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The development of the tourism sector is very important, especially for developing countries that
are facing problems such as high unemployment rate, single product economy, etc. Brand equity
provides a tool for measuring the effectiveness of past and present marketing efforts and predicting
future brand performance. The purpose of this research is to investigate the relationship between
the components of the rural tourism marketing model in Rodsar city and the destination brand
equity. In order to carry out the research, a quantitative approach, structural equation modeling and
brand equity questionnaire according to Acker's model have been used. For statistical techniques,
considering that the statistical population used is unlimited, with the help of Karjesi and Morgan's
table for societies with more than one hundred thousand people with an accuracy level of 0.05, the
desired sample is equal to 384 people, this sample includes all Those involved in rural tourism and
tourists who have traveled to the rural areas of Gilan province at least once. The findings of the
research show that all 11 components of the rural tourism marketing model in Rodsar city include:
attractions, infrastructure, culture, investment, and environmental situation, accessibility to
facilities, skilled manpower, travel cost, promotion, rules and regulations. And education has a
positive and significant relationship with the destination brand equity, and investment according to
the path coefficient (0.73) and the statistic (t8.12) and travel cost according to the path coefficient
(0.42) and the statistic (t5/24) respectively, the most important and least important factors in the
destination brand equity were identified.

1. Introduction

mass tourism (Weaver and Jain, 2016). The
concepts of the rural environment have changed

Today, tourism is one of the largest and fastest
growing industries in the world (World Tourism
Organization, 2016). With this rapid growth, the
diversification of tourism  products and
destinations has emerged, which results in the
emergence and development of new and
sustainable types of tourism (Butler, 1999;
Sharpley and Wass, 2006; Su, 2013). These are
forms of tourism that have been developed since
the early 1990 as a response to several
environmental and social problems caused by
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fundamentally, previously the rural economy was
provided only through agriculture, but now it is
increasingly based on the service economy, which
is one of these tourism services (Lopez, 2021).
Marketing approaches are insufficient in many
rural areas of the country (Pato and Castenholz,
2017; 123). Experience has shown that wherever
tourism has spread spontaneously and without
effective planning, it has brought adverse
consequences and in the long run, its problems
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have been more than its benefits (Karimi Soltani,
2013). For this reason, marketing is needed to
attract tourists and improve customer loyalty due
to scarce economic and human resources in rural
areas (Clarke, 1999; Fial and Garood, 2004,
Saxena, 2016). The brand equity is the core and
center of the concept of brand management and it
has been looked at from different perspectives.
From Keller's (1993) point of view, brand equity
is the distinctive effect of the knowledge of the
brand name on the consumer's response and
reaction to marketing and strengthens the
preferences and purchase intentions of customers
(Amari and Zinda Del, 2014; 62). When choosing
between a destination that has become a brand and
its competitors, tourists prefer the branded
destination because of the better position the
brand has in their minds.

2. Methodology

In terms of the type of data and the nature of the
work, this research is a quantitative research and
in terms of its purpose, structural equation
modeling has been used to investigate the
relationship between the components. One of the
most important parts of scientific research is
research in the humanities and information
analysis. In this part, the researcher's speculation
is put to the test and the validity of the hypotheses
and research questions is checked. In this section,
the collected information is analyzed using
appropriate statistical techniques and the research
questions are answered. After discovering and
confirming the 11 main components of the rural
tourism recovery model and their sub-categories
using exploratory and confirmatory factor analysis
and distributing a 30-question questionnaire in
accordance with the brand equity questionnaire of
the Aker model, the relationship between the
model components and the brand equity
components The specifics of the destination brand
were investigated by the structural equation
modeling method using the partial least squares
method and the two outputs of the path coefficient
and the t statistic.

3. Results

YA
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After discovering and confirming the 11
components of the rural tourism marketing model
by using expert interviews, a 30-question
questionnaire was prepared based on the
destination brand equity questionnaire of Aker's
destination brand and given to 384 sample people.
Using Smart pls software, structural equation
modeling was done by partial least squares
method and two important outputs of t statistic
and path coefficient were prepared. If the value of
factor loading (path coefficient) between
questionnaire questions and latent variables is
more than 0.4, we conclude that the question we
have used for that structure has measured the
desired latent variable well. The value of t statistic
is actually the main criterion for confirming or
rejecting hypotheses. If this statistical value is
more than 1.64, 1.96 and 2.58 respectively, we
conclude that the hypothesis is confirmed at the
levels of 90, 95 and 99 percent. Considering that
the t statistic for the path coefficient of rural

tourism  marketing components (investment,
attractions, environmental situation, skilled
manpower, promotion, culture, infrastructure,

rules and regulations, education, accessibility to
facilities, travel cost) with The destination brand
equity is not in the range of [-1.96, 1.96], so it can
be concluded that the components of rural tourism
marketing have a positive and significant
relationship with the brand equity.

4. Discussion

The present research has been conducted in order
to investigate the relationship between the
components of the rural tourism marketing model
of Rudsar city and the components of the
destination brand equity. According to the
analysis of the data obtained from the research
literature, interviews and 11 main components and
67 sub-components of the rural tourism marketing
model, the positive and significant relationship of
all the components of the model with the
components of the destination brand equity was
confirmed. And investment according to the path
coefficient (0.73) and the statistic (t8.12) and
travel cost according to the path coefficient (0.42)
and the statistic (t5/24) respectively, the most
important and least important factors in the
destination brand equity were identified.
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5. Conclusion

The findings of the research show that all 11
components of the rural tourism marketing model
in Rodsar city include: attractions, infrastructure,
culture, investment, environmental situation,
accessibility to facilities, skilled manpower, travel
cost, promotion, rules and regulations. And
education has a positive and significant
relationship with the destination brand equity.
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