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Abstract

Research findings show that there is no relationship between
organization income and utilization of E.C. Therefore, before
implementation of E.C., organizations must assess the capacity of their
participation in the digital economy. This capacity of participation is called
E-readiness. This paper addresses the issue of E-readiness in Zobe- Ahan
co. First E.C is defined, and then the dimensions of E-readiness including
technical, cultura and learning infrastructures, product characteristics, and
E-commerce motivators are measured.
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