28 @l Olidss oo asldiad

syl gy

Vel () ol oyl ‘(._Q osled cpa33l JLo

WYV i pdy 56 WAIVIYA 12 55 fu 5
NS i e

Doi: 10.22108/nmrj.2021.125509.2261

Analyzing the Impact of Consumers’ Response to Brand Marketing by Developing the Celebrity
Endorser Model

Arash Naghash!, Hossein Rezaei Dolatabadi 2%, Seyed Fathollah Amiri Aghdaei *
1- PhD Candidate of Marketing Management, Department of Management, Faculty of Administrative
Sciences and Economics, University of Isfahan, Isfahan, Iran

2- Assistant Professor, Department of Management, Faculty of Administrative Sciences and Economics,
University of Isfahan, Isfahan, Iran
rezaei(@ase.ui.ac.ir
3- Associate Professor, Department of Management, Faculty of Administrative Sciences and Economics,
University of Isfahan, Isfahan, Iran

Abstract:

The use of celebrity endorsers in advertising is one of the well-known methods of marketers in promoting their goods,
services, and brands, but it is a developing field in Iran. This emerging approach will incur huge costs for companies, so it
increases the importance of using this method dramatically. The purpose of the present study was to design a model to
strengthen consumers’ response to brand marketing through celebrity endorsers. The method of the present study was a
mixture of two quantitative and qualitative methods. The study population in the qualitative section included experimental
experts and academic specialists. In the quantitative section, participants were buyers of chain stores (Megamall) in Tehran.
The method of sampling and data collection in the qualitative part was preferential or targeted sampling with 30 individuals
using structured interviews with open-ended questions. In addition, structured interviews with open-ended questions in the
quantitative section were used according to the number of variables. The thematic analysis method was used to analyze the
research data in the qualitative part and factor analysis and structural equation testing methods were used in the quantitative
part. Based on the results of the qualitative section, eleven codes (4 new codes) and 3 themes (one new theme) were
identified. In the quantitative part, the presented model was confirmed and the coefficients of effectiveness of the identified
factors were determined as congruence, emotional involvement, and endorsers’ credibility, respectively.

Keywords: Consumers’ Response to Brand Marketing, Celebrity Endorsers, Endorsers’ Credibility, Endorsers’ Congruency.
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