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L The Plaee of participation system in development of himan resources and organization.
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1. idea gencration, 2. Suggestion,
3. Creativity. 4. Ambhile.
5. Heap. 6, Gurteen.

7. Titus.
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1. Innovation, 2. ldea generation - development idess.
3. sereening - check compatibility objectives.
4. feasibility - check commercial and technical feasibility,

5. implementation - commercialization.
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1. leaming orgahization. 2. acton learning.

A competitive advantage.
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L. Suggeston Market Leadership Model.
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. Market Leadership. 2. Profitatabity,

. Market Development. 4. Customer Alircton,

. Competitive Advantige 6. Development Personad and Organization.
. Innovation and Correctian. 8. Creativity and Implemaentistion.

. Development e, Team work. Complementary.

(. Idea gencration and Suggestion.
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1. Farming.
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L. Swrming. 2, Norming.
3, Porforming. 4. brain storming.

S, mutual knowledge. 6. Team Work,
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L. complementary 2. individual and eolfective identilication,
Aotemm Work s ehaleag. 4. cuntinue and ineremental.
5. individua! technical, . training.

7. jub ratation. 8. succession Planning.
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