o8 SLbl Olads Lhags - cele asllad

1396 ;.1 26) by oyl (g ol cpzin Jl

96/8/2: s s o058 95/22/23 12l 55 8
106-224 : s

The Effect of Social Media on Trust and Brand Loyalty Formation in the Brand Community (Case Study: The Social
Network of Instagram)

Meysam Shir-Khodaei*, Mahboubeh Shahi?, Soheil Nejat®", Sahar Mahmoudi-Nasab*
1- Assiciate Professor, Faculty of Economic and Administrative Sciences, University of Mazandaran, Babolsar, Iran
shirkhodaiemeisam@gmail.com
2- Ph.D. Student, Science and Technology Policy, Faculty of Economic and Administrative Sciences, University of Mazandaran, Babolsar,
Iran Iran
mah.shahi86@gmail.com
3- Ph.D. Student, Business Management, Tarbiat Modares University, Tehran, Iran
nejatsoheyl@gmail.com
4- Ph.D. Student, Industrial Managment, Faculty of Management and Acconting, Shahid Beheshti University, Tehran, Iran
kmamudinasab@yahoo.com

Abstract

The aim of this research is to investigate the impact of social media on formation of brand trust and brand loyalty in the brand community.
Statistical poplation of the reserach consists of 400 student groups, made up of masters and doctoral students of the University of
Mazandaran Instagram members. This research is descriptive-survey in terms of data collection. Also data were collected using
questionnaire. Data analysis has been conducted in two parts including descriptive and inferential statistics. Moreover, hypothesis testing
was done using structural equation modeling. The results indicated a significant and positive impact of individual identity and social identity
on brand communities in social networks and also brand communities in social networks have a significant and positive impact on their
community participation. Concerning the combined impact of social interaction on brand community and using brand, only the relationship
between social engagement and social interaction was not significant. Social interaction and using brand effect on brand trust as well.
Finally, the positive and significant impact of brand trust on brand loyalty was confirmed.

Keywords: Personal Identity, Social Media, Brand Community, Share Brand Community, Brand Trust, Brand loyalty.
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