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Abstract:  

The main purpose of this study is to investigate the need to pay attention to public policy in the 

media can be a powerful alternative to behavioral and structural approaches in the present study 

and research, which first by comprehensive study of research literature, related factors, and then 

using the technique The modeling was graded, which is considered to be an active and decisive 

element in communication events and media consumption, referring to the power of meaning-

making and the audience's resistance to the reformist society. The method in this research is a 

quantitative and qualitative method (mixed) that in the qualitative section, during interviews with 

10 experts and professors in the field of communication and culture, a researcher-made question-

naire, based on the statistical population to 200 people distributed and inferred data from 148 sam-

ples were extracted using data futurism method with the result theory approach. On the other 

hand, in this study, a researcher-made questionnaire was constructed based on the objectives and 

variables and the lack of other appropriate tools to examine the variables of the present study, and 

to ensure that the tool is stable, accurate and sensitive. Appropriately enjoyed, its validity and reli-

ability have been evaluated and evaluated.  The findings of this study show that the variable of 

intervening conditions, such as individual and structural factors, have a positive effect on strate-

gies. Strategies also have a positive effect on social, organizational, and individual outcomes. Al-

so, the central category, such as cultural planning in radio and television based on network society, 

has a positive effect on strategies, and individual and organizational contexts have a positive and 

direct impact on cultural planning in radio and television based on information society. In addi-

tion, it was found that the causal category, such as internal factors, have a positive effect on cultur-

al planning in radio and television based on the information society. 
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Introduction

Among the various aspects of human life, Cul-

ture can be considered the highest and most 

glorious aspect of human life. The beginning of 

culture goes back to the birth of man, but over 

time and the complexity of societies, it has also 

become complex today. Today, societies are 

being transformed into a scientific civilization 

based on services, education, and creative ac-

tivities. This transformation is the result of the 

development and influence of new technolo-

gies, especially computer technologies (Web-

ster, 2005, p. 14). In recent years, the concept 

of network society has become especially im-

portant. Networks in a networked society are 

good tools for various activities, even for a cap-

italist economy based on innovation, globaliza-

tion, and decentralized density. And production 

techniques go beyond and profoundly affect the 

realm of culture and power. 

Another aspect that needs to be considered is 

that our culture originates from Islam and is 

value-oriented, and in this culture, commu-

nication cannot be neutral, and for cultural 

and communication devices such as radio 

and television, it is a presumed mission and 

that purposefulness and value orientation. It 

must be visible and tangible. Therefore, the 

present study has examined the audience 

and the tendency to use virtual networks and 

satellite channels. Therefore, considering the 

presentation of a public policy model in cul-

tural planning of this institution to the issues 

and issues in the field of culture, considering 

the characteristics of the characteristics of 

the local culture and the need to use it in 

policy discussion, not only possible in some 

It seems necessary. 

 

Research background: 

In order to study and analyze the subject in 

detail, the internal and external literature of 

the research was studied. 

 

Table 1: The most important findings of empirical research in the field of Public Policy 

Row The writer Target 

1 

 
Wales and 

Buckingham 2013 

The study notes that media literacy is part of a strategy of self-regulatory citizen-consumer 

behavior that, for example, the UK regulator Fcom seeks to take care of itself as a modern 

policy. Social transmit. If we consider three important elements of information literacy 

according to the definition of "Fcom": the ability to access, understand and communicate, 

then the strong point in the field of media policy, the ability to access and participate 

should be an important issue for government self-care. 

2 Fayoun (2017) 

Media support mobilizes the media to shape public opinion. Leadership Networks are also 

important in mobilizing allies, and groups are needed to bring about change, to turn support-

ers into heroes, as well as transnational solidarity in Policymaking and Social change, which 

(media support, is a strong point for Public Policy in It is considered Media 

3 MacFile (2017) 

The structure of social and media networks is shaping society in a modern way, and these 

networks are increasingly connecting all units, groups and organizations. One of the 

strengths of this research is the integration and integration as well as saving time, space and 

energy. 

