U S prito i

YEEO-FVER ;g i bl YYOV-F-0- 5 s bls
WY = WAoo
Cxivo j3 giod 555 1 Ol U g Xy Copnign 551 41|
Ny 0329 (955 (Bl A 52 38505 by (S0 jlg)
& ylalis g ol AN g o U, srpmie Claludlcis
S
48515 48T 0,90 31 sl Jlo (b oS el sage Slegdge alenl 6y Cundse
038t (g5 By ol 4 1) ol (B A e sy ol Lol g el
A6 g 0aiiS Bpmo b )3 o 51 Jae sl 5 I3l 53 Ky B, Casdge 3 a5
S 050 0 29y 4 Glpde Sl i pSl hmgly sl oo (638l o 5 2 o
gl Baa S dbul (e (65 LB) o Coas A5 38 4 e (sBge 35 L
Ol 2 Sy oy B3 (2le G Bob Sl (e Spp g By Cambye 1L )y
pild b oS98 ol yiie 1 )a ¥e e adllas 5)50 diges Cusl (SSB pilg) (S Ay
wdan il iagh cpl g delidiey da odly gygls,S Il Ladve ol SB
5 asd)d oy sl sl (pilon —hnog A 03l (459155 098 Bl Sl 5 0,8
@lslas giludse 3,S09) 9 5205 5 ST Jole Julow 51 Jtimg3 ospie (555Ul a0l
By Carbgo 45 33 L5 golis b olizl AMOS23 5 SPSS22 (sl lsél oy by (sl
S5y p> Sy 0329 Gh3)) oS sl Jlyd cpl )y Joline 5 e 3B ted s 2
S oo Wl (pbe B 0D

NP ENR PN RGP SOV R X SO S PPN U:’)'), § 0B (655 43 605 1 ConBge 12 23lgulS

WAA ANz dllie o pdy Foyl o WWAV/AA/Ye bl fo)l
.Ol.eré..ol oKy ‘@L{)l)'b. ‘5);'5) dyc.i:.]l.\ &

(J5iu..c D.;\.;.uq_?}) Ol olSiily ¢ jlutily s
E-mail:s.aghdaie@ase.ui.ac.ir
LOlaol o8l ¢l sbwl s

Oledol o8l ¢l obuol s


mailto:s.aghdaie@ase.ui.ac.ir
mailto:s.aghdaie@ase.ui.ac.ir

AV Oles #4 gl OFF o )lad coaitin Jl @\fﬂ'\e oy e Il WA

EVRTTIR

b oles il @llacl (5l pb 1S o o 5 b & |y Sy Kol Gbylil peov
4 b bl (Ve 0g9) (S ) €858 Sllgare pacedS g G lp gl ) oS5
;ig. 4 Ay pwé?o cd)l?o fal: WLA LS)")'W“" ;i: u.))fdJyo)B 9 o.)»fd)m ubw): dL»Lwo
3l debyy eddl 0nd plo o po g Z9dgn boud Ky Cusbge STl 0 A wre E9290
Sy o SV -8 d0) 2l 0 ho)) 42 (g5t 0330 5 2945 o0 %0 5 SIS €338 o Lo
Sl o 29 plol Cuwpdl ST cpbozol 950 bl (shiai 8 sk 5 plxl o jolosy
(VW @l g sy V0 «Kid) D oo danld &

S S el Ay G0 4 ble GBAIS B pas oS Cul (LU 5l (S 0y Cusdae
iy ly e Cobp & bl (BasBpas | S0l i S Sl By Cudge »
@ Cami b Ny Sy i CEby & bl ysa ed (6 Bk She s
STl ) b i <81y a ke (Yo oF (o 5 uls) ol 0 Gy yoi 350l sy
e S g il o)) 048 St Ul slocadd |5 il 5yl pb oS 5 35 51 51
Sy @l (s ) S dlpisa Gyt cabyy a Bla V000 dojds g Saghy) ]
(VY oS 5 J V-V oS0 g plall) 29480 oo 30 0329 (53] 51 (6lS” (3lina

] Ny oo o e ol 3 (S s €Sy 4y blad oS Wlools L iy (gba g
gl ly gl 28 (l8) 4 Cund iad (5l i ()8 pb S Ul eama i |
98 JselJ ssinds) dlnis sy (101 (pgm S 5 G () 35 ol bty
o) Aoy oabtane pé b puiians jobods 55, i o ) liilalo 4 1y 365 T claaal

25b 28y 1B Coge pto st o] Cunl S oy (53] gl (6l
.(Y”\c cd.uw fY”R ‘L;‘ﬁh 9 L_i.’b fY”Y GJA.«Q; SY”\C GO‘)M 9 w&.’,\u ‘\ﬂﬂ;’ 5;]) ,\3)‘.)
P By by 4 Cand pob ()b ol Sy 4 (BASBpan yidy dleisl 4 Ly 0hag 5)
dgud oo d)l?‘:; PU LSI):’ protan u>|.)).» L J:lm 9 (§ yuire d)l.)lé9 L)"‘"l)sl el oS cul ]oLJ)‘
s yb gl ) bl « 3,50 059 (351 b g5 (o)l b S Sl (VA0 (Ko g jLul)
shlie Sl b lie oS yd (gigpel ol (YN BpunSyy g )S) A5 oo oald
2 Sadise sytag) Sio b 558 SBCS b o oS ISy WS o B S b it
Cannl (SBpile) dalil cpl 3l (S s dalge il coldy b osiS' g «lguao il



4

(Q‘)&.&} L;v}au) ..... L;;ﬂxQTﬂjU}-UﬂC?’é}aL;}Q‘Aﬂ)\

vyl 30 oy il 03 puid Coldy b dimis (o > (SBpjly) Caio a5l 4 dogi b
sl Sy, IS 8 5 ot olico | S ll 3 (KB pilg) arto 290 o (sloj0 5l 53
813 9)419) (6305 s G955 b s el Bl g olal (b Sl b S oS
S32g (et Liygl 32y 41y 2laCaje Njseme S b Culfy polaieds (mlyd iz A
Jbe aej > ol 03,5 o (B Gl )5 (e 1) I Gl ik 5 (2 8 (S,
S o S 315 B0 el y S ol i 50 090 g Sogumslr ¢ ) t5le oL,

1) aidyge By odiSBpan o Cusl cul (Sl 3 Blil o CoB)y (Lol b
duglis ) Cusl Sl gy piine g folote gl |) Ky &SS90 3 OIS B pae M (usbge
Sy Cadye | iy plo b duslie > 35 o (Sy90 ) (Jg D3Iy (st e iy plo b
Collae (usbgo Ll wb Ban cpl (sl Db Jil sl o o g CoBy Bl Iy
Ly olis il b o plojls il ogllas o e S5y Sy Carbge A (sl 29 g5
ox ) Db S g Shyde g 5 (ldkiy Bl g S ple ) sy plo b daly
islae B35 bl pad (g 5 S CaBge diaj ) Cul yige JBI (BuSWy
o] 2,8les 5 48" Lol 1) 390 prie odd Sy 4 & Llolse bl o] il sl
(oigs cpl bl Xy plo & Cawd (gyidn Caby 4 blo 0SB pas &S Ml (daigSa
M Ly S5l ol el 00 4BUS fed 6y 2 S50 9 e ol Olgieds By sy
(St Jaidyg0 K Cusbga S| 03 Bpan STyl &) gied (syip g Ny Cusbye pib & S
ool p Cp0ds o2 5 9980 prie (Jod Sy 4 i Cjgod ob Ny Cusdge )
b Al oxie (Jled 55y 4 N ofag (b)) Lawgs

