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IPRA Golden World Awards for Excellence 2000

ENTRY FORM

[ CLOSING DATE - FRIDAY 31 MARCH 2000]

A separate form mast be used for each entry.
This form may be photocopied.

ALL INFORMATION MUST BE TYPEE OR PRINTED
IN BLOCK LETTERS. THE NAMES OF BOTH

ORGANISATIONS WILL BE RECOGNISED IN ALL
PUBLIC STATEMENTS ABOUT THE AWARDS.

ENTRYTITLE . _. —_—
This public relations campaign was conducted for:
COMPANYIORGANISATION NAME

CIYY . COUNTRY _
The public refationy firm engaged for this progranime was:

COMPANY NAME

CITY . - . ... . COUNTRY

Entry Category number (Sce reverse of entry form)

The persons submitting this entrv and the contact point for
any future guestions and correspondence with IPRA is:

NAMEL e . _ ITILE

ORGANISATION  _

MAILING ADDRESS

CITY:STATE _ |

COUNTRY POSTCODE ____ .

Piease include country and cirv area codes

PHONE

FAX

E-MAIL _ _ —

[ have read the rules and accept them.

SIGNATURE - DATE

ENTRY FEES

Puavment for this entrv — please mark correct hoxes:
IPRA member rate £117.50 (3194 [

The TPRA current member in this office 1s:

Nen member rate £164.50 ($270y Ul

All prices are inclusive of VAT at standard rate of 17.5%

1A chegue or hank draft, made payable 1o IPRA s
enclosed in the envelope attached to the inside front
cover of the entry binder.

O Bunk transfer to Lloyds Bank

810 Waterloo Place

London SW1Y 3BE UK

Bank Sorting Code 30 00 08

IPRA Sterling Account No. 2684154

US % Account No: 15297783
NOTE: For multiple entries covered by one payment. please
indicate the total amount of the payment enclosed or total
charge card authorisation [
Place a notice in the envelope of the entry binder indiciting
the manner in which payment for cach additional entry has
been made. [

Inermational Punhe 77
Jegmtered CHice: Admiris CQuaners

A

svwonitn el Resisd
onith Kankd . Thanes |

Please charge my credit card as follows:
£ American Express  [1 Visa
1 Diners O Euro/Mustercard

CARD NUMBER  _ _

TXPIRY DATE

NAME OF CARD HOLDER

SIGNATURE S

CARIY BILLING ADDRESS. IF DITFERENT FROM ENTRANT'S ADDRESS

Please send entry or enguiries to:

IPRA Sceretariat

Cardinal House

7 Wolsey Road

East Molesey KT8 9EL, United Kingdom
Tel: +44 ()20 8481 7634

Fax: +44 (0120 8451 7048

E-matl: [PRAsec@ compuserve com

Please refer to list of IPRA Contacts
for additional assistance.

b Enzlaned & Wales e 1F4d552
KT ONACTRL VAT Beg Nl OB 700 626 71
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CATEGORIES

Public relations campaigns. at local, national or international level in a4 wide variety of protessional categorics., which have been
carried out or completed in 199972000, can be entered in the Golden World Awards competition.

Listed below are the specific categories tn which wwurds will be granted for 2000.

At the top of the entry form indicate the number of the single category under which you wish your entry to be considered.

The judges may move your entry to another category if they deem it appropriate.

,
o

e

2,
o

s
g

x3

b

Category 1: Overall Institutional “»
Promoting general relations with all or seme publics.

Category 2: Public Service

Promoting societal good with philunthropic motivation
(i the principal motivation is a benefit to the sponsor use
Cutegory | instead).

2,

Category 3: Public Affairs
Specitic short-term effort w influence  governmental &
legislation or regulation. or o elect a political candidate.

Category 4: Issue Management
Long-term cffort dealing with public policy or policies.

Category 5: Emergency
Dealing with a disaster or other unpredicted emergency.

Category 6: Community Relations

Aimed at publics in one or more particular conumunities
in which the company or institution has a special
presence or interest.

. . £
Category 7: Employee Relations ¢
Designed o increase efficiency  or improve morale
within the compuny or institution.

&
Cuategory 8. Investor Relations
Intended 1o intluence present and prospective investors
and the Thrasneial contmunity.
Cutegory 9: Marketing — New Product &

Promoting sales of o tangible product new to the market-
place.

Category 10: Marketing — Established Product
Promoting sales of a tangible product which has been on
the market for some lime.

Category 11: Marketing — New Service
Promaoting sales of an intangible service or idea new to
the marketplace.

Category 12: Marketing — Established Service
Promoting sales of an intangible serviee or idea which
has been on the market for some tune.

Category 13: Special Event/(bservance

— Under eight days
Concentrated opening, celebration. commemoration or
created event.