4 Epicard (2019) 
One of the most important factors influencing the selection and use of information 

systems is to increase the speed and accuracy of decision making 

5 Chalabi (2019) 
Three important actors play a role as the three main pillars of governance: the govern-

ment, the private sector and civil society 

6 Vahid (2017) 

The condition for the success of public policies in developed countries is to provide the 

ground for acceptance by citizens and their active participation in its formation and im-

plementation 

7 Salimi (2018). Having up-to-date knowledge has a significant and effective role on the decision-making 

process of managers. They have an effective and meaningful role 
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Theoretical Foundations of Research:  

Public Policy 

"Rani' considers "policy-making" or "policy-

making" to include a set of actions, opera-

tions, and executive activities to achieve pre-

determined goals. William and Garson also 

define policy-making as a set of conscious 

operations of public organizations to achieve 

a certain goal or goal (Alvani & Sharifzadeh, 

2013, p. 25). In general, public policy-

making is the policies that are formulated and 

communicated by the government and the 

public sector, which, as a rule, should repre-

sent the protection of the public interest and 

the public interest. Public policy-making, 

which is a branch of management science in 

public administration, is directly related to 

the issues of governance or government and 

has a special place in the new theories of 

modern government (Janbaz and Bayat, 

2016, p. 65) 

In order to explain the position of public 

policy, we first deal with the concept of poli-

cy in general and public policy in particular 

with the category of media policy. 

 

Media Policy 

In general, Media Policy can be defined as 

planning, planning and decision making to 

advance the goals of media organizations 

according to the environment and its human 

resources (Robbie and Pedwani, 2010, p. 

19). Media Policy refers to the develop-

ment of goals and norms that shape the be-

havior of media system structures. Accord-

ing to them, the 4 key areas or main func-

tions of the media are: 

1. Politics: The relationship of the media 

with governments, governments and institu-

tions of power in the local and international 

community. 

2. Economy: Media as a corporate market 

that seeks profitability and profitability 

through information, entertainment, educa-

tional and advertising activities 

3. Social and cultural: The relationship of 

the media with specific tendencies in the tar-

get community and the community in which 

it operates. 

4. Professional work or professionalism: 

norms and rules of media of individuals and 

institutions and national and organizational 

media policies. 

The purpose of media policy in this article 

is to define its scope, such as the macro-

policies of the government and the govern-

ment to set and regulating in the activities of 

the media, media organization, media activ-

ists, and in particular the production, distribu-

tion and consumption of content. 

 

Why Media Policy 

In a two-space society, which is a multifacet-

ed, fragmented and diverse society, our me-

dia and messages cannot have a single form, 

and certainly, different target groups should 

be considered (Ameli, 2011, p. 55). By dual 

space, we mean a society in which, on the 

one hand, there is openness due to the devel-

opments that have taken place in the media 

and information and communication technol-

ogies, but on the other hand, the same open-

ness and rapid and accelerated exposure to 

various technologies. It has created challeng-

es between the political, social and cultural 

structures and the media, in other words, this 

asymmetry, asynchrony, or in other words, 

this deformation and ugliness that can be 

caused by the speed of the media. Shape our 

communication community (Ameli, 2011, p. 

103). According to Castells, the central 

change in the media is the replacement of 

"self-selective media" with mass media, 

which means that if the characteristic of hu-

man entry into the modern world in terms of 

communication; it has become oral media 
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and interpersonal communication. To know 

the mass media that produce envy messages, 

such as radio, television, newspapers and the 

like, we have a large audience from the lim-

ited message center. In the change that has 

taken place, these media have given way to 

"self-selective" media. "Self-selective" media 

are smaller but self-producing, self-

distributing and self-receiving. In other words, 

the role of the "self" becomes more prominent 

in them and they change the way the larger 

media. The press and journalism are changing, 

sending and receiving television programs are 

changing, and interactivity is emerging as an 

important communication feature.  
 

Public Policy Mechanism 

The use of Media is not a decorative, emer-

gency and reflective behavior, but it is an 

integral part of modern life. In fact, being 

excluded from the Mass Media means being 

excluded from the new social life. In this 

way, Media activities, especially in their na-

tional dimensions, are strongly linked to the 

rights of the individual and Society (Grimlica 

and Albert, 2014, p. 63). Media Policy should 

have a macro and strategic level, and below 

it, but in parallel, channel policy for all Mass 

Media and Media, including Radio, Televi-

sion, press, film and cinema, satellite, Inter-

net, books and publishing, Advertising in-

cludes the entertainment industry, audio-

visual industries and News agencies and es-

pecially Social Networks and smart devices 

(Fayon, 2017, p. 68). 