G55 2oke i Gosb | iesd 55y 3 i Cambge b gy gy o) ol Ban
T 25 sl laidyge B 4 g bl (Sbpjly (BaSilg ol > Ky 0kg
Dgd 50
D900 prie (asd Sy 4 By Cusbge Spjl Caio LI
Sgus (S CADp 4 Plo (B Bpas o5 Wil atih ola Shed> Ly
D90 20 By 0329 (055 4 By Cusbge  Sbpily) cuxio o LI
D5 0 e e Sy 4 By g (3 (Spily) Cato LI

g3 L 3 558 ¥
Jl:> 2 Lmdl,o)'lw )‘l d°l£} HE% .,\S)b u...,sys Lmdlo)'l.w dod g C)Uym fplol' ..\J)J %8590

Sy dge ol Jl g wian 35 clany bwgi 35 lacuBae Cypio (gly (A



AV Oles #4 gl OFF o )lad coaitin Jl @\fﬂ'\e oy e Il iy

Cawddy 395 b & Cund (i U AiS o odliiw] 5 23 wis saells 4 ¢S >
9 3 15T S o it 255 (618, 11y ] o8 ala Sy g Carbge (YoF (L) 2]
L"Ao& Ay pwé?o (Y"\c ‘)).mlf) SLA uLw uum )JL» l: WLO.A 2 ‘) Ay uwlw] usLOJ
25 0 B d2gidgge 48, L L)l 3 i (55l b g leto 3 Sy o oo 5148 el ] 3
2l 5 sl ($)9p8 S Ny Cabge el B Bpae STl (3850 oo ol
3 paie Gy IS g Cagllas (08 sbnl B)b | e lp Jpaze S (obcaBse
(V285) ST 0900 Sy byiio I (29)F Alwges Uisld) 4 Coad Ny Cumbgo S LisS
U8 sgbods 4l o Cunl (55 et 5 (6515 pU Caga I (S (5)5 Pl Cage S o ol
pU S poride 123 g i3 (1B (oS lo &) i |y (2blje 5395 Jitle jLaidy90 (lbobre
Lld & do opuds Bob 1 45 cad (STl g 05 onpy K Bias 0aiS' b pme bawgy g )b
VA x5 9 (5499) 25 (50 JSb el a9 ilaia

Iy Coglite (65 g Camatuid pguad ¢ BT ogn oS ol a3l i o  Sbcusbyo
b egele = (1) Jpao sla Sy 2 1y ol (B) Cujo b S o (5 855 S5 o550
e dy90 sblje b e Joame R Cal pho > Jgazme S (4l (2biunge oS
2 Jsae Koo )lea s o plsl ooty Ghyide b lod & Cunl ()57 4L a3 00
(VD il g ) b o )8 5yt 23

Wy Sy ly ol €8y 4 Jlo JEAS Bpas o e Ly iad 5 o S5
‘)ﬂ) b Cute b e Mg o g Gl 0l (e itk dbgype slady plo b dwlie
csind (el U e 3y & 0aiS B pan Jlod (i 1l ol )lie edd (55 (VAW
Sl 5 (o 4518, S0 b Bl 53 (e e g o 55 5l) LSy Ly 3 jlidy00 5
(VY ST) cad 853 0325 (351 32 NS 156 5 oo sl
0 1S By oly Caasd s 95 blo)l 0diS' B pan sBly Cuosd b log)) ed (45
oS ol ol (Yoo ¥) coySon 5 (ololh] imgly Cuns Sy oy (55 ) piSucals) sjlee
(V) gl 5 Jlgl5T cad ol L loj (o 5 1 fcand Sloa 5 Jle (ilime siond sy
agi b gusg 1y o8l lawgs Wy Qb Wlg o &S Cuwl (6 )kire ¢ giond (57 a5 W0l L



Al

(Q‘)&.&} L;v}au) ..... L;;ﬂxQTﬂjU}-UﬂC?’é}aL;}Q‘Aﬂ)\

oS B pno oS Cul Jlie plb Cuod caby & blos (Vo+F) o) Kan 5 ploi jidgh &
RENSTERSEE

) gl gaome il 03,5 iy iz ) B g G5 (bl ple dunsge g 0329 (195
dalyd amd o lSel 15y a4 a5 lo S b g JU sliael i b yiitie LiSu 5 Uy, g ln el
E3590 (pl 9 88 S Gl Wy (g9 &S o Ay s (6 yidli dgun dpails b il aily (¢ 3lL
(Voo ¥ epponid) a2 0 L) bl 5 (gjalato 9 L ebiad 8 o oSy 82 4

< (Slosg38l b5yl 3,8l pss &S el |y S ooy (25 e 2lylil ol (e VAR L
crl 290 Sl Jypaze (sl b waew b e 39w saedls B0k 5l L 3 pb gdlanlo,
I Slasgome 5 Jlo 2l Olgisar Slgie JUS slael plo g (b idie (geligas 03933l 135
OPgl b oy s i b (YooY e San g oyl oo ) 95 (A Cgllae (sl )3 5 Ly,
ol 9,55 oo B (o3b5 Jeloe b cod 4 sl 35 I B AIS G o Sl dogs iy S
Gpno o5 sl VS i ) S G pme STl Lialidl ol 1 Sy Uyl Ll
D o Juols HBASG pas lolidl g lalS” 51 5L 0 Colegyd By S5 o) &lg)s LALS e
PLS 5,5 o el )iy we ) gl & (lelse ol 08 w3 b (SN e
9 i 13 31V eBg)nian g )J) )l K03 (slasiy 4y Gl (g5t oy 0] o
sl 098l 0 J0le & Cd By S (el 01 B pmo g5 i 0y (B3] (V4 V) e
3 2T &8 it 5 sl 03,8 iy yai ol (5o o3 Sl 5 g0y B3 Y+ oY) SIS
Sl Slejlyy cudge (clp Ly b5, LS e dbul By ] Sbylib A gytde gl p By
Yo 2 ol a3 508 g9o9e 5 Cusl il ol waplas I (S5 (Y4IV 3)
039 iyl &5 Al ol (V+10) o) Kan 9 K15 (VAT IS 5 122Y ¢ ST) sl 039y 42535 Jluo
By opg 53 (V++F) ol g o5 SIS o b (25 B 5 e 2 (2B ooty 2y
Sgss Lol o (S, 4 005 b yumo Jlas! 5 lolS IS8 Lausgs oS sl o (glosgél 35, 1,
)90

oy b oagrlye 3 e pB 1) c85b (390 (1) )b b Spd Sy o0
) AU S e85 (Jho (dlp a8 L |y (SaSBpmo (o jl ol aw wog L8
s 8 s S (dlaalig ik 5 1) 398 598 ypas s IS sbaalis » ol
ey g (Sogd Slasedo I I8 & wloa S sbul ola b)) ol o)l ol

