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1. Experiential Marketing
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1. Sense

2. Fed

3. Think

4. Act

5. Relate

6. Destination Image

7. Cognitive

8. Emotional (Affective)
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1. Corporate Image
2. Functional and Emotional
3. Satisfaction
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1. MCMC (Markov Chain Monter Carlo)
2. DIC (Deviance Information Criterion)
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