 

Analysis and pathology of the current 

situation 

Media perspective is a well-known term in 

the media literature (McChesney, 2015 and 

Smith, 2007). McChesney describes the tools 

(technology) that society can use to com-

municate. However, making a clear distinc-

tion between mass communication and per-

son-to-person communication is important in 

defining a media perspective. According to 

McFaul (2017), there is also a difference be-

tween media policy and communication poli-

cy. Not only the method of communication 

but also the nature of the content in commu-

nication is important in this definition. Mass 

media such as the press, television, radio and 

various technologies of the World Wide Web 

such as HTML pages, blogs, wikis and face-

to-face communication should be considered 

separately in this definition. However, ac-

cording to studies in this regard, because the 

private and public forms of communication 

overlap, non-public forms of communication 

can also be included in this analysis (public 

media perspective), because the possibility of 

greater integration The fields of media (mass) 

and communication (individual) will be many 

in the future (Hamrijek, 2004, p. 20). 

 

Cultural Planning 

Cultural planning focuses on the govern-

ment's will to create, consolidate, or trans-

form cultural regulations. Such a will, based 

on the definition of planning, can emerge in 

areas such as radio and television, cinema, 

music, books, etc. (Vahid, 2017, p. 288). 

Cultural Planning is based on cultural 

studies, cultural productions, practices and 

even social institutions that deal with the is-

sue of how groups deal with having the min-

imum and maximum power, practically pre-

paring and making cultural products in their 

own way, which can be an approach of a 

purely political trait, or at least a resistance to 

subcultures. Today, the prospect of new me-

dia is almost synonymous with technological 

innovation. Digitalization has brought with it 

new equipment, molds, services and relation-

ships. Trying to create a cultural program in 

the Radio and Television of the Islamic Re-

68 
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public of Iran to follow any new develop-

ments is not an approach that seems very 

promising, effective and efficient. 

Fundamental changes that change the me-

dia landscape can be increasingly exposed to 

the organization of public-private companies, 

and the media functions that have so far been 

more or less distinctly combined to expose 

their audiences. Do not get drunk with social 

networks. Public policy-making in cultural 

media planning of national media based on 

cultural studies, the quality and content of 

which, according to the constitution, as a re-

flection of a socio-cultural context, is also a 

process of creating meaning for experiences 

and presenting cultural products based on 

audience needs. Public Policy in Cultural 

Planning can be a powerful alternative to be-

haviorism and structuralism approaches in 

study and research, audience-oriented, which 

refers to the power of meaning-making and 

the resistance of the audience to the infor-

mation society, the audience is an active and 

decisive element in Imagine communication 

events and media consumption. This ap-

proach is a range of perspectives and con-

cepts of experts in the three fields of commu-

nication sciences, cultural management and 

media management, especially experts in cul-

tural affairs in the Islamic Republic of Iran 

Broadcasting, which examines the harms, 

causes and problems of the current situation 

to achieve the desired situation. And then 

considering the data inference by looking at 

the designed model, through this research can 

help to alleviate the existing concerns. 

 

Information Society 

The Information Society can be defined as a 

form of Society that increasingly regulates its 

relationships in Media Networks, Networks 

that are gradually replacing or complement-

ing face-to-face Social Networks. This means 

that Social and Media Networks are shaping 

the main "organization" and a very important 

structure of modern Society (Castells, 2017, 

p. 19). These Networks are all units and parts 

of this formation of individuals, groups. It 

connects companies and organizations more 

and more. 

Information has become a symbol of the 

element in which we live. There is a lot of 

talk today about an information explosion, an 

"Information Technology Revolution" and 

even an "Information Society", but what ex-

actly is an Information Society? And how do 

we understand it? 

