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1-Survey research
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6-Multi Nominal Logit
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1-Face validity

2-Content validity
3-Kaiser-Meyer Olkin
4-Reliability

5-Choice Experiment Method
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Table 1-Designed scenario in contingent ranking method

(S50 ,48)
Free of pesticide

and Fertilizer
(Organic cucumber)

(Alternatives)

(Attribute)

Jee d 13355 9w
(P L)
Standard Pesticide and
fertilizer use
(Health cucumber)

Slmeds I (it 395 9 o

(9o ,13)
Excess use of pesticides and fertilizers
(Conventional cucumber)

o) o & Ojlus
(Damage to environment)

05 05 oMb p)S) 3L
(S5l (ol

(No)>,ls (A little) o5 s> 5o ’
(Global warming,
water and soil pollution)
oje 5 pabo 929 ks by pab g5 g s by aab oS g3gin b wfds»es;]a“
(Taste) DS g S iy . 55 9 S
(Savory and natural - (Not so good taste,
(Savory and natural
scent, scent) low savory
meaty texture) watery and Non-fleshy)
- Lol Ly ojlsl
3 0dg " 38y
(appearance) A .97 o ’ s g Jgeme o3l g JSi5
— _ R ojll i g Lj ol S,
pore’ e e (No the same size . | ic beautiful and L
o gl Loy . (Normal size (Isometric, beautiful and attractive size)
e, no beautiful no the same size)
| e appearance)
| AN T
PSS B) S
((Pr?tZ(Ri)als)/ Joy o J, e Joy e
Kg) (45000 Rials) (25000 Rials) (1800 Rials)

s s Gl ass sl il
Aoled gy gyl
(Please rank the
alternatives)
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Table 2- Description of independent variables in multinominallogit regression model

i S
(Variable) (Code)
(Xl 23 (slalne 4 Comnl a3 Ll No: 0 (k) 223 o053 Canl 1+
(Healthy shopping concern) Yes:1 A8 0 Carod] 1)
(X2) sl 3 ol a3l No: 0 () 2305 -
(Health consciousness) Yes:1 AB3 o Coonl )
(X3) o b Lais 4 Coanl jasli No: 0 (k) 2305 Coranl 2+
(Environmental concern) Yes:1 AB3 o Coonl )
(Awareness regarding healthy product (Xs) wlls Jswse o (St 5l eMbl jasls No: 0 (wb) o)l 25T
features) Yes:1 5yl 25T 2
(k) 0+
ot (Female(base))
(Gender) dy0 1)
(Male)
(aly) shbals 2
(Housewife (base))
JMI Wj _\La)ls ¥
(Job) (Employee)
Aty
(Self-employed)
(k) ploaly 5 il g o)
(Iiterate, primary and secondary
P L
R ?...5 90 v ),..g.) H
(Education) (Tertiary)
el
(Academic)
(Xs)oolgls 53 ol oylons b by wiallis 5,3 393 No: 0 (4b) 3,5 3929 2+
(Existence of elderly or illness person in the family) Yes:1 313 3439 2)
el oy im0

(Income)

(Ten thousand Rials)
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Log like 1iho0d 5 LR Lol oy ySpte 45 355 o odlail
= Ciyd o o)lal g Blodd 033 ioled £ Jada )3 oS il oo
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1-Llikelihood- ratio
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Table 3- Descriptive characteristics of respondents

(Variable) (MAX) (MIN) (Average) (Percent)
(Jbe) 57 23 416
(Age, years)
20-30 35
31-41 31.7
41-50 47.4
>50 17.4
(Ju Jfyo e3) sl _ 1800 500 976
(Income, Ten thousand Rials)
500-700 16.5
701-900 20.9
901-1200 32.2
1201-1400 19.6
>1401 10.8
OMuass Cundy
(Education)
LF’L""’“I) 9 2hl lgunn 20.9
(Iliterate, primary and secondary)
ol 5 ol 145
(Tertiary)
palssh 39.5
(Academic)

ol > wiallu b jlews 3959
(Existence elderly or illness person in the family)

6.7
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Table 4-Consumers awareness toward benefits of healthy fruits and vegetables
2T K Slolyd P ERWS PEYC SRR
Awareness  (code) (Frequency) (Frequency percent) (Cumulative percentage)

ws 1 118 51.3 51.3
(Low)

e 106 46.0 97.3
(Medium)

Y 6 27 100
(High)

OB WS pan bawgi (S ] 5 Il ¢ Jgos) Y guazeo (gaaCaglyl (Sl 8 q2j9 -0 Jooa
Table 5- Consumer’s priorities in conventional, healthy and organic cucumber

Jyae &9 (1) gl cuglyl (%) @95 Cuglyl  (7) pom Cuglyl U5
(Product) (Ltchoice) (2" choice) (3"%choice)  (Total)

Sgene

. 10.1 35.5 54.4 100
(Conventional)
el 77.1 225 0 100
(Health)
S 12.4 42.1 44.6 100

(Organic)
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Table 6- Factors affecting consumers’ preferences by using multinominallogit regression (Base group: conventional

cucumber)
.. RN S . ] th
> (Coefficient)cuy po =~ = J “w o z3,lo! & 5Uxe
(Variable) (RRR) /
(P-Value)
(conventional) wJl.

(a)ollo 225 slofine & conal il 2.01 7.53 141 0158
(Healthy shopping concern)
(x2) ol & ol bl 2 7.40 234 0.019
(Health consciousness)
(5] o Lonn ol &; Comal il 1.81" 6.12 2.20 0.027
(Environmental concern)
(Awareness regarding (X4) oo Joase sl Shg 5l eMbl jasls 433" 75.9 262 0.009
healthy product features)
(Age) oy 0.03 1.03 0.47 0.141
(Gender) couis 0.41 1.51 0.46 0.247
_(EX|stence of e_lderly or -(X5)03|9}l5 2 el Glen L L el 53 555 0.69™ 19 042 0.005
illness person in the family)
(Income) > 6.2" 492.7 2.99 0.003
ol . -4.05 0.01 -0.96 0.339
(Constant coefficient)
(Organic)ssk5,)
(aJollo 225 slalonn & Comal ol 15 4.48 141 0.286
(Healthy shopping concern)
(2) oo & ol bl 3.8” 447 234 0007
(Health consciousness)
(K5) ot lonn oo &; Comal il 1.86" 6.43 2.20 0.043
(Environmental concern)
(Awareness regarding (X4) o Japame o (Sig 5l Mol jasls 363" 377 962 0.046
healthy product features)
(Age) o 0.02 1.02 0.47 0.256
(Gender) coumis 0.25 1.28 0.46 0.315
'(EX|stence of e?lderly or .(X5)o.)|95l5 2 el Glen bl el 53 3559 -0.90 0.40 042 0.062
illness person in the family)
(Income) .l 8.22%* 37145 2.99 0.000
ol -18.89 0.81 -0.02 0.084

(Constant coefficient)

2o 0w 3 g)bie T do ) w3 ()b **
("significance at 0.01 level)
(" Significance at 0.05 level)

1-Relative risk ratio

Pseudo R?=0.46
Log likelihood=-79.111

LR chi2(28 =135.31)
Prob chi2=0.000
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Table 7- Marginal effects of independent variables on theconsumers’ preferences
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dy/dx dy/dx dy/dx
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(Healthy shopping concern)
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I )3 o 5 el 2,8 392 _ _ 0.283 0.110 0.173
(Existence elderly or illness person in the family)
(Income) el > -0.470 0.135 0.335
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