& L I~b .- Ldtho I: -I s'
Journal of Sport Marketing Studies I IR S “

ce swlb— Lo —
Vol 2, No 3, Autumn 2021 VFe e onl= o sled=ps3 )93

The Role of Ethical Behavior of Sports Store Employees in
Consumer Immediate Purchasing Behavior: Mediated by
Trust and Positive Emotional Response

Hosein RahimiKalour', Seyed Mohammad Reza Movahed?

Received: 21/04/2021 Y550 ol Vo /o ¥/ e 3L s

Accepted: 06/09/2021 VEe /o8N8 s s

Abstract

Today, ethical behavior and concepts are considered as one of the most important
drivers of sales and establishing long-term relationships between companies and
customers, especially companies that produce and sell sports products. In
addition, today there are many changes in consumer buying behavior and habits,
one of the new components of which is instant buying behavior. In other words,
a new scenario is defined in which consumers buy the product without
reviewing, evaluating and comparing past information. Much research on
consumer behavior as well as instant buying behavior has focused on
psychological and behavioral factors. Categories such as the nature of sports,
sports products, places and facilities are also generally related to emotions,
loyalty, attachment and arousal states with the origin of sports and its margins,
and therefore predicting the relationship between sports and instant buying
behavior is not far from the mind. Another variable that is highly regarded by
researchers in the field of marketing today is trust. In the marketing literature,
trust is defined as one of the main factors that play an important role in
influencing a customer to develop and maintain relationships with the supplier.
Trust in a sports store reflects customers' beliefs about the quality and reliability
of the various services that the store offers. Finally, another variable that was
examined in this study was the positive emotional response of consumers.
Emotions are emotional variables that are inherently more intense than moods
and are related to the stimuli that evoke those emotions. Emotional states are
very important variables and potential stimuli for instant purchase. Immediate
buying behavior is an emotional behavior, not a rational one, so there is less
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logical control and the behavior is very reactive. Consumers with positive
emotions show more instant purchases because they feel less controlled, tend to
reward themselves, and are more energetic. Accordingly, in the present study,
the role of ethical behavior of sports store employees in the immediate buying
behavior of consumers was mediated by trust and positive emotional response
among consumers of sports goods of Majid brand. The present study was applied
in terms of purpose and in terms of descriptive-correlation method with
emphasis on structural equations. The statistical population of the study
consisted of consumers of Majid sports goods. Sampling method was based on
random sampling, according to which the questionnaire was distributed
electronically among consumers of Majid sports goods, and finally 150
guestionnaires were completed and returned. In order to collect research data,
the questionnaire was designed online through the Press Line site and its link
was placed in groups through virtual networks (Instagram, WhatsApp and
Telegram) and distributed among consumers. Data were collected based on the
standard questionnaire of eight questions of ethical behavior of sellers, eight
guestions of trust, four questions of positive emotional response and four
questions of instant purchase. In this questionnaire, the answers were graded
based on the Likert scale of five options including (strongly agree, agree, have
no opinion, disagree and strongly disagree). For external evaluation of the
model, the combined reliability, Cronbach's alpha and convergent validity were
examined and also according to Fronel and Locker criteria, the divergent validity
of the model was examined which was satisfied in all criteria. The combined
reliability of measuring the internal correlation of the observable variables of
each latent variable. Cronbach's alpha indicates the ability of questions to
properly explain their own dimensions, in terms of measuring the internal
consistency of observable variables. Convergence validity also refers to the
ability of one-dimensional indicators to explain that dimension. According to the
findings, all variables have a combined reliability and Cronbach's alpha above
0.7; The extracted mean variance was above 0.5. The convergent reliability and
validity of the present study can be confirmed. Hypothesis analysis was
performed using PLS software. The results showed that all research hypotheses
were confirmed and the variable of ethical behavior of sellers, both directly and
through the mediation of trust and a positive emotional response, has a positive
and significant effect on the immediate buying behavior of consumers.

According to the obtained results, it can be acknowledged that developing
ethical criteria for sellers of sports goods and encouraging them to follow those
criteria to create more trust and positive emotional reaction among consumers to
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succeed in persuading customers to make more immediate purchases, is
important and It is considered necessary.

In general, it can be said that today the ethical behavior of employees is considered
as one of the most important elements of success of commercial companies,
especially sports companies, and such companies to compete and survive in the
market and industry, must comply with ethical standards and principles that
managers must Develop ethical behaviors in their employees, especially those in
the sales department. The ethical behavior of sellers is very important because
they are the first people who communicate with customers and are considered as
a kind of relationship between the company and customers, so it is necessary for
companies and managers to place special emphasis on this important issue.
Build long-term relationships as well as gain their trust and confidence. The
importance of ethical behaviors for companies active in the sports sector is
twofold, because consumers who work in this field, usually routinely and
continuously buy sports items and products, so companies and sports stores must
communicate all aspects and criteria in their communication with their
customers. Observe ethics so that they can build trust in them so that they can
subsequently gain a greater share of the purchases of sports consumers,
especially in the field of instant purchases. Also, based on studies and
researches, it has been determined that one of the effective drivers in the
immediate shopping behavior of consumers is positive emotional reactions,
which is especially important in sports, because sports are also accompanied by
excitement. Therefore, sellers of sports goods should try to activate the grounds
for creating excitement and positive emotions in the consumers of sports goods
by observing ethical issues as well as good manners and social etiquette, so that
they can strengthen their relations with them and through them Encourage them
to make purchases, especially instant purchases.

Keywords: Salesmen Ethical Behavior, Impulse Purchase, Trust, Positive
Emotional Response, Sports shops
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