505 555 55 Kb clallol a5 A o b
553 S dade sl 53 il 5 S 5Kl Jalge 3T 0T s oS sl iyl glalie (sl il iles
ol 03 men el 03,8 s 50 e dae 555 6, R5 5 e 5l Riasn el edd e
SIS s a8 55 n 00 gl Il el o QBRI A8 6 o (2005 65 S e
o ol R3S slaadle la Shs 5l bdise oul & el Gl Sl 035 A B el el Sl 1S 5
Joele Yo amzie s eslinal (21 Jalge und 51) 0130 5 S la Sias 5 (e Jalse s 1)
QOTAY O 5 ol i) A Bl L2l hale Ve 5 228 Jolo Vo a8 el s 4 23500

At anllls (5 855 8 dade Ol gy SSLLy 5 52 bl & i sloo sl o Sige Julse (5,500 Shas
Gl OF 5l (Sl G glaanly s eslinal (228 5 5l 65800 Je 5l gl Sl s gl issy onl Lo
b, glaasdlr 5503 sy 555 5 Shlo labay; 4 i gl 6305 55550 5 blas S 5 sba &S
5 olaal glaasle (blis cpl 53 55 5o slaadlr Ol 513l 0L Kas S Sl gl o3l J2ES (6058
e s 3 o eSO S B8 Loy ol 5 e s 4 sl slaaslr 5 3 i (S
OYAE O 5 only Jide) 5505 03K

Slausls (53 hrlan s aslitn s Gob Sl 5 Sl Ul K58 50T+ o5 Koo alhe gy s
Sl S 5s (msS Sio 53 338 o el s 3l g 3 e ) i i 3 Waesls cpl A (5518 i
53 3 eSS s 5 el Sl el ge n Jage 8L 5 Sledlbl mle gll 1 slae xSl (o ldC anex
sy ol b Ll 03 sd e e Ol sdme e JoleS 5 Ol & phe o 1 ed R
00 31 i 310 1y oLl 01855 S a3 VI a8 (g b vl ke o 5 l8 31 e 4 ol 0T s (LS
Do o Ul o2z 53 ST ate o S Ol slezaly GOLS (nl s odle das o LS5 L
Caley pasd (il Jelse sds 5o s S 3 Ks b bl (L35Sl alse sdo 3 S 35 e s is il
AL Ol ) 3505 )3 Ol

el 0 K T o8 s 5l (6,85 8 daie Ol e Ol ) Ol 5551550 Julye (6, Kos iass 5o
S 538 53 Ol g Lo 48 ool Ul il el JLisay Sl ssy ool o s 4S5 S 0S 3L
I Ol 1 ss 4 RS 5 g BS 4 oS ol ay @303 Lty W et o sl U by
Ol U 635 amtde 5 ol ¢ San b olazo] (glacglive a5 S o 33k Ol leon (sla, 525 51 Ll

Loyl 5 8 R, e Ol e Ol gl sl 30551530 Jol e 0 5gn 45 ol ol 3n0LE Sha sy gl ol



VEY le (58 ) sl esled coas3lss Jlu c lad siny0ely ode aolibas Y.

el e (ol (6 800 5 Lol 35S 5 G55 glacos s ol 5 5ES il gl

Aais Ol ey Ol QAR (Kan (3 (Sla i Sl oddnS & 25 5 583 2 3ea clgmicr (o O soed
T (Sl ol 5o g K38

s OS5 S slalSis slaaml Gs L lasiy ol clie e s mlS s 4 a5 b

03 ;5 (Shuatas |y andls 5 adlr Jalge 5 ol pladl i 5l day h deals Olge s Ol 5l Sl sy (g 5l 3

