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Abstract

In the economic and business environment, advertisement in sport and
through sport is one of the ways That most companies apply it as a mean
to introduce their products and to expand their market. The aim of this
study was to investigate the effect of promotional and advertising media
on the transfer brand identity and Sports commitment from the
perspective of sports consumers. The present study in terms of nature and
purpose is applicable and from method perspective it is descriptive
correlative. In this study 500 people as a statistical sample responded to
researchers made questionnaire regarding the effect of promotional and
advertising media on the transfer of brand identity and the rate of sport
commitment. Content validity of the scale was confirmed by the experts
and the reliability test using Cronbach's alpha was 92/0. In order to
analyze the data, descriptive statistics and inferential statistics and also
for the calculation and data processing software packages SPSS and
LISREL were used.The findings of the study by providing the condition
for structural equation revealed a significant effect of promotional and
advertising media on the convey of brand identity and sport commitment
to sport consumers (P-Value=0.0001, RMSEA=0.035, Chi-Square/df=
2.08). In prioritizing the rate of effect of each media on the studied
variables television advertising had the most significant effect. According
to the results by also confirming the findings of other researchers it can
be said that managers, marketers, planners of advertising companies,
organizations, clubs and sporting goods Service Provider the
effectiveness of each advertising media advocacy and provide an
integrated program of the media and by informing, reminding and
convincing consumers can increase consumer participation through the
transfer of brand identity and achieve their advertising goals.
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