Cusyd g odygl Cand gy 0By Cuje dbodg iyl b olaeS s L did cllgae



VWAV Obis) $4 gly OFF 5l condin Sl G55 Sy ke il ot

\YY

43 39)9 lge ol 5 18y Sl JLid il 5 opiydllan g selcaibse (B8 (ly gyl
Coje ol glie 1 (S lgieds 5y g b)) et o Siingy S| (Sl 250 00 02l )
b Yo Y upoS oo oS0 g pusSods VA ST ¢ o (1) 5yl ST 8y 2B,
5 2 Ll eddcana ged cyp ab p 0By Coze cpl (Yoo @ud §e0q gl
Ked g puSos NAAY ¢ST) ol LB 4 s 3268 (g pdocamel g 08100 pyal iy 50

bls) 3 pile Linggy b paitwayé ooty 45 lllas cylply sl 0 plosl il bl

lodus 5 jl iy b by o gy ()5 5 S diciig doll L) Jpt>

&S

Jlo/ Suings,

9 2y Silo Jelge )y

4 Cad o (505 6 (5l oS By

e 503 Jelse (g 0 3l
able @y s o g )bbley o yrad

Dy dgg e g
Oy gy &S0l 4 o5 b

Ny peal g CudS Cuwles (Sl

s e b ohen ploi i adlas oy

Iy @papase lgaxe oS (2B Jold %y opg (35, e
b bles o1y S s ol o s |y (s by g laelis ST,

bbb pley IS Wb
D95 ()t

By On S p p o e sy Sl oxiS Bpae S

ol (pogad ey g o
Glocwsy o byy o b

.L)OB

S b o i by

9 S 3929 )90  Jlegl by 4 blos g coldy o daly

S LT Al o> 3¢9 (6 lol3g
S5l Uy Sy b (550 4

CutS g Caad Miile olge

R )LJ Lol 00 )P

5 e (elenl (Jo Sy
2o Jbo p sl e b 5Ly,
ks by & blod g g )blag oy dla,

s (g olize ite 3l o S
B GPp g e iy caaS  alis)lS aS b)) b el

el 355

Sgjp o (o 8 3o
K5 clakip b o (g yid
oS b g Ny g SIS CEby

S.]
.

lgase 4ly ad (g5p S
o329 05! J Lsospde Jdo 1 glis dlge

(S 2 (e Ny

g o0 el (gj 4

Sl (i ied sy
oyt Slacuey J Gie Jo

Sl ansh

01 S Tyl Sany oyl (S
P e old) ouiiS pass lgicas

& blos g 5by Jyare 25
Sl CE 5

oB Sy p Byl ply

g

r--)

r-v)

‘Mﬁb)ﬁ
(v+V:)

9 slS

(V+V5) pauly

(Ve r¥) spldl




Yy

(Q‘)&wﬁ} L?'J"’u)

e
----- SFn 20T fBU 5L b e o S 41

D3 3539 553 Jolge

945 & blod e Jelos
b by 4 bl
K alie (SuSSpae

Gl 005 w)?
Sy j pogat (o ey
odd &85 a5 > lone o

Jyae G Sy o bl

» Cwady)l Clgaxe i
Fompsh 485 s

il (glacuegd sla Sho

ol oA w)f)lm))

o S clalic L

Ll 005

9 9 bl gl (wpp
ouipdgs Sl odiS hasi g
sy o0 i 4y Al g o)

& Jagh cpl » sl sl
Sgualo g (2l (Sbpjly
sﬁ.uua dgxe

SellS 4P B 5 gy &
G » Foe Jle e
ol 00 4&‘.))) ..\3){ b})g

5 g5 ( lie dlge oyl a5 b i s
ao pllo Cugilase 9 B8 by
S Span slp ol o s oo
row

s o syl (B Spae
WS o By

dowl o (5 0uSAF )5S g Ny
.m(f

Jyame S5 (dly ed i 4 Dl
4 bl Sy 4 g U jkes
lgase dod & (i W8 Coby 4
5 g2l sk p e b S

Oy gy cdby 4 Jﬁl.oi)g&,in):'}‘l}"

Slge (glaiod bbb 4y ob yid CEby
oS Span gy b 4 ey SIS
29500 O

sailie (b (B oxm i b

Pl 4 (bl (s 2 (il 4 a0

o ogleay fewl b gSasS

9 P SH g il g 25

9550l (R3S 5 S 5 e
S5 4 bles Wlio 5,55
a3 o 4l o

ol 9wy Jl cals) p Sy ppad
o) i sleisl iyl cyls) iy
2 Sy letel Sy w9 Ny ok
TP 2 Sy ok 0B p ohy )
Cuto Jl a3 aab p By ey g Ny
)b

o (BuSpae &l o Wy b
5 bl wlbly) dacasd llgame
oSl 855 bk sledld S

oy a blod g a3 dad oS b
O O 290 aellae

o 5 » Sy Jole
e sy ly (A S pae
by oSy )3 cladiy & Coms

-A:\:\sL;O

b b 50 2 fye Jelse
Ol Ik o Ul

o 5y g 2, dlledjga 2

e S S & Cond 555
Sl Sy & blas g (5558

i g EAIS G e o
4 ) ke 5 LIS (S5
sl bl 5 Jelge

Gl i <8y g Jub (68025

o

By 0319 03 (5 pSojll

(Y+)A) oS5

9 5

(Va93) ¢Jss

9 O

o on
(Y-3A)

9 lologmges
oo
(¥v-1v)

5 U
ohSen
(YIA)
929>
(V+3Y) il

L s

(W) (2l

9 P.,\SA o.\l}g)lh
ohSen
(yray)

5
cg_é)g.\.'\.\.\s)g
(Y~\\)




AV Oles #4 gl OFF o )lad coaitin Jl @\fﬂ'\e oy e Il V¥

.J)‘.) ))‘ .Uﬁ o)J9 (J"))l » ‘M.)L;o QL“"
Uimgs oyl bl asls b G ;) el tadly Clads anual  atiel 3y K5y 039 (35 2l 5 &5kl
ol C8 35 S 4y dgame Sl Wy 4y (g lag 5 Ky b odlaly Xy i (oole i oy clads WAY (ola
225 S 55 Sy ohg L3 »
]
ok ol el dly oniSUan blos 3y 05 3] da les 5 85035 (33 b 5 ST Bl
o S lgiie 4 dgdome p Ny oy (b)) Al i Al 4 Gl Caad CEby 4 0AS B pan ohSen
ol €l ypg Bl daly Wy (558 4 Gliie (9 0N Bpas gus g g My jl LB Aad Y
Syde SPpg Ty p Sy ohy ohi)) oM Bpae gl jlate iy il
Ly Sy ok ) daly Sy lp e SOk adllaedyga) (U3 Caio
sy daly 5 Ny lp e 5 ol
L AaB g Ny lp ide i
D btne g F 8 sl s e
otk ol el ale Sy et ) S @l Gilyclls sl e bl 5ol
Sbeild 4 g e LU g cusl «Siguse < Sl adllhaedjger ()5 el o IRULSS)
ool b Siguas | s ob sl 5 s Sy o S Slsp3g Ay
sl A2 o lis
ool ol ol sl & bl pohy (3 pete dw e Sl e oy Shp oMl bl g e s
Sors ohide & dgbme e iy G g b e CEby  phpdenpadlobiie  0f e
ol e e o g ay a3 LTy L) o s 350 Congione 5 9 Wis Juwosi 3 ay
Pl by pgad g cudb hite 5 {olwe
b5 piane yg0h (b jide 45 4
Uy peal Cwored Cuily (gjblixe
ohy ) Bk | paie s ©ygon
L 4 bl b Sy Cagome g Np
el dally b e

o3RAe 59N g s 3 drwgi .V
(¥ ) pngigiad ol 025 gy giod sy NI Jalge liee slagsing
bles (525 Gpmo 2 o 590 cpl (58l 3 3003 (59 358 iy |y (2RB9,8 5 o (sl
P95 Gy 4 Cons sl auje o by (lp (Bgbiboles claojlie > )b
s JB Jo gl ly Jois (iod gp ST a0 30 (L5 gl 50y
oS g d?‘“"l‘“ﬂ LSS st (28598 uL" oYy (g (Jo& AS bld 4 S o>
(coby L)) e gy coby 4 pbyde bled g Sy gad plyie b dnghy 5 (Y-1Y)
Sl o g by 4 pbyide blaipas b Bled Sy Gua & gli dlge (glakiy (sl