A8 8 a5l e Ol 5538 (6885 5 Cans OIS sl (63Lusl8T din G b o0l 516

J}wv_:djs audl b

B Sl

33 0l (G SKaior Cenl (6 S 5 s o sar cilites lae s Olaasiie gl 5 5 S o s
lidanalr Oy il oy de 53 058U o ygie ol il i sl OBl (68 e AT
o= el Jlisan Ol Lol pl 53 5 ol o anlllas GAE3 S e 5 Ca e (30N,
o s¢he Ll (Peters, 2015) 5, S o o ol oWl s 1 o diS G pme 5l gl 45 Loz g i
s LaiilaaS dams o bLiE (S5 5 a5 lag s 5l Gler e 800 S g K33 8 3 1) 35S
e ol s e 4 (Vidon & Rickly, 2015) 553 oo e a2 5 5l i bl (gl (6,8 g
Ol b dias o plonil ol 65t a1y Olddeaie LBl G (5 oS el (01,553 S dad oS 355 0 ool
L deaie S Gk o 1 5L opl Wlg e 45 ol ol sldbit] deaie 5 ool 3525 40 Ll s &S ol (3L
La oLl ol malgl lasls a5 Sl 4 530 o8 S o sl 3131 s 1y sk nl ks (sl Ul 5
Jold 1y Cobl 3 D351 03,8 5y 5 o 5 B 4 S 55 g0l (slacdlad 5 Laoslgtir 5l (sles 28 ik Jleley
.(Ojo and Yusof, 2019) » ;2

A S S OIS sl (51 ) s ol i (g1 01 K3 § K o o 3B a8 el ge olulis
el 313 oLS 5 3L LS 5 3l sl 3l Sla bl g 2 SOy S Jlge S s ) sen
35 i deaie STl 6l LT 55800 e 3l oLl o sl sl 53 ege i 5o slerx] Jolss
(g s $l ol se ol 51 & 50d sl (Buhalis & Inversini, 2014) 5,108 o 3 Jbaes e ol
b SO e Leoldl Sl plaS a5 8 e 55 5 |y elerl Lals)y plo 5 (oladl Cond s Jad (liass
Jgmonn s 3boa 3108 oo 355 T i K13 ulgss 5 o gl o Se Julse 5 L,S o 513 (ol tmar
Glaosl gl 5 aS o ol s falie 51 (g 5 slize Ul as o S 355 o sdaline (6 K5 S Lol s
o ba taghy 53 LS S sl Qs o 5 058 Gl b i &5 dtes SUKGL 6 a0 LB 35 3 Lo
oo SO10S e JLos 1y (6 5 slize glae 5501 5 gy g0 & blns 0 OB 5l Sosles 015 o i oS el 0



\ S 5 s L] Gl p Fanp 01 Kis Sk ST 6 Ko B dolie indls 5 adlr fulge

(Yoo &etal, 2018) wzws s 5 S50 il Colw S (0 S ol >l s

G las a5 35l ol sl S planrl GlaaSis e 55 (K5 S (5w Sl deale S ol
s el en St el ol S1S e e el laeSid 5o 018 S S ol il
Farly dade OAERIl Jlexl 5 358 0 pletr) Slaasid las 55 Olasadlas DUks a4 e 2l ok
Azie o Sstee W s w0 ey Sslite Glacos s b S0 S a el S (pizan S 0
Gl O G 3l b a3 56 cdnie  sar (Pan & et al, 2021) 555 jda iasle b S e ol |
ot ol s i e S L o ) 8D sl R R0 S 5 e s g ses (S I S
e 5 AL e Jlite DU 51 i ol oS cins pad IS5 1) dalte s gl oleey oo et &S e s
Ly dmie ppaai oS a4 g HUS 53 copl poesdle 3 pd e antle eloan] laasll o5 sa Sledlbl Cilis
(Lin &etal., 2021) aas oLis Jb o L Jled |y Jaes Ll 00 50 o g Sloslo am s o IS

Sy pbile; 5 elal glaaSld s 5 diin OS¢ Kas S dade 53 ol Ol &S J)5e o
L bLl s o8 5503 3 pm s placand so A dal s daie G (53555 OS2 8 L3 Jrals Cel 58 03l
mad s o 15 plaille o |y (o Kas S oS ol s DBl e by e b Mol slagls 5 S
S e 0T sl 5 ¢ Ks 5 S (o5 5l o pastay il oo oSl 5 Sl Juld $lse 51 amy
> e i Sl 5 4 Ol sl Lo g 0 reb ol 5 WL el e 35050 oDl as
5 OLl m amslr S5 cadl b s e 5t e OLL L5 S o OOISCEs 1555 1) 0L e dnal

Jal_..?)l BL Ji,'_’)‘&,’_ l_: VLY JJ‘J =5 92 Aade J.vj.sa.? .(BEirman, 2020) JJ‘J ‘ "5“ Aﬂ..c Li ‘ *5” o 6};\ ‘5| @3@