"The Information society in recent dec-

ades, and especially in the last ten years (the 

second half of the last decade of the twentieth 

century and the first half of the first decade of 

the twenty-first century) has become one of 

the most important issues for thinkers and 

Social, Economic and Political thinkers. In-

ternational, regional relations and the Nation-

al scene of countries have also found a prom-

inent place. Thoughts on the emergence and 

development of the "information society" 

first appeared in the 1960s and 1970s in the 

scholarly works of a number of US university 

economists and sociologists, most notably in 

the books and articles of Fritz Maclop and 

Daniel Bell. Were raised. According to the 

views of two recent researchers, the "infor-

mation society" has the following character-

istics: 

1) "Intelligence workers" in the strict 

sense of the word, have become the largest 

working group in rich and developed coun-

tries where the majority of the labor force is 

"industrial workers". So, it can be said that a 

"new epistemological class" has emerged in 

these countries. 

2) A structure of "Intellectual Technolo-

gy" has been created in these countries along 

with the structure of "Industrial Technology". 

69 
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3) The main element of goods and prod-

ucts used in industry and home life of these 

countries is increasingly the packaged culture 

(Castells, 2017, p. 99). 

Thus, the idea of Intellectual Technolo-

gy has been the focus of attention in the 

theories of the first thinkers of the Infor-

mation Society before the formation of the 

idea of social roles and current Global 

Networks. However, as the above-

mentioned experts have pointed out, the 

basis of this Information Society is the fact 

that Information has become an important 

factor of Economic dynamism and at the 

same time, both as a means of development 

and as development goals in the context of 

culture. Are located, has been established. 

 

Research Methodology 

In the present study, in order to predict the 

interactive system, relying on the thinking, 

gathering and knowledge of experts in the 

three fields of communication sciences, cul-

tural management and media management, 

which is structured with a futuristic method 

using goals such as discovering innovative, 

reliable ideas based on acquisition. Group 

knowledge, in successive rounds and finally 

group consensus to design an indigenous 

model, public policy in cultural planning in 

the national media that is consistent with the 

beliefs, values and religion prevalent in Iran. 

Documentation begins as a qualitative re-

search with a broad purpose and also using a 

mixed method, the data emerges with the ap-

proach of grounded theory. 

 

Statistical population and sample size 

Statistical population of the forthcoming re-

search in the first part (qualitative part) statis-

tical population through in-depth interviews 

with ten experts who have an equal share in 

the two fields of culture and communication 

sciences, and media management who have 

at least ten years of educational experience in 

universities and executive work In the Radio 

and Television of the Islamic Republic of 

Iran, as well as in the field of culture, they 

are purposefully selected and arrangements 

are made to conduct research. In the second 

part of the statistical population (quantitative 

part) including the employees of the Radio 

and Television of the Islamic Republic of 

Iran, a researcher-made questionnaire was 

distributed among 150 people. 

 

Data Collection Method 

Gathering information about the theoreti-

cal foundations and research background 

through the use of valid Persian and Latin 

written sources such as books, doctoral 

dissertations and unpublished research 

such as reports and research projects, is 

identified and extracted and the main data 

Research using Delphi technique based on 

structuralism method to go through a 

group communication process by prepar-

ing and distributing the initial question-

naire and completing it first as a pilot and 

then informed and knowledgeable re-

spondents (experts), using open and closed 

structured questions and finally the analy-

sis method. The content of the answers 

takes place. 

Data collection tools 

Data collection tools include: written and oral 

questionnaire, tape (audio file) to implement 

the text and field notes. 

 

Validity or validity of the research 

In the validation structure, which includes the 

theoretical context from which the measure-

ment is taken, includes the entire program 

and theoretical framework of the research, 

the questions in the questionnaire and the 

measurements used are carefully selected and 
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used. Also, the external validity of the re-

search is taken from the objective knowledge 

of the experts, which is approved by the edu-

cated and experienced scientific professors. 

 

Analysis model and conceptual model 

In this section, the main findings of the re-

search, which were presented in the form of 

concepts / codes, major categories and de-

termining the core category separately for 

each central question, all major categories 

were combined again in terms of conditions, 

interaction and consequences and a model 

The more abstract and general the main ques-

tion of the research is extracted. In the table 

below, an attempt has been made to raise the 

major categories of research to a higher level 

of abstraction. In other words, since the main 

categories had significant semantic and con-

ceptual similarities, so again the main catego-

ries were summarized in the form of several 

more general, analytical and abstract catego-

ries and they were based on 6 aspects of the 

central category, contexts, Reconstruct cau-

sality, intervention conditions, and strategies. 