VYO

(Q‘)&.&} L;v}au) ..... L;;ﬂxQTﬂjU}-UﬂC?’é}aL;}Q‘Aﬂ)\

Slp g o ) ol slacule gy aSl g cwl b > endgaiaiug gl g
(sokeo oS yusi Jole wuaS oS b LS iy cpl 10)S edlatul geud (gyp Oa)gic;wac\g
9 1) B (S5 090 0 S g e (89 Ml b (9381 Ll il tad (55 (sl
9 Sy S fslen] ol sl Wl le ad (65 oA s olge 0 5igsd S o il
So g d9de B9 85 elan] g Jold pre Jolss plo g8 31 sl
xS 4l g sl 0as iy ol ssboy add (S g Ny Cusdge 5l dnsing,
Cadge b bcusbye 51008 o dulie S0uS5 @ ]) iy b yide sl 00D gy Cunbge
Pl 8 Sy ol iy e Cad by Bpu ) Sn ol gy &Sl Jlenl 09 12l

1S g o U e slise o

D> Gesd gy p W)“l’ Xy Cubgo H1

(52) 55 pb o @ (gt Sloiel (BWSSpae & Canl Line ol 4 5 09 (25)]
caby @ bl g gyuie by Gl cel & b by daniy plo @ Cuns 26
o Jaxo (o o siad 55y (VR0 lan 5 lul) 39500 3 o sl esd 55
05531 ol 1 (1330 (ygaly ¥+ o+ oyl NN (ST) 29 0 i8S i ) 5 9 o3
4 hlo (BRSBpan & glaigSay il i (656 Coid 2wl Sy oy (255 a2 oS
5 oedly Vo) sl g ) W oy (5 290 0 Instmgly Bl 3y (el it Sy
gy S QB hyie [ & g9d9e cul @ yudiy (Vo0 oS g w8 VeV SO
b iy ol dials o oo Ly 4l 4y e ol 3 5 il S o 8 g i3 0
L Slors S et sy & (hyiihe les 2 o8 olellas uud o5 Sl citdly dnily oS
o S L (Y-8 S0 5 o S3IS) ool 5 553,90 1y Jgeases 2 Logipe STl b
(VI gyl 5 5Lab) (Ise 598 a5ke) wlad 3 JLas >

Slge clgame (dlyy iadd sy S lgie b dingy > (V- V) hlSen 5 (gl
cshelos S50 o)l bl JUd & g pidio (e S0 039 (8] S| sogrde Jio i le
g on (e Slge g (sl (od (5 g spracsyibe Sy ohg ()l bl el o
by kg Q) SR G (2B g (B8 Slge 5 oy S8 b adllan o vy
5 Stuad S ¢ T 1] e &S am o Sty S Sy sl 2 ez b olyen
g [ jlame iy sl dise) bagye sy (sl Sinwan dlio opl 1 . cs)blég
ol 8l /55l g ek 1) (A Gla Shy 5 (Sloi] psa 5 Slojle slayeas]
(1 sy Soilul (ely g wad glols oliE lge o9 (suimd LSS dlge 5 (sl  Slos
b ied Grn oSdagh (Bl oad Sleidn Glagh (oxiwjliel Jde g (el



WAV Ol FA oLy FF o5l cpaitin Jlu @\fﬂ'\e oy e Il \Y#

digh by (sl itnn (535l 4 (oibi L i3S sl | plasw 435l Algis bncS e a5
Sokip ly (55) By den gl Slgi o o Cusl (S)line (sted sl poglle i L
D o dallas 5 awsyd U llao 4y dogi bbbl cuslio (5

DS iosd 5y p Gte 6 S g b)) H2

a3 D98 gy 5 Sy 039 G5 ¢ Sy Cusbge b Cud 0AD (i ol
O3 3 Carbga Sl 1 By 53k LS g 00 4BS a5 3 el ysboty 8 Casbge baimgly
ohg L5y 9 bl Al polie (V++0) gly g (Vor ) iSod g 2 ol 005 oy 32 039
4 Koy o &y 5 03,5 0Ll Xy 09 ()] 2wl polie b 4 bl 38 qwyp ]y 8
ul ddlllas 3590 525 B Ul llae &y a5 L 09 o0 poxie and (55 4 U ojug 53]
200 1 029 4B ¢ Siste 8 X Casbge H3

d.SLo‘s sosd Srpp 56)"‘"5 Ly Cund "90 O JoLJ)‘ R W W)Aob oY
o).»9 L)"’))l)" Ly C.LuaBy: ).AJL’B Ay a).»9 U"’))‘ u,u.o.» ped g .)9;.» o3y LJL"“ n.))‘f@ L.,a-‘.)).,

o drg (bl oS a3 o (LB 1) gl (egrde 5o ) S A pgls (ladns B

ol 005 .)LQ(.“A.A:‘ d)léj

(P9 pody g e

g espie 5581 S



Yy

(G‘)&M} JW) ..... L;;ﬂxQTﬂjU}-UﬂC?’é}aL;ﬂ‘Aﬂ)\

AR (wlui g, £

ol stilog = (hrog £ ) sl (gpglaen 5 5 o) B | sy )
b9y 5 A (oo S el 10 0 (SBpily (slaeliinp ol sitio |y imgsy (gl anol
sl (o) (0L (6 pS eiges ¢ MmIGl CBRIN (L (6 S el

o I odlitol b a8 ol o odlitl dolidiany 3 Wodly (gyglaon (clp imgis opl
Ok el deax b abaly 3 1) (BASeS )b cdllbre b cdlge lie «0)S glaiy Sy
sl Sy b b 3 bl (Glaolitian y 123390 iges 0 4y (p) (Sl dmy Al o )3 303 o0
Sy 0a Sl yuine doliiunyy ¥oe Dl cpl 5l mie8 (b ki J1 85 ¥O ol 0 @)U
oliduyy 85 ey (s 100 48T 000 lgime 2l () I delidusyy (29 I liebol o>
Sl ol 095 dy Jlguw liss 3)90 )3 dbogiye (ol g laascie byl jl (S0 e L adgl
dolitinyy Yo b i o (bl 9 €85 8 (6, N55ba 90 sl sboiy 5 b g o] b g pui
Se pbl g )5k Al po di Sy ooy D9 e paalie F Jodo 3 () gl &5 4D 406
5 sl g (Blass) Jole Lo ) gl opl 3 b il olag sl otale]] dlo e
Sl Ble s daosly Lo 5wy (gl g 2 oolil (L3 Lo Slblee (giloJae 35805, (piczen
&d,y ,5a Amos23 4 SPSS22

gl bl T o
Cronbach's Alpha Ao
AN Js
<[avf Ly Cusbge
A 5 039 b3
-[av (indb 55

Ll o Wosly Julooi .0

5 SLds VoV (udggilebs 5 ) (S o simgly 4 dagi b Ll ol (Jinghy
5 ooy VN0 dawirllsy o Lol dudl 3 (s g ,81gw «Slo ¥+VY (y0ily
9SS VoV dpg e e ) (o )Ka g 1obd NN ( (Byg0 9 oyl VoV ()5 N+ V0 (5>
o)) Ny CusBge & bayye (gl Sl puw (805 astiie Uy Cusbge dlal (Yo VY ¢l Son
Dy o 0alio & Jodo )3 &8 D olaid Aoy (ly (esd (5 9 S 0}