53 sl bl b (5l 4 Il B sad ol ible L3l s s 5 esgde b bl oLl sl e g s
.(Lojo&etal.,ZOZO).\.;SQ_AUL_.:l.x_h,a_s.pgw>,§Qutﬂ>lgpszﬁjm;&w)&pkm\
dade Olyiean 5508 SO oLl calin 5 s 4 b e Jilee S 85 oS (30050 e
(0 el (g K2 8 650 Ll )l (o s Sl eslinad b oS s 53 Lol syl e (631 (s K25 5
Sl bled il il odiSp 8w Gladaoms 5 Jols 5o 8 4 Lled aCul 5l Sy (e OLL )
S (sl i )l gl ail Oladans (lay 528 0183 S lolis il ()b 5 (Son b sl 5 Lals
L}_sﬁ):@_ﬁ)f"m4>_;J§|.c,wﬁ;Q\ﬂdlﬁé\am;)w&bfmuﬁ;w);.cﬂ,«\fﬁjia}J;-L,,
Sl Lol (S g i 8 glras 58 i G eme hile AL s fess ol L agerl o <=L<,ua L5 oo Ble
3ot s e a il oy lae Ol sl (S SIS by e 03,5006 e O K3 S 51
Ay Bl caden 5l la i3T5 Ollis aes 5l o3 cnl O3 5 (5 5083 8 Cons Oliioms
YA Se) il e 01l (6 K5 8
Ll i deade LSl L el )3 5 555 0 led 4 (6 K33 S dade S SIS laacr 31 el 5 ol

oyl Jele oSy a5 Ol sasOlis date sl ys ele Olgeas 5550 O K 8 sl Glos



VEY le (58 ) sl esled coas3lss Jlu c lad siny0ely ode aolibas Yy

U e ol i a el i s A35L (6l deaie S OAEIOLRS! gl 53 bele e (S|l o
AU gl 3 Sl Sl (6 K28 5 i 8350 53 53l g oS me ol w20 13
claobsul Gutian oS ol Jlse 5l Sl o Jbe opl b5 ,S e )3 0T L s e slaamls 5 ol
Karl & Schmude, ) dsle —» 3L 0l s 5 olasl s Vb e gl s das o 3 sbcss | ol Kas S
LS o 5 Sl Jod 3l Ll 550 Sopsm 534S me opl & .Sl IS 3 Olse dmsl y ol 5 L (2017
5SS sl das e 53 ptllos | 01 Kas 5 Jl 5 Sl bl oS Jiles plo b sl
D G Gl 5 Ol il a3 XS o G883 5 i prews 3 L 0T Jad e glassil
.(Dahiya & Batra, 2016) s 5 sl g Sledst 8151 5 01 K3 S 51 ol pd w0 556 5 d o el

653 S daie SO slasl gl o | slate 5 Ssline Sl i Sl slas gemms 58 ol el sbaOle s
el 05 3 s e Sl 5 S |y i Cidise gl iy 5 Shas OF dowiys S 5550 e ol janans
ed 035 Jpitia 395 a1y (6 K83 8 a5l Ciliss glao g (g3lasil OV (a3 Db 55l &5 slable
L 3leasl Ol aS anl o Ol & (635) it 53 5538 A Sl Judne dlos 3l S 5 (3le é slaOla g
Sy e O ) OLREs S (6l i oty o S g Rl daie 5508 55 50l 5 TS e o
G At el VS Gl 5 Rl S sle b sl alp Cls b ol 010 8 S0s Ol w
o) Ko agh e 2505 O S 53 ol bl immen 5 OG5 sl 48 S e 3L
5SS s Sl G gLl Jls O Ks B cdaie S 50l i RS L i sl Bl
Fr e b s ed g Al S o 4 s 0K S (sl ool et 5 VIS 15 el deal
i 535 b oLl 35l sln 1y sdeaie Sl F 5 0Ada 0 4 b Ks 5 A8 e i i 61 LS )
o blsne L1y 558 ol LS cal Sl ol 33100 o s a0 1) B b S o 030l |y Ko
el 63 g SIS Bl laaas 3 Ol 6 Kis 8 1 iy Cands ) O¥AT (3lgd 5 (6 pmed) XS 4,
b Ol daie (et 5305 Mallor O R00 5 a5 Gl gladle 5o 5ol 3l &5 5151 L reas
(Seyfi & Hall, 2020) 55, o jloi @ b, 525 Lo sl Sh5o) deais 01l |5 sl ol