Here, from the classification and re-

abstraction of major categories, other major 

categories are obtained. 

 

Table 2: Coding of major categories separately 

Row Major categories The final major categories 
Category 
type 

1 Creating a sense of social security through network power Trust building strategy 
 
 
 
 
 
 
 
 
 
 

Strategies 
 
 
 

 

2 Appointment of broadcasters from experienced people Appointment strategy 

3 
Monopolization of the production of radio and television program content 
by network power 

 
Content production strat-

egy 4 Use the media to create ideas 

5 Assessing the reasons for attracting audiences to social networks 
Evaluation strategy 

 

6 
Public policy on the privatization of national media to support cultural 
heritage and social norms 

 
 

Privatization strategy 
 7 

Managing the media privately through the existence of a media advertising 
function 

8 Cultural planning with a focus on public policy Cultural planning strate-
gy 
 

9 Review of radio and television in ways of creating culture to attract audiences 

10 Creating a common mentality and values in societies by the media 

11 
Attention to moral collapse and institutions (family) due to the increasing use of 
media 

Social consequences  
 
 
 
 

Category 
of conse-
quences 
 

12 Paying attention to how to implement cultural policy on radio and television  
 
 

Organizational Conse-
quences 

13 
Attention to the reduction of radio and television audiences due to the 
completeness of the media feature of the Internet 

14 
Pay attention to reducing the incidence of errors in media professionals and 
speed in correcting it before engaging social media professionals 

15 
Guiding the thoughts of the radio and television audience by making them 
more attractive in front of social networks 

 
 

Individual  
consequences 

 
16 

Increase the media literacy of radio and television audiences through the 
use of communication tools 

17 Serving the radio and television audience using information technology 

18 
Emphasis on the existence of methodology along with monitoring the im-
plementation of policy in The Media 

Individual and organiza-
tional contexts 

Category 
of sub-
strates 

19 
Information technology is a platform for participatory democracy and intel-
lectual security of its audience 

 
 

 
Cultural planning in the 
national media based on 

 
 
 

Axial cat-
egory 

20 Representing the values of communities in the form of media products 

21 Dependence of cultural change on information and social networks 
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22 
Pay attention to technological communication in the design of cultural 
topics 

the information society  
 

 23 The success of information systems by rationalism 

24 The success of information systems by culture  
 
 
 
 
 

Intra-organizational fac-
tors 

 

25 
Increase speed and accuracy and reduce costs as factors in the success of 
information systems 

26 The success of information systems by critique 

27 
Attention to the power of risk-taking as factors in the implementation of 
information systems 

28 
Application of information technology in cultural planning for the right of 
access, transparency and speed of access to information for its audience 

29 
Using experienced and educated managers to create culture alongside so-
cial networks 

30 Use of media tools and attractions by cultural planners 

31 
Lack of attention of radio and television to audiences in different parts of 
the country 

 
 
 
 

Individual factors 

 
 
 
 
 

 
 
 

Interfering 
conditions 

 

32 Lack of social participation in radio and television audiences 

33 
User dissatisfaction and low quality of service, traditional-religious consid-
erations as factors in the failure of information systems implementation 

34 
Increasing attention to policies in the broadcasting authority due to content 
production 

35 Implement methodology-based public policies 

36 
Attention to Iran's information and communication policies in the cultural 
sector 

 
 
 

Structural factors 
 
 
 

37 
Update the information of network administrators on the success of media 
management 

38 
The degree of adaptation of the radio and television to the network com-
munity by analyzing the news and informing the audience 

39 
The media pays attention to cultural guidelines in its strategies in accord-
ance with public policy 

 

As seen in the table above, all categories 

are first classified in general and according 

to the areas studied and then in the form of 6 

main columns including pivotal categories, 

contexts, consequences, intervention condi-

tions, causal and strategies. Therefore, in 

this section, since the number of categories 

is not only abundant but sometimes similar 

and overlapping, the axial coding operation 

has been performed again and a more lim-

ited and abstract number of categories have 

been extracted. Then again, the final core 

category, i.e., the most abstract conceptual 

level, is selected and includes all the above 

categories, as well as analytical features. 