AV Oles #4 gl OFF o )lad coaitin Jl @\fﬂ'\e oy e Il YA
g 555 slopsio sl o I o>
& B Jlgu 50
lSen 59 (1Y 3 T 2 (s bl By ol lguae yitin )
Sopdon g gogmily (Ve +-) ol (asuts JB ) Hhe > (ol By cpl lgaa ¥ o
psgo g yall g3l ¥+ +3) oS 0 dwog L 41y Ly ol Clgase jf el Y L::’))
- 39
(ve-0) ool 28 ek o cllguane 4 K cpl i 4 Slin los ¥
> Sy
dV+0) (S gwige Dyl 2 LBy &y Cannnd B oyl g e 5 (4l 05> o> £
(Y=3Y) e g bl
yodly 9 (GelS (V4 +4) 5 s ol wp clpppsb 3y ol Slgame S Shy 4 25k ¥
¥+ F) o)Sen g ploss {Y+5) oS By gy
YY) o8 Mo ¢ o3 sl 8 3l 1T B B, b duglio p Byl Clgame A g5y
PPmdn ity b
O 3 e pysls iy ol clguante Caasd oo il L o> &
ol ol B
{V)0) rglamgilels g 2o Casl g5 52 ik 3 pplete oSl 51 ol lgaee V¢
So 4("'\\) uo))lg 9 JL <J.A Caus] )‘.))55).3 )l)l: » L;ol> wsﬂa.a )‘ Sy L)" uU;.a}u A)
9 Lu.)i 4("' \?) ub&o&b 9 ol )13)95)3 )‘)Lv » Lf? )LZ.GI )‘ EgY L)" qua}oo AY
5 O {710) oS Sy gmine ! bl sl (e s g by By pl lguame WY Codbse
<(Y'\a) d)?‘(\“\a) Q9J)l> w‘r):dﬁ).oduu%;nn i&aJu/vyL»LMLu).) Ju):u;‘ uU;.a}u NY LNy
5 0k (VAW (dyge 5 )l
‘(Y’ \;) l).:5 ‘(Y' '\) ul)&.ob
(Y~\V) OI)KAA ) ,_5):5

5 Silwer lr )l Sl odliiel (ges dajpesio (slaJlpw 5 laaddhe (AL

2 oglle 93 pll Slollol g oo dalllandygo Caio g g0y 2y90 dasle b canlite (gjluolsg
g Lol gl 4 55 550 slolw (g homs dloso 0 syl o Sl 00 polil 5 )5
e dsgeon 5 s (sl Sl o badlge Al oy gl 05 2 culplis 143 oS ]
Jole s Colegy 29 ol (£a0b o g (BT el o Ll 0,8 o )18 555 & bgye

ol o1l 5 Y S o F g > 3aS] Lele o 4 bogyye gl 05 et

1. Top of the range, Top of the mind
2. Value for money



VY4

""" G507 15U 5 & e 5 S @1

(ST Jole oo ol X fpt>

KMO Bartlett's Test Communalities
-IMY ay-£/avy +/AY1
Rotated Component Matrix
Component
\ Y Y

BE6 -[a¥y
BE2 Javy
BE3 LAY
BE1 JJayY
BE4 <[A
BE5 NCRY
BRP4 <Ay
BRP1 55
BRP5 N7
BRP3 <Ay
BRP2 .Jay.
PRM2 Y
PRM3 IV
PRM1 <IVYY

gy il gt b ol flo Jio Y S



VWAV Obis) $4 gly OFF 5l condin Sl G55 Sy ke il ot .

i) oS by Say ol clbbe ilosS gy Gimgh slaas b ool

e 9 5B Slole o (6680 B 13 (605l (660 Jolis g 45 o3litd o] 3 (glals g2

balspo 93 1 So 2 )3 0ad b olye ashl )3 il jna Jlod (698U CIB 13 ()l (5680
sl 035 03 9] i 903l (gl Lol 518

ol i )53 )il 5 laiy (sl jite (Ll 503l o 13 (6 031 (59X
oSS! slo S b 3> 42 b gy sloeite ] S o 452 gy sl 3l gy
¥ Joo b plodl (Sl VY L b Shole Juos wlodgy  pgmpd (ghls bl ioxiw (ol
ookl b obl (o)l ¢ S9yd (Sluod Liomiaw (gly camd o L 1) ) S5Lis slaw g bn yusio
5 b Lawsgi imgy (sl dolituny (sl 30 2bl o pd Jili o €85 00 plig S (Sl
ol Candty IV 3 UL b pite der (gly W oy sl 0ad (315 IV VAAY) sy

sl Iy Joib JB QLU jl deliiany cplnli

ol Iy iU S inyge Bam (sl 485 I3l g dg LT 4l b)) (sl omien
odriuw AVE Jlads b & 1)Ko Jltel b bl 1305 (g [ el ooliial b el b))
P OGSy Bgd) e LS |y hey (Pgpine il /0 (b palis ST g oo
ks 1y Joed B olgy a8 sel codas +/0 3l jitis ol o (¢l AVE pilio ysls jimg}s
A2 e
e ool 85 RS b oy loiie o by o)l s 5 8 (56X
(Sl (oo D Bgd o s diged 3 oA 6ygld)S (slmodls 4 dng b wblonds gl el
38 dagS S Sy g gy 3> igige 9] e il Sl el b imgy (o b
5 5) 35 Job el ()il 68 sllao il 5 cplio )l loans b (50
3 5SS oS cunl odal sty +/ -V ply RMSEA jlado & Joso  dog b (Vo) e o) Ko
CF1IFI NFI GFI (gl luns (sl yiomon 10300 i |y 5 ol 5 039 +/+A e
Caal /A5 UL olas



AAnl

(d‘)&uﬁ};}.’u) ..... ‘_;JJ‘J{xQTﬂjU)-UJ{C?’é}aL;}Q‘Aﬂ)\

Bl (55 5l 55 slooylo] Oyt

CFI 1FI NFI GFI RMSEA

-[af8 -[axs <[AYA A¥ A

2 Olgie calplis 0> lis Ty bosls 9 0130128 o0 (o il | (JoB JB v s

-l o 03)g] & gi 5> Shmgly (slads b S s g

(=
ERP1
1 4 51 2 an 1
1 R,
1nn -
1) 1. 11 ag N 104
| EE1 || B E2 || EES || BEE4 || EES || BE& |
1 1 1 1 1 1
D (D D D G
Sl gl & b 3 gl clloles gl o yseiT VS
O 4 Lo blixo ypolio g prno s 5 fpt>
. . t . .2
b ofoen Yivs Jov Sypohy b)) = g Cudge )
b ofoen YIEA 1oy B Sy A= Yy Catbye A
b ofoen /AN A GBSy = N ohy b)) ¥

abiano e g mabine IS Jold Sad (G5 p g By Caxdge Pl erdplul Glulbre 3l
Cplyls Cunl (+/OV s < JAD =) /YA L plyy %55 059 3555 35l | (eud (s p By Canndge
SFp 3 Sy Casbge IS 313l o 4 So35 &Sl s (/A +4/0) =) <Rl S S