230l 53 (5 55 RS Bl axdls ) oY (g lKen 5SS Slie 45 G5 53 (5 Kbs S daie Olaii g3
gies St 53 (5 K33 8 5350 53 5 Olaid 5l SO cdls tal (g K33 S dan 5 s 0355l gad
LS e cmalie 1S 3ls Olaiisd ple o (Soalen bl &) 55 oage ol 5 )05 4 355 0
SYL cslid sl e ol i | s o slasl 5500 ploml G pln 5 oVlwanals Ll 51 e
b ool 5 glal A, 5 Sl (5550 s Ll B OB CuaSl 4 e g o Sl ol ess
3y e 6, 5is S 5l b glaaslys il ecel S8 550u ol ol el 30 Sl s S5 S S
(Y40 (Ll 5 gablols)



A S 5 s L] Gl p Fanp 01 Kis Sk ST 6 Ko B dolie indls 5 adlr fulge

S e g s Al
([S23,8) odsuS s an jLsby ladis (pizmen 5 (6 S5 S (25800 655 )3 syl slawy a5 5550 L
(S5 45 S5b ot o 5 S 0SS pme 83 53 om IS 3 L22S 5 L1 35S el e S AS ast
helse Lol s Gl olSuss 5l 22S Jolge 3)ls 1 olin slaplS OF g 03 55,5 Jiw & N
Jold 5l 258 Jalse 8 Jl 55 a8 bl i sl ) demie U 5550l ga p Jaome 53 15 55 45
S5 bl s ol 3 das o B g i Sty |y 55 T 5113 4 550 0 Ss S st lals) sla S5

Mmmjj J:‘A)}:'. &}@,@JJ\A(\ ;)LQ.JA)

SRR sehe dda 1) JSS
Figure 1: Conceptual Research Model
C)lf»\-'u& Zc}.o

B L N3
Pl e OIS il 5 Ol saal s ol oS 5 o 5 s 65 Bl ol A
U853 8 Sragim ol ol il T e Oty (63,18 iy S eslind OF laslgeiy 5 ol
L;,(.:gjfl_{h;ﬂq\ulp(mlr@;}wuwzﬂjér@jb WAV Il 55 a8 Lz (S gl b Sn
58 SE S Kb Sl e Sl bl Glaesls a5 b iS5l Ole ) 558 4 5 LA Ol syl Sas
Jeolse 08,8 Sl 5 Lol os 8 8TV G pge dlw 3 00 8 ml slss 32 s sl
5 Gl B O35 8 51 0l e dolys 5 SV o 3L e S0ke O pead 2] o lb e
Gl L S Wi s opames 51853 5 ol bl dnals 45 55 (¢S amt OLEW30 3,550 sla g



VN Sl (85 gle) ol oled pasilss Jlu L 530,800 ol aslidad \

s 3 S sl i sad by Ol g [y 8 FAO 31405 ol 51l oS A asedie Culghys .ol ol o3linal
S (5,5 S ay 534S ekt a8 S el 5 S 3l ST 5 51 01K Sl ol
03 5 amrl o Ol gy e Gl 85 2 oS adl b ([Sn 5 0K 8L bl s Jlas ail 3 5558 5
Sl s ST 5 Ll )3 0Ly (S b 6 K 8 slealy s g5 OS5y |5 6358 5l pds (s s
o Sl sdalie 5 glaslials Sy 95 5l das e é"“’i o Jlsw 4 &S fags Jl Gda 4y Sl
L L e 53 ol e Ll o((Som b (6 S5 8 555 gleaal) allio Qe 35 8 Js Sl 0t 4 S
35 (08U st bl 55 0dis e (SUa e 5 LaolSael3l b a5 S aadlr 51) dilos ol o O, Kks S
Ly 015 e o e Salaaly (2 4 L0 Oy el 035 Jabos 4l 3 0L5 4 0 Skia s 51 (S S b
Ll ooy A b ot LT bls (S5l Selibon S lir 1) LT o8 Jalse ap amsiyn S oalan 0 i3 8
els Sl ed b Sl 43l ol S e 5 g Ralllaes s s g b e 313N L Gl L3 e 4 5 03
Loy am Lpd aalllas 5 S Iol Jolse a5 Uledd anlllas oo slafass 5o Julse ax 4l
Sl e 0 0303 Olils 5 15 Jaie slaodalin & Sl sl 5 SbuS O3 | 5 axnl o (slalinls
4 S oy aalidis Il Sl ealitl b (ol 500 51 R ol Slaesls oslmam Sl ks e Sl
56583 8 dade Olgea Ol 4 i Glatmm col sl osls 0L a5 (B She 3 S sb Oles
laazin dgul e dle 3108 o 1l ol (Sl oS o5 e Jold ) Jalse 2500 sle e fmis
35 p s nl Bl alss sl (Jad (Ve (i (e Dz Sleo st Jald gl gla iz
ol b 3l Lo ol Sen ol SIS 31 S 8 5, 0 dae s uaie (slaazeis JLS 55 oS

