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Packaging and purchase decision

Case study: Food product packaging
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MSTr =SSTr/k -1

MSE = SSE /k(n—1)
F = MST. /MSE
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AbstractPackaging and packaging design have become an important factor in diversifying “consumer
goods” and have a key role in communicating product benefits to the customer. Product packaging
is also related to other variables in the marketing mix which can be rather easily controlled by
the company and are means of dealing with changes within the business environment. However,
packaging design is subject to a complex set of influences from the business environment. Among the
main influences, new technology, modern material developments, environmental issues, consumer
preferences and marketing aspects all play a key role for marketing decisions related to packaging This
research utilized a focus group methodology to understand consumer behavior toward such products
and how packaging elements can affect buying decisions. So for studying these factors they are put
categories, Visual package elements (graphics and shape as factors influencing our perception Y into
and overall feeling) and Informational elements (product information and packaging technology as
factors which are targeting our cognitive abilities). At last, this study present a conceptual framework
that shows the relationship between packaging and buying decisions in different level of involvement
and Time pressure
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