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Abstract

The purpose of this study is firstly to describe the features of pop-up store on an international
ground, secondly to examine the compelling factors of its choice, and thirdly to analyze and
investigate its role in the internationalization of retailing. The main results cover other aspects
of the international pop-up store that reveal the differences between the choice of FOM and
other shop formats. The main characteristics include the base location, design and
atmosphere, merchandise mix, and the shop events that are highly innovative for attracting
the attention of foreign consumers. The motives of the choice are: 1) examining and matching
the concept with the foreign consumers unfamiliar with this shop concept, 2) increasing and
stabilizing the international profile of the retailing brand, and 3) expanding the network of
communication with the beneficiaries in the foreign markets. Role-playing in the
international process of retailing is a dynamic approach adopted by shifting the role from
substituting the style at the stage of the entry stage to the style composition in the next stage
of the development. The results of this research specifically recommend policies for the
future studies in association with the manner in which the concept of the international pop-up
store is developed over time. This study offers guidelines to the international retailing
mangers willing to choose pop-up store as an internationalization operation style.
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