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1. Keller

2. Brand Awareness

3. Brand Recognition
4. Brand Recall

5. Tsuji

6. Hoeffler & Keller
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1. Duncan & Moriarty

2. Brand Associations

3. Jung & Sung

4. Pappu, Quester & Cooksey
5.Brand Perceived Quality

6. Zeithaml

7.Atilgan, Aksoy & Akinci
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1. Brand Loyalty

2. American Marketing Association (AMA)
3. Javalgi & Moberg

4, Rezvani, Hoseini & Samadzadeh

5.Cui
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1.Henseler, Wilson & Westberg
2.Washburn & Plank

3. Sweeney & Swait
4.Nunnally
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