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Abstract

The purpose of the study was to determine the
specialties of Human Branding and its ethical place from
perspective of Iranian and Foreign athletes. Research
method was descriptive.The Statistical Population
consisted of Iranian and foreigne water polo players
participated in the 10™ Asian water polo clubs
competition (N=198).Findings showed a significant
differences between using of specialties such as
performance and physical appearance and life style
between Iranian and Foreign athletes. Findings showed
that foreign athletes emphasize much more on
performance than Iranians.on the other hand, Research
findings showed a significant difference in ethical
position between Iranian and Foreign athletes (P<0.05).
Average ethical place of human branding of sport in
Iranians and foreign athletes showed that foreigners give
priority to use of celebrities for advertising goods and its
services.It can be concluded that different cultures and
religions can effect deciding on people choices of
specialties. It can also be considered that advanced
structure of sport in a country can be effective on
deciding about appropriate traits of a brand. It can be
described that, the more a country sport structure is
advanced, the more appropriate decision can be made
about human branding trait.
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