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Abstract

The popularity of the Olympic Games is so great that games hosting tries to
use a wide range of tools to protect the Olympic brand, achieve hosting
goals, and connect with audiences. As one of the tools, social media has
become an important part of the media policies of sports events. The aim of
the present study is to investigate the use of Twitter, as a social media in the
2020 Tokyo Olympic Games. In this study, the official Twitter account of
the 2020 Olympic Games Organizing Committee was reviewed from 2014 to
the end of 2019. Finally, with the text-mining of 2,364 tweets published
online at the timeline of the Tokyo 2020 account hashtags, tags, the number
of likes, retweets, and multimedia including photos, videos, and gifs used in
tweets were extracted. What is generally evident in Twitter-related research
is that the most important operators on this platform are retweets. Despite the
increase in the number of retweets, the main goals of an organization can be
achieved on Twitter. In fact, hashtags, hyperlinks, tags, and the use of
multimedia content are used to increase user engagement in terms of the
number of retweets.
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