Category 14: Special Event/(Gbservance

— Fight days or more
Celebration, commemoration or activity unfolding over
a perind of time.

Category 15: Environmental
Concerning a real or alleged threat to the environment.

Category 16: Arts
Promoting or fustering the arts — by an arts organisation
Ot a sponsoring company / institution,

Category 17: Other
Aimed at distributors, members, educators, youth or
other special publwes.



CRITERIA

Public relations campaigns entered in the IPRA Golden World Awards competition must exhibit a high standard of
excellence in a variety of programme aspects. Specifically, each entry will be judged on the basis of its competence

in five areas:

Statement of Problem/Opportunity:

2. Nawre of the company or institution for which the
programme was conducted.

b. Specific problem or opportunity addressed by the
programme.

c. Geographical area in which the programme was
conducted.

Research

Field or library research to define further the problem or
opportunity and to determine approaches likely to achieve
the programme’s ohjectives,

Planning

4. Detailed statement of the programme’s objectives and
establishment of measurable criteria for success.

b. Identification of publics to be reached and actions
desired of them.

CONTACTS

¢. Formulation of messages to be communicated to the
publics.

d. Selection of communication channels (internal an/or
external) to be used.

e. Creation of vehicles to carry the messages into the
media.

f. Action taken to consult with management and secure its
support for the campaign.

Execution
a. Description of the plan’s implementation.

b. Adjustments to the plan introduced during its

implementation.

c. Difficulties encountered.

Evaluation

Identification, analysis and quantification of results.

Please direct questions concerning the 2000 Golden World Awards Competition to one ol the following IPRA Members.

Volker Stoliz
(Germany)
+49 228 914 430

Competition Chairman

Michael Morley
(USA)

+1 212 768 0550 Loula Zaklama

(Egypt}
+20 2291 7956

Vice-Chairpersons:

Jack Felton (South Africa)

(USA) +27 11 880 8820
2

+1 452 392 0280 Sheita O"Sutlivan

Bob Grupp (Australiu)

(USA) +61 39349 1099

+1 317 277 3866

Johunna McDowell

Takashi Inoue
{Japan)
+81 35260 2301

Romeo Virtusio
(Philippines)
+63 2931 4872

Prema Sagar
(India)
+91 11 687 8790

Omer Kayalioglu
{Turkey)
+90 212 270 3960
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CALL FOR ENTRIES

The 2000 IPRA Golder World Awards for Excellence offer worldwide recognition and acclaim to public relations programmes.

The 2000 competition, conducted by the International Public Relations Association and sponsored exclusively by the

DAI NIPPON PRINTING CO., LTD., is open to local, regional, national or international public relations programmes carried

out or completed in 1999/2000.

Eligibility
Business enterprises, associations, private institutions and

government bodies anywhere in the world are eligible to

submit entries 1o the Golden World Awards.

Public relations firms and consultancies may enter on behaif
of clients and share honours with them. Participants may

submit as many individual entries as they wish.

IPRA welcomes submission of programmes previously
entered in other awards competitions. The Golden World
Awards contest thus offers broad international recegnition Lo

campaigns Honoured separately at the national level.

Scope

The Golden World Awards competition, now in its 10th year,
accepts programmes in a wide variety of professional
categories. Details on the focus of each category are

provided elsewhere in this brochure.

Campaigns entered in all categories may be local,
regional, national or international in scope. The broad
range of categories encompasses programmes targeted to

a variety of audiences and publics.

Recognition

Golden World Awards for Excellence will be presented 1o
the winners during the World Congress on Public Relations,
October 2000 in Chicago. In addition te attendance at the
Awards ceremony, winning organisations will be invited to
present their programmes to participants at specially

scheduled times during the Congress.

Following the judging, all entries will be collected at a

designated institution for use as reference materials or

teaching aids. Summaries of the winning entries will be
published and made available to practitioners and

institutions worldwide.

Judging and Awards

Entries submitted to the Golden World Awards competition
will be judged by an international panel of senior-level
practitioners and international media. The judges will
consider each entry in light of the current state of public
relations practice in the entrant’s country. In considering
chtries. the judges may grant none, one or more awards in

each category.

An IPRA Grand Prize for Excellence will be accorded to
the individuat entry judged to have demonstrated the highest

standards of competence.

United Nations Award

[PRA co-operates with the United Nations to encourage

public relations campaigns with a social purpose.

Each year, in addition to the awards granted in the various
professional categories, the UN designates and honours the
programme entry decmed: to address most expertly those

issues of concern to the United Nations.

FrontLine 21 Award-

This award will recognise a creative entry from an
organisation in a country where public relations is still

developing.

Research Award

One award will be given to the entry that demonstrates an
outstanding use of rescarch in development and evaluation

of the programme.




