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1. Email: nasimsal ehi1388@gmail.com
2. Email: koroshveisi@yahoo.com
3. Email: kiamak 2001@yahoo.com
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2. Barlow

3. Jackson

4. Lexus

5. Tenser

6. Reicheld & Sasser
7. Reichheld

8. Hunt

9. Bristow & Sebastian
10. Kéelley & Tian
11. Thorne & Bruner
12. Zaplt
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1. Cakins & Rucker
2.NBC

3. Grey’s Anatomy
4, Steinberg

5. Citi

6. New York Mets
7. Thomaselli

8. Nextel

9. NASCAR

10. Rovell

11. Wann

12. Wakefield & Wann
13. Keating
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1. Madrigal & Dalakas
2. Tajfel & Turner

3. Turner

4. Ouwerkerk

5. Madrigal

6. King
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1. Fisher & Wakefield

2. Gwinner & Swanson

3. Dalakas & Levin

4, Wann, Carlson & Schrader
5. Dimmock & Grove

6. Winslow
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1. Philadelphia Eagles

2. MacNow & Gargano

3. Cincinnati Bengals

4. Buffalo Bills

5. Yost

6. O’Toole

7. Wann, Hunter, Ryan & Wright
8. Kim & Kim
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1. Basking in the Reflective Glory (BIRG)
2. Ciddini

3. Dalakas, Madrigal& Anderson
4. Wann & Branscombe

5. Dietz-Uhler & Murréll

6. Wann & Dolan

7. Wann & Schrader

8. Zillmann, Bryant & Sapolsky
9. Schadenfreude

10. Schadenfreude

11. Leach
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1. Response Rate
2. Jordan
3. Wann & Branscombe
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1. Gerbing & Anderson

2. Lawshe

3. Content Validity Ratio (CVR)

4. SPSS

5. AMOS

6. Normed Fit Index (NFI)

7. Non Normed Fit Index (NNFI)

8. Comparative Fit Index (CFl)

9. Goodness of Fit Index (GFI)

10. Adjusted Goodness of Fit Index (AGFI)
11. Tucker-Lewis Fit Index (TLI)

12. Root Mean Square Residual (RMR)

13. Root Mean Square Error of Approximation (RMSEA)
14. Composite Reliability (CR)
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1. Maximum Shared Squared Variance (MSV)
2. Average Shared Squared Variance (ASV)
3. Average Variance Extracted (AVE)
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Abstract

The purpose of this study was to investigate the role of the fan identity and the
importance of winning with Schadenfreude. Structural equation model of a
descriptive study was carried out in the Esteghlal team supporters (n = 450). To
determine the variables of the research, fan identity questionnaire (Dalakas &
Melanekan, Van & Bronsmek, 1993) with 4 questions, schadenfreude (Dalakas &
Melanekan, 2012; Angel & et al, 2016; Grebing & Anderson, 1988) 3 questions
and the importance of winning(Grebin & Anderson,1988) with 3 questions on the
five values Likert scale. The content validity of the carcass model (CVR =0.62),
the validity of the confirmatory factor analysis was used to assess the face validity
of the questionnaire from the opinions of experts (sports management and
marketing professors). In order to evaluate the formal validity of the
guestionnaire, experts' opinions (Professors of sports management and
marketing), content validity of the Lavosh model (CVR = 0.62), and structural
validity as confirmatory factor analysis were used. For data analysis, descriptive
and inferential statistics (CFA and SEM) were used. The findings showed that the
fan identity and the importance of winning affected by schadenfreude and the
research model have a fitting. Finally, one can say that the fan identity (with
intraocular focus and distance), the importance of winning, and schadenfreude
(with outsider focus and lack of recognition) must complement each other.
Therefore, the strength of the specified relationships (whether positive or
negative) between them increases the outcomes of sponsorship.

Keywords: Fan Identity, Importance of Winning, Schadenfreude.
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