AV Oles #4 gl OFF o )lad coaitin Jl @\fﬂ'\e oy e Il Y

B Xy oy b)) el @Bl JESI (85 oy 35 Bk ) paie s b By o siesd
A8 o0 ] (2o S lyieds ore

Lealppudey 9 (6 5 i
ok Epd90 & By Cumdge oM By v i plulid 4 o blsay 3] o Jlo
it g Gy 4 blo BASBras &5 Cunl LUs §l (S Wy Cundse .l 0 A
5 kel I N oflyen oS (Sbpild Caio 3 ggige (ul Cueal 4 25 L (Sb
ool 355 lpl o > oy 55 g b 0 Cgue HouiS o dlaidl > pluo @;)li\?)ﬁi’gb"

s ol o ) 3 3l g,

Ghosd Sy g By Cusbyn p3 | (Slo o Cuss aus b oS g (wyp @l 4 20 L
lagingd » XS dnile @) Ged Gin SlFe By Cadee & CE G o9
(Vo)) roagigiad (V2 o7) LI (V1) (S g cuaSisiaal Y IA) iS5 e 25Lo (LS
PRl 9 4D ey ed Sy g S Curdge ladin 1S e M) S g repgisid 5
s |y o Wy bl Wb SBesly lpde cplply el camda imgk oyl b alie
Coxlaor 3 395 @dge & Cas |) C8 b Wlgi o 0 (S By | om0 S Shusge
drg b am Spso |y il slo s bl g Jpame 15) sl 10 b 48 oBTLE) ol 0
Shn 4 Jpe (HB) Cubye dbml g By Cudge gllol do > (lagh cul slaadl &
A Cumd Jaidy90 By (gl b Coby 4 BUSGpns blod (glirody &5 Céb Cund soud
ol s Ll 3 L iy b

53 48 0> s gl AB ey Sied (S5 2 B2 09 B3 A 48 o> 4 f 000 0
Bleas (V2 V) ppgmaladl 18 clostinghy 3 S o it i |y el Sy 2 o
b ingg Wilen o & 55 (WWAY) 28 (5ya g pade Jloj 5 (WWAF) plSe 5 ST
Cusl ol (SBpjly) Caivo 3 pogadar e lp all ol (ol o) dloa I s
b Jaled ad 6y g plod dbul el Gasndy P Sy 05 I Wlow £ &S
9 IS sgb 3 0329 (B3] bl Jalge oy 4 pols gy bl L 55 (6,50 slastmg
D9 gy SIS (ol B 8sye (ol jsba (Spjly) Caio

oSl o] ) Sl gl b gy By 039 (85 2 8 Cabge 156 oS pgu 40 )p
s g 9 aile (L3 (dladagh 0 NS oo e b ] S oy 0B i Cusdee
9 MBI Sy oy (55)) 2 By Cadge Sl jl (B gy p & R Ve 40) &y o (Vo)
S o 3l sy i > wb (SBpjly) (lpte 38 S (S98 Hiagh b alde (ol



(Q‘)&.&} JW) ..... L;;ﬂxQTﬂjU}-UﬂC?’é}AL;}Q‘Aﬂ)‘

9 et - obody a8y 29 oo e (o (S A oo ol RSN Sy g Collas (SuBge
Rl 4 Blg e Dl 3 (g g dnbe Cud wre ] @ j8 By oy S5 B ]
&% Sopingly & Als ol & 395 e el sl Jul (2B) Coje g pgloges
Dy

LS o oy 03] (Sl imgly (Sl 1y oo 45 05 d2lse 5 alaydgione b pb S,
slp 29 oe Sty culpll Scul (ll > (SBpilyd (b ytio b dgioe eb gl (slaaidly
0 5 Jlre o adles cpl 3 09 (gpglaen o (gloypas o sk (ST (slastmg,
ol imghy Jde 3l Algi oo (Kl 105 A3 (g (Sl 500 g Canl 00 L)
oR9 L5l 9 S Cusbye baid pSl nghs )3 (e WS o3l (Spily) pl (w)p sl
Q5,55 a5 )3 2 4 bogpye (slaito plos g SO 1B oy pdsge ieid S5 2 o) A 9 Sy
61y oS By 405 b Wy pgad dile laytie plu o Suiinghy 998 0 daiudy Cpl iy 0t
J oS il phyide (2l pelul 2 b Giaghy onl deliduoy oglle 4 imy 5l
2l oyl oy o (G g 30 Lo |y (g ol (lgie S s (SSBpjly) (slaolisg b
By S ales ) g e ol 3



WAV Oliss #4 ol FF o)led coadtin Lo (&L e BIRGRS-E A

&be

1. Aaker, D. (1991). Managing Brand Equity: Capitalizing on the Value of Brand Name.
The Free Press, New York, NY.

2. Aaker, D.A. (1992). Managing the most important asset: brand equity. Planning
Review, 20(5), 56-9.

3. Aaker, D.A. (1996). Measuring brand equity across products and markets. California
management review, 38(3), 102-120.

4. Aaker, D.A. (1996). Building Strong Brands. Free Press. New York, NY.

5. Adina, C., Gabriela, C. & Roxana-Denisa, S. (2015). Country-of-origin effects on
perceived brand positioning. Procedia economics and finance, 23, 422-427.

6. Agarwal, M.K. & Rao, V.R. (1996). An empirical comparison of consumer-based
measures of brand equity. Marketing Letters, 7(3), 237-47.

7. Ailawadi, K.L., Lehmann, D.R. & Neslin, S.A. (2003). Revenue premium as an
outcome measure of brand equity. Journal of Marketing, 67(4), 1-17.

8. Ansari, M. & Nasabi, V. R. (2013). Creating brand equity through the promotion mix:
the role of mediator knowledge, loyalty and brand connection. Perspective of Business
Management, 14, 37-51. In Persian.

9. Anselmsson, J., Johansson, U., & Persson, N. (2007). Understanding price premium for
grocery products: a conceptual model of customer-based brand equity. Journal of
Product & Brand Management, 16(6), 401-414.

10 Anselmsson, J., Vestman Bondesson, N., & Johansson, U. (2014). Brand image and
customers' willingness to pay a price premium for food brands. Journal of Product &
Brand Management, 23(2), 90-102.

11. Apelbaum, E., Gerstner, E., & Naik, P. A. (2003). The effects of expert quality
evaluations versus brand name on price premiums. Journal of Product & Brand
Management, 12(3), 154-165.

12. Bendixen, M., Bukasa, K.A. & Abratt, R. (2004). Brand equity in the business-to-
business market. Industrial Marketing Management, 33(5), 371-80.