el 0 o3lizal T S @ asliiny Sl @jtv, Gl s adlas iass

o2 sesls Jdou ga o

S5 Ols e 1y Ao 3 8778 5 05 1y do s 0V (rasi (ol dmal (g gmsl 3 K5 S YAO OLs S
a0l S ol Jlu 08 350 (Lles S i Ol 40 45 (g amil b Son b 0l Kis 8 o (ke 5 dad e
in Al Voosl sl cpl in ol VU e Jgeme sbar Kon b Gia b g3, 01 K5 S S ol
Al g5l p (Ko 3 OLRS fly en Col 0250 AY s 2 5 V8 ORS8Ol 53 e 508
Ao s adllaes 4o 01 K5 84S sl cpl BhasOlil 5 Sl Av B candllaes ) ge

G 4 pyd b (Wls a by e ol 43k ol aslal (6 S5 U 5 55 e 0 oo 5l OV B )
Sl e ag cal Glate (6,85 5 el B 4 S ey s poler aib 5 Wl @ e b s

Mﬁd)ugkﬁfcawwﬁ@.w\QUWJMQol:\;lﬁ%g\ﬁu@b

1. Clio and Inter Med



Yo S 5 s L] Gl p Fanp 01 Kis Sk ST 6 Ko B dolie indls 5 adlr fulge

IS i ol B 4 by s e ity o Gl o 3 ) il (s B 28
S sen 13 s 901 udld 5 ild B8 Soue ol by 3 Kn 3 01 Sis S mi ol 13|
candlas U opl ol sls o VU s S le 0,883 8 el 45 ol OF 3030l ) it (6 553 koo
S 35 oY OS5 S s Consy Slami gl Ales ;S Ol 433k ln 1 Olnl pede slaais
Sl s sdgar s adb jler 53 bdals 50 s 4l el s 5508 L Gallas AU 3 s sz
ol 03 Il s e ey ety 1 Ailss 0 b I 5 it SIS ulilos il 030 LSS o]
Il 3 sog Sl5a YO i dalps & ol G185 S @ bgpa Sl o 2ty A Bl oa ey o dib Ul
D3 (Gday At )5 5 o O geime b gt Al 53 S 5o dle 53 5y Y 5 AV il ul e dle L ls
JoB e da e G Ol b (g smdl 3 0103 8 (gl Ll e Ol s (5l Lty 5 das oo OLES S 5
il s
it s e G Olwtal 5 e e300 b BLIEY Siled IS5 Gillas Lagealy Jolosa o bl
25 e Ol Sl B (50853 01,803 5 45 ol 30n OLES oS iles S S L il i ) (0L
S3lss0bege & a5 b WBle5s b S LT g sme slalde 515 S 13 5 BLS) s 0350 b dils Jiles 5
o pae b BLE sl B0 b (S 5 010 5 (gl shaie iy Sl Ol 03 p3 e sl

S)ls Fags o t;)LaTi;.alq-QﬁbcﬁﬁwaMSLawT):c,Sfi)LMl,\.uJ ]

(S (5552,

5
45 —
4__ ______ —_—
s = E E T -—-_—-_—S_“_-_--- - - .- R S
3 ________ Il BN ETSSS Bl N B - = Em . -
g E EEEEEEEEEEEEEEEEEREESERES S
2 ________________________ -
i E EEEEEEEEEEEEEEEEREE R RS S
1 ________________________ -
O S
13318933539 3943339123490 3%
7 e . ) ) 2 i .s . N g
4333333553399 H%%ﬁc i
¥8 38 3= 33 =33 5 , -j.%a._!°3g~...”}
9 9 H D 9 A AR j.q,,.quﬁ 43
ARSI TS 58 "\ - g - A 9 a '
B2 "@- 333 & % i R S ey
1 ‘% 3 4 3 59 = iﬂ\‘% ;1 9
} % 3

Lo e S8 4y (S (5 Kds 5 il Sl 5ed 1Y S8
Figure 2: The Chart of Cultural Tourism based on Avrage of Indicators
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Figure 3: The Chart of Tourism Infrastructure based on Average Reagents
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Figure 6: The Chart of Destination Image diagram based on Reagents
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