Finally, the final underlying model around 

the core category (why pay attention to pub-

lic policy and create it) emerges. 

The main question 

1- To what extent does public policy-making in 

the cultural planning of the national media cor-

respond to the characteristics of the information 

society? 

Sub-questions: 

- To what extent is public policy in the  

national media based on cultural studies? 

- To what extent is public policy-making in 

cultural planning in radio based on raising the 

cultural awareness of the audience? 

 

The main objective: 
Investigating the interactions of media on 

public policy by recognizing cultural plan-

ning in the national media and its distance 

from the characteristics of the information 

ociety along with providing an appropriate 

solution and model. 
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Fig 1: Designing a public policy model in cultural media planning of national media based on network society 
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Structural factors 

 
1.Reducing the authority of the ra-

dio and television due to the produc-
tion of inappropriate content 

2.Isolation of radio and television 
due to lack of methodology 

3.Failure to reach an acceptable 
level of Iran's information and com-
munication policies in the cultural sec-
tor 

4.Failure of network administrators 

Individual factors 

1- Lack of attention of the radio and 
television to the audience in different 
regions of the country 

2- Lack of social participation in the 
audience of radio and television 

3- Dissatisfaction of users and low 
quality of service, traditional-religious 
considerations 

As factors of failure to implement 
information system 

consequences 
Social consequences 
Creating a common mental-

ity and values in societies by 
the media 

Moral collapse and institu-
tions (family) due to the 
increasing use of media 

Organizational 
Consequences 
The cultural situation of the 

radio and television is shaky 
Reducing the audience of ra-

dio and television due to the 
complete media feature of the 
Internet 

Reduce mistakes and 
speed up 

Reducing mistakes and 
speeding up the services of 
radio and television employ-
ees due to the use of tech-
nology 

Individual consequences 
Guiding the thoughts of the 

radio and television audience 
through information technol-
ogy 

Increasing the media litera-
cy of radio and television 
audiences through the use of 
communication tools 

Serving the radio and tele-
vision audience by using 
technology 

Strategies 
Appointment strategy 
Appointment of radio and 
television directors from extra-
factional individuals 
Trust building strategy 
Creating a sense of social 
security through network 
power 
Content production strategy 
1. Monopolizing the produc-

tion of radio and television 
program  

2. content by network power 
 Using media to create ideas 
Privatization strategy 

1. Private media management 
to support cultural heritage 
and social norms 
2. Managing the media pri-

vately through the existence 
of the media advertising func-
tion 
Cultural planning strategy 

1. Using the model of cul-
tural synergy for planning and 
policy making in Iran 

2. Cultural planning in ad-
vanced societies with a focus 
on establishing new cities and 
focusing on the market 

3. Reviewing the radio and 

television in the ways of 

creating culture to attract its 

audience 

Axial category 

Policy-making in 
cultural planning in 
radio and television 
based on the net-
work community 

 

1. Representing 

the values of com-
munities in the form 
of media products 

 .2.The formation 

and change of social-
ization due to the 
existence of tech-
nologies 

 .3.Dependence of 

cultural change on 
information and 
social networks 

 .4.Paying atten-

tion to technological 
communication in 
the design of culture 
topics 

 

 

Causal category 
Intra-organizational 
factors 

The success of infor-
mation systems by 
rationalism 

The success of infor-
mation systems by 
culture 

Increasing speed and 
accuracy and reducing 
costs as factors in the 
success of information 
systems 
The success of infor-

mation systems by 
critique 

Paying attention to the 
power of risk-taking as 

factors in implementing 
information systems 
Application of in-
formation technol-
ogy in cultural plan-
ning for the right of 
access, transparen-
cy and speed of ac-
cess to information 
for its audience 

Using experienced and 
educated managers to 
create culture along 
with social networks 
Use of media tools and 

attractions by cultural 

planners 

CONTEXT 
Individual and organizational contexts 
Emphasis on the existence of meth-
odology due to monitoring and moni-
toring the performance of radio and 
television  
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Inferential statistics: 

In the first part, using frequency tables and 

descriptive statistics, demographic variables 

and variables in the analytical model are ex-

amined. In the second part, by modeling 

structural equations, we discuss the model in 

the qualitative part. Accordingly, SPSS and 

AMOS software will be used in this section. 

