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Abstract

One of the terms that have entered the marketing literature in recent years from the
field of psychology is psychological ownership. Psychological ownership is a
mental state in which people claim ownership of something or at least part of it.
Psychological ownership is an important factor in shaping consumer attitudes
and behaviors; because when they have a greater sense of psychological
ownership of a product or service, that product or service will be more valuable
to them and their willingness to use it will increase. It has also been shown that
the degree of consumer control over the production of a product or service has a
positive effect on the sense of ownership of that product. Allowing customers to
express their opinions, suggestions, criticisms and preferences regarding the
production of a product by a company can create higher psychological
ownership for customers and increase the likelihood of them buying that
product. By gaining psychological ownership by controlling a product or service,
consumers' need for autonomy in this process is met. Also, Psychological
ownership is an important factor in satisfying the psychological needs of
consumers. Psychological ownership enables consumers and customers to
increase their relationships with producers; because communication based on
psychological ownership is beyond a simple purchasing process. By increasing
the customer's sense of ownership of a product, it will be easier for the customer
to choose that product. Also, after the creation of psychological ownership, the
sense of ownership is activated and the sense of responsibility and accountability
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towards the goal is strengthened. In this situation, increasing psychological
ownership increases the mental engagement of customers to produce a product
or service. Customers consider themselves worthy of being able to play a role in
the production of a product or service and provide feedback to manufacturers to
produce the best product or service, which can facilitate the satisfaction of
customers' psychological needs.

On the other hand, psychological ownership can lead to the formation of positive
emotions in consumers of products and services. According to the of self-
determination theory, psychological ownership can lead to positive emotions
such as happiness in consumers. When making a purchase meets the
psychological needs of the customer, the customer will experience a greater
sense of happiness. The perception of happiness and enjoyment from buying a
product or service is an important factor that can have positive behavioral
consequences for customers. Creating a sense of happiness in customers can also
have positive consequences for organizations and companies, including customer
loyalty, willingness to buy again, promoting the products and services of the
organization and the company to others and more profitability. When customers
have high levels of psychological ownership of a company's products and
services, they will be more tendencies to make their purchases, will make the
purchasing process easier, and will experience a greater sense of joy,
satisfaction, and vitality in their purchasing process. This can build customer
loyalty.

Today, an important part of the duties of sports towards society is the responsibility
of clubs in various sports. Sports clubs play an important role in promoting the
health of people in the community and their healthy leisure time. With the
increase in the number of sports clubs in recent years and fierce competition
between them, as well as creating various problems in the business environment
of sports clubs, such as the outbreak of the Corona virus, the concerns of the
managers of these clubs have been increasing. In this situation, the adoption of
new strategies to attract and retain customers has attracted the attention of many
managers of sports clubs. Sports clubs need to be able to meet the needs of their
shareholders as much as possible and the demands of their customers by
changing their marketing strategies and practices. Given the importance of
customers in the success of sports clubs, one of the best strategies in this area is
to plan managers to engage more customers and increase their role in the actions
of sports clubs. Creating a suitable environment so that the customers of sports
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clubs can, in addition to using the services of these clubs, also have an impact on
how their services are provided can be considered an important factor in
increasing the psychological ownership of customers. On the other hand, since
these customers have a direct role in providing services and have a sense of
belonging and ownership to their sports club, they will be obliged to use these
services. According to the mentioned cases, the main purpose of this study is to
study the role of psychological ownership in satisfying psychological needs and
happiness of customers of private sports clubs in Gonbad Kavous city.

The present research is a descriptive correlational study and its statistical population
included all customers of private sports clubs in Gonbad Kavous city that 384
customers were selected as a statistical sample. The tools used to ghatering
research data included three questionnaires of Olckers's (2013) Psychological
Ownership, Guevarra & Howel's (2017) Satisfying the Psychological Needs and
Gong & Yi's (2018) Happiness Feeling. The validity of the questionnaires was
confirmed by 5 sport management experts and Cronbach's alpha values of the
guestionnaires were 0.81, 0.78 and 0.86, respectively, which indicating their
appropriate reliability. In order to analyze the data, descriptive and inferential
statistics were used. Findings showed that psychological ownership has a
positive and significant relationship with satisfying the psychological needs of
customers. The results also showed a positive and significant relationship
between psychological ownership and customers’ happiness feeling. The
relationship between the satisfaction of psychological needs and the customers’
happiness feeling was positive and significant. Finally, the results showed that
the relationship between psychological ownership and the feeling of happiness
of customers of private sports clubs with the mediating role of satisfying
psychological needs is significant. According to the results; increasing the
psychological ownership of the customers of private sports clubs by using
methods such as applying their opinions and suggestions about the services
provided in order to satisfy the psychological needs and increase the feeling of
happiness of customers is suggested.

Keywords: Psychological Ownership, Psychological Needs, Happiness Feeling,
Private Sports Clubs.
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