- !
~ O~ - -

(N=")

Email : Taher_bahlekeh @ yahoo.com



()



1- Frier.M

2 - Hayes, Bob E

3 - Club haus _health
4 - Maileto .Jwall






spss




H1



e ({70 4 A 04 Ad AY 04 1l 3 A A
£ ¥ i e (o evoe Wi | oo A Ols | M ¥ A A - -
frrm o (e € fm) o] s A ldd ( MFY 4 4 A A
pefgKipp () oy ¥} (et {44 gfed 144 44 ot b 1l 4 0 oA
e [y eeom 5 5 44 A4 (i A9 04 “ 1 A A A
¥ Ko i g 9 (D) | 4y b 40 44 A W 4 4 A 4
Frnm e 4 Ad 04 44 AY 04 1 4 A 4
il S Wi | oo A | e A ¥i A A 3 B
i el by i § xS (AL i A by 40 i i A ¢ oh
Kt operfd € g o A ¥4 AN A4 40 IS i A 4 N
0l gt o AY 04 4\ 44 4y Q4h ¥4 4 ¢ 0if
oty #ef) fy oef? emgfion "4\ 44 db Ak b4 /b b 00 A 4
ol ergpd § oy A4 04 b4 Q4 V4 ) A 4 ¥i A
gt § pcky vl 5 et b Ad 04 A4 LY 0194 i 4 ¢ on
SrHEE ety (A et 4\ 44 vab | e O “ i A 9 Qi
i & ol vdl 4 44l 44 04 Al i A A 4
el U FI7 | sfor | F9°7 | sl | E8T | ofer | F97 | sTer | 9697 | oo
bad b Tt e & Lo B £ e Che f <réed o

Lol 4R G e 6 e el 50 s o oLy (o










8. Bob Paton.(2000). “Correspondence typing — customer — down to regular —

exercise health — club management”,P: 4.

9. Club hause magazine, health fitness club, club haus-health , htm.

10. Frier. M,(2004). “Women sport marketing, business”- computer.

11. Genter NB, fisher LA, Wrisberg CA,(Feb 2004). “Athletes and coaches
preception or sport psychology. Service offer by graduate student at one NCCA
division I university”, psychol REP, 94(1): PP:213-216.

12. Hayes, Bob E,(1998). “Measuring customer satisfication”, wis consim:
ASQ quality press.

13. Maileto. Jwalls, (2002). “Hoosier sport marketing club the trustees of
indiana university”, Journal of Merkting , 589 (Joly), PP:53-65..

14.Rafig. M. (2001). “Cintigency model for empovering customer contract
services employees, management decision”. Vol 3, No 10, PP:680-693.

15. Milne georger, (1999). “Mcdonald Mark A”, sport marketing, jones and
bartlet.