13. Blackston, M. (1995). The Qualitative Dimension of Brand Equity. Journal of
Advertising Research, 35(4) (July/August), RC2-RC7.

14. Bueno, B. & Jeffrey, S. (2017). How to Create Strong Brand Positioning in Your

Market — cultbranding.com. [Online]  Cultbranding.com.  Available at:
http://cultbranding.com/ceo/create-strong-brand-positioning-strategy/ [Accessed 15
Apr. 2018].

15. Campbell, M.C. (2002). Building brand equity. International Journal of Medical
Marketing, 2(3), 208-18.

16. Casidy, R., & Wymer, W. (2016). A risk worth taking: Perceived risk as moderator of
satisfaction, loyalty, and willingness-to-pay premium price. Journal of Retailing and
Consumer Services, 32, 189-197.

17. Chaudhuri, A., & Holbrook, M. B. (2001). The chain of effects from brand trust and
brand affect to brand performance: the role of brand loyalty. Journal of marketing,
65(2), 81-93.

18. Cifci, S., Ekinci, Y., Whyatt, G., Japutra, A., Molinillo, S., & Siala, H. (2016). A cross
validation of Consumer-Based Brand Equity models: Driving customer equity in retail
brands. Journal of Business Research, 69(9), 3740-3747.



Yo

19.

20.

21.

22.

23.

24,

25.

26.

27.

28.
29.

30.

31

32.

33.

34.

35.

36.

37.

(G‘)&M} JW) ..... L;;ﬂxQTﬂjU}-UﬂC?’é}aL;ﬂ‘Aﬂ)\

Davcik, N. S., & Sharma, P. (2015). Impact of product differentiation, marketing
investments and brand equity on pricing strategies: A brand level investigation.
European Journal of Marketing, 49(5/6), 760-781.

Dawes, J. G. (2017). Three Discussion Points on the Route to Brand Growth:
Acquiring More Buyers vs. Higher Loyalty, Brand Positioning, and Building Brand
Equity.

De Chernatony, L., & Segal-Horn, S. (2003). The criteria for successful services
brands. European journal of Marketing, 37(7/8), 1095-1118.

Debra, S. (2009). “Brand Positioning: The Key to Brand Strength. POLARIS
MARKETING RESEARCH.

Delgado-Ballester, E., & Luis Munuera-Aleman, J. (2005). Does brand trust matter to
brand equity? Journal of product & brand management, 14(3), 187-196.

Dillon, W.R., Madden, TJ., Kirmani, A. & Mukherjee, S. (2001). Understanding
what’s in a brand rating: A model for assessing brand and attribute effects and their
relationship to brand equity. Journal of Marketing Research, 38(4), 415-429.

Dobni, D. & Zinkhan, G.M. (1990). In Search of Brand Image: A Foundation
Analysis. Advances in Consumer Research, 17, 110-119.

Doyle, P. (2001). Shareholder-value-based brand strategies. Journal of Brand
Management, 9(1), 20-30.

Dwivedi, A., Nayeem, T., & Murshed, F. (2018). Brand experience and consumers’
willingness-to-pay (WTP) a price premium: Mediating role of brand credibility and
perceived uniqueness. Journal of Retailing and Co.
Farquhar, P.H. (1989). Managing brand equity. Marketing Research, 1, 24-33.

Fill, C. (2002). Marketing communications: Contexts, strategies and applications,
ltaly: Pearson Education Limited. Gardener, E. and Trivedi, M. (1998.) A
communication framework to evaluate sale promotion strategies. Journal of
Advertising Research, 38(3), 67-71.

Fornell, C. & Larcker, D.F. (1981). Structural equation models with unobservable
variables and measurement error: Algebra and statistics. Journal of marketing
research, 18(3), 382-388.

Fuchs, C. & Diamantopoulos, A. (2010). Evaluating the effectiveness of brand-
positioning strategies from a consumer perspective. European Journal of Marketing,
44(11), 1763-1786.

Giri, B.C., Roy, B. & Maiti, T. (2017). Multi-manufacturer pricing and quality
management strategies in the presence of brand differentiation and return policy.
Computers & Industrial Engineering, 105, 146-157.

Green, P.E. (2015). Brand Positioning and Market Segmentation Appear to Be the
Hallmarks of Today’s Marketing Research. Published by Proquest LLC.

Gwin, C.F. and Gwin, C.R. (2003). Product attributes model: A tool for evaluating
brand positioning. Journal of Marketing theory and Practice, 11(2), 30-42.

Haig, M. (2005). Brand failures: the truth about the 100 biggest branding mistakes of
all time. Kogan Page Publishers.

Hair, J.F., Black, W.C., Babin, B.J. & Anderson, R.E. (2010). Multivariate Data
Analysis: A Global Perspective, Pearson Education, Upper Saddle River.
Hamzaoui-Essoussi, L., & Zahaf, M. (2012). Canadian organic food consumers'
profile and their willingness to pay premium prices. Journal of international food &
agribusiness marketing, 24(1), 1-21.



WAV Oliss #4 ol FF o)led coadtin Lo (&L e BIRGRS-E kg

38.

39.

40.

41.

42.

43.

44,

45,

46.

47.

48.

49,

50.

51.

52.

53.

54.

55.

56.

57.

Hart, S. & Murphy, J.J. (1998). Brands: The new wealth creators. New York: New
York University Press.

Hsieh, M.-H. (2004). Measuring global brand equity using cross-national survey data.
Journal of International Marketing, 12(2), 28-57.

loana-Daniela, S., Lee, K. H., Kim, I., Kang, S., & Hyun, S. S. (2018). Attitude toward
luxury cruise, fantasy, and willingness to pay a price premium. Asia Pacific Journal of
Tourism Research, 23(4), 325-343.

Kalogeras, N., Valchovska, S., Baourakis, G. & Kalaitzis, P. (2009), Dutch
consumers’ willingness to pay for organic olive oil. Journal of International Food &
Agribusiness Marketing, 21(4), 286-311.

Kapferer, J.-N. (2012). The new strategic brand management (5th ed.). London:
Kogan-Page.

Kapferer, Jean-Noel (2004). The new strategic brand management: Creating and
sustaining brand equity long term. London: Kogan Page.

Kazeminia, A., & babaei, P. (2017). Factors Affecting the Desire to Do Sustainable
Tourism and Willingness to Pay a Premium for It. Tourism Management Studies, 83,
18. In Persian.

Keller, K. (2003). Brand synthesis: the multidimensionality of brand knowledge.
Journal of Consumer Research, 29(4), 595-600.

Keller, K. L. (2014). Strategic brand management: Building, measuring, and
managing brand equity (4th Ed.). Upper Saddle River: Prentice Hall.

Keller, K. L., & Brexendorf, T. O. (2019). Measuring brand equity. In
Handbuch Markenfihrung (pp. 1409-1439). Springer Gabler, Wiesbaden.

Keller, K.L. (1993). Conceptualizing, measuring, and managing customer-based brand
equity. Journal of Marketing, 57(1), 1-22.

Keller, K.L., Apéria, T. & Georgson, M. (2011). Strategic brand management - A
European perspective, 2nd ed. Pearson Education Limited.

Kim, H. & Kim, W.G. (2005). The relationship between brand equity and
organizations’performance in luxury hotels and chain restaurants. Tourism
Management, 26, 549-560.

