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Abstract

The purpose of the present study is to analyze the
consumption - commination's emotions influenced by
well-known sports mascots (case study: Puma brand) in
explaining consumer behavioral intentions with
consideration of the gender moderating effect. The
methodology of this study is descriptive-survey, and by
purpose, it is a type of applied research. The population
of this study consisted of all students of the faculty of
physical education. The sample size of this group was
estimated based on research goals and hypotheses were
analyzed using SPSS and PLS3. The findings of this
study indicate that consuming emotions consisting of
arousal and pleasure have positive and significant effect
on the behavioral intentions of consumers affected by
Puma sports mascots; On the other hand, the role and
impact of gender modulation in the causal relationship
between arousal on behavioral intention were rejected,
and the effect of pleasure on behavioral intention was
confirmed; in other words, the gender variable has
moderated the relationship between pleasure on
behavioral intention. It is therefore recommended to
marketers and operators that the psychological-
communicational characteristics (feeling of pleasure) of
different groups affected by well-known sports mascots
increasingly taken into consideration

KeyWOFdS: Arousal, Pleasure, Behavioral Intention,
Sports Mascot, Consumption Emotions.
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Figure 1. Conceptual Research Model
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