Lassar, W., Mittal, B. & Sharma, A. (1995). Measuring customer-based brand equity.
Journal of Consumer Marketing, 12(4), 11-19.

Leone, R. P, Rao, V. R, Keller, K. L., Luo, A. M., McAlister, L., & Srivastava, R.
(2006). Linking brand equity to customer equity. Journal of service research, 9(2),
125-138.

Li, G, Li, G., & Kambele, Z. (2012). Luxury fashion brand consumers in China:
Perceived value, fashion lifestyle, and willingness to pay. Journal of Business
Research, 65(10), 1516-1522.

Lindman, M. T. (2004). Formation of customer bases in SMEs. The Marketing
Review, 4(2), 139-156.

Ling, E.S. (2013). The mediating effects of brand association, brand loyalty, brand
image and perceived quality on brand equity. Asian Social Science, 9(3), 125-134.
Loureiro, S. M. C., & Kaufmann, H. R. (2017). Advertising and country-of-origin
images as sources of brand equity and the moderating role of brand typicality. Baltic
Journal of Management, 12(2), 153-170.

Malik, A., Sudhakar, B.D. and Rahman, M.S. (2016). Brand positioning constructs
and indicators for measurement of consumer's positive psychology toward brands.
Indian Journal of Positive Psychology, 7(1), 124-126.



58.

59.

60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

74.

(G‘)&M} JW) ..... L;;ﬂxQTﬂjU}-UﬂC?’é}aL;ﬂ‘Aﬂ)\

Moghadam, A. H., Kapak, S. J., & Musavi, S. H. (2012). Antecedents and
consequences of green brand equity. Perspective of Business Management, 10, 55-31.
In Persian.

Mohd Yasin, N., Nasser Noor, M., & Mohamad, O. (2007). Does image of country-
of-origin matter to brand equity? Journal of Product & brand management, 16(1), 38-
48.

Myers, C.A. (2003). Managing brand equity: a look at the impact of attributes. Journal
of Product & Brand Management, 12(1), 39-52.

Netemeyer, R. G., Krishnan, B., Pullig, C., Wang, G., Yagci, M., Dean, D., & Wirth,
F. (2004). Developing and validating measures of facets of customer-based brand
equity. Journal of business research, 57(2), 209-224.

Palmatier, R.W., Scheer, L.K. & Steenkamp, J. B.E. (2007). Customer loyalty to
whom? Managing the benefits and risks of salesperson-owned loyalty. Journal of
Marketing Research, 44(2), 185-199.

Pappu, R., Quester, P. G., & Cooksey, R. W. (2006). Consumer-based brand equity
and country-of-origin relationships: some empirical evidence. European Journal of
marketing, 40(5/6), 696-717.

Rajh, E., Vranesevic, T. & Tolic, D. (2003). Croatian food industry — brand equity in
selected product categories. British Food Journal, 105(4/5), 263-73.

Ranjbarian, B, Khorsandnia, A. & Abdollahi, S.M. (2012). The relationship between
advertising effectiveness and brand equity: Case Study Samsung Home Appliance
Advertising. Perspective of Business Management, 14, 75-90. In Persian.

Rao, V.R. & Steckel, J.H. (1998). Analysis for strategic marketing. Reading: Addison
Wesley Longman.

Ries, A. & Trout, J. (1986). Positioning: The Battle for Your Mind. (1st Ed), New
York, NY.

Ries, A., Trout, J. & Nostl, E. (1985). Positionering: Kampen om ditt medvetande.
Studentlitt.

Sasmita, J., & Mohd Suki, N. (2015). Young consumers’ insights on brand equity:
Effects of brand association, brand loyalty, brand awareness, and brand image.
International Journal of Retail & Distribution Management, 43(3), 276-292.

Sayyaf, M. A., Hashemzadeh, G. & Sayyaf Sakak, F. (2015). The effect of brand
equity on the consumer's willingness to pay more, the intention to buy a brand and
consumer preferences from the brand in terms of consumer response in the banking
industry. First International Management Conference, Economics, Accounting, and
Educational Sciences. In Persian.

Sethuraman, R. (2001). What Makes Consumers Pay More for National Brands Than
for Store Brands: Image or Quality? Marketing Science Institute Paper Series, Report
No. 00-110.

Sethuraman, R., & Cole, C. (1999). Factors influencing the price premiums that
consumers pay for national brands over store brands. Journal of Product & Brand
Management, 8(4), 340-351.

Shane, E., Murad, M. W., & Freeman, S. (2018). Factors influencing price premiums
of Australian wine in the UK market. International Journal of Wine Business
Research, 30(1), 96-116.

Steenkamp, J. B. E., Van Heerde, H. J., & Geyskens, I. (2010). What makes
consumers willing to pay a price premium for national brands over private labels?
Journal of Marketing Research, 47(6), 1011-1024.



VWAV Obis) $4 gly OFF 5l condin Sl G55 Sy ke il ot A

75. Suchomelova, A., Prochazka, J., & Durinik, M. (2017). Personal Interest Branding:
Source of Price Premium. Journal of International Consumer Marketing, 29(1), 27-
34.

76. Till, B.D., Baack, D. & Waterman, B. (2011). Strategic brand association maps:
developing brand insight. Journal of product & brand management, 20(2), 92-100.

77. Tong, X. & Hawley, J.M. (2009). Measuring customerbased brand equity: empirical
evidence from the sportswear market in China. Journal of Product & Brand
Management, 18(4), 262-71.

78. Unahanandh, S. & Assarut, N. (2013). Dairy products market segmentation: the
effects of country of origin on price premium and purchase intention. Journal of
International Food & Agribusiness Marketing, 25(2), 122-133.

79. Urban, G.L. & Hauser, J.R. (1980). Design and marketing of new products. Prentice
hall.

80. Vera, J. (2016). Two paths to customer loyalty: the moderating effect of the
differentiation level strategy in the performance-satisfaction-value-intentions
relationship. Journal of Product & Brand Management, 25(2), 171-183.

81. Washburn, J.H. & Plank, R.E. (2002). Measuring brand equity: an evaluation of a
consumer-based brand equity scale. Journal of Marketing Theory and Practice, 10(1),
46-61.

82. Wason, H. & Charlton, N. (2015). How positioning strategies affect co-branding
outcomes. Cogent Business & Management, 2(1), 1-12.

83. Wood, L. (2000). Brands and brand equity: definition and management. Management
decision, 38(9), 662-669.

84. Yoo, B. & Donthu, N. (2001). Developing and validating a multi-dimensional
consumer-based brand equity scale. Journal of Business Research, 52(1), 1-14.

85. Zamani, M. A., & Jafari, F. S. (2015). The Relationship Between Customer Based
Brand Equity With Purchase Intend (Case Study: Buyers Of Hyundai Vehicle In
Tehran). Journal of Marketing Management, 25(9), 51-66, In Persian.

86. Zhang, B., Fu, Z., Huang, J., Wang, J., Xu, S., & Zhang, L. (2018). Consumers'
perceptions, purchase intention, and willingness to pay a premium price for safe
vegetables: A case study of Beijing, China. Journal of cleaner production, 197, 1498-
1507.

87. Zhang, J., Shabbir, R., Pitsaphol, C., & Hassan, W. (2015). Creating brand equity by
leveraging value creation and consumer commitment in online brand communities: A
conceptual framework. International Journal of Business and Management, 10(1), 80-

a0y,