 

Structural equation modeling:  

Structural equation modeling can be consid-

ered as a quantitative method that helps the 

researcher to organize his research from theo-

retical studies and their compilation to the 

analysis of experimental data in a multivari-

ate format. This method brings the researcher 

closer to the complexities of social life (the 

effect of a set of variables on each other uni-

laterally and bilaterally, directly and indirect-

ly) as well as the complexities in measuring 

hidden cultural and social structures. There-

fore, it makes the quantitative analysis of 

qualitative phenomena more methodological-

ly accurate and more realistically practical 

(Farbod, 2014, p. 93). 

Structural equation modeling methods 

such as LISREL and least squares are new 

methods of data analysis. A complete model 

of structural equations is a combination of 

path diagram and confirmatory factor analy-

sis. This method is used in studies that aim to 

test a specific model of the relationship be-

tween variables. One of the strongest and 

most appropriate methods of analysis in be-

havioral and social sciences research is mul-

tivariate analysis, because the nature of such 

issues is multivariate and cannot be solved in 

a two-variable way. Analysis of covariance 

structures or causal modeling or structural 

equation modeling is one of the main meth-

ods of analyzing complex data structures and 

means the analysis of different variables in a 

theory-based structure, the simultaneous ef-

fects of variables. This method is a complex 

mathematical and statistical combination of 

factor analysis, multivariate regression and 

path analysis that are combined in a complex 

system to analyze complex phenomena 

(Mirghafouri et al., 2014, p. 64). 

In the techniques used to model structural 

equations, two methods can be identified: 

first, modeling of structural equations based 

on covariance; this view has become widely 

accepted due to the development of several 

computer programs such as Amos, Lisrel, 

and IQUs that help to estimate this model. 

This view focuses on maximizing covariance 

between different structures. Unlike the first 

approach, the partial least squares approach 

was first introduced by Hermann Weld as a 

nonlinear iterative partial least square that 

aims to maximize the variance of dependent 

variables defined by independent variables 

and less considered. 

These two perspectives differ from each 

other in terms of statistical hypotheses re-

garding the distribution of observed varia-

bles, the required sample, and the type of 

relationship between the observed variables 

and the dependent structures that can be 

modeled. In Picas, structural and measure-

ment parameters are estimated through an 

iterative procedure that combines simple 

and multiple regressions with the least 

common squares. Therefore, unlike model-

ing of structural equations based on covari-

ance, any distributive assumption of the 

observed variables is avoided. In addition, 

due to the natural nature of the methodolo-

gy in which the model parameters are esti-

mated in blocks, the required sample size is 

much smaller in the minor squares. Finally, 

this technique provides simultaneous eval-

uation of the validity and reliability of the 

tool for measuring theoretical structures. It 

is also used to test measurement and struc-
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tural models with multi-index structures and di-

rect and indirect effects (Farbod, 2014, p. 261). 

 

Confirmatory factor analysis: 

The most important goal of confirmatory fac-

tor analysis is to determine the power of a 

predefined factor model with a set of ob-

served data. In other words, this method 

seeks to determine whether the number of 

factors measured is consistent with what was 

expected based on theory and theoretical 

model. In fact, it tests the degree of con-

formity between the theoretical structure and 

the experimental structure of the research. 

(Habibi, 2018, p. 101). 

Confirmatory factor analysis is used when 

the researcher intends to fit the measurement 

model in question. Therefore, in general, it 

consists of two stages of evaluation of the 

measurement model and the structural model, 

and "model fit indices" are used to evaluate 

the model. The closer these indicators are to 

the number one, the better the fit of the mod-

el with the observed data and are considered 

as the desired result. 

For this purpose, in the continuation of 

this section, the analytical model designed by 

the research is examined and evaluated by 

Amos software, and while presenting the 

model output from this software, we express 

the suitability criteria of this model based on 

the obtained data. 

The most important goal of confirmatory 

factor analysis is to determine the power of a 

predefined factor model with a set of ob-

served data. In other words, this method 

seeks to determine whether the number of 

factors measured is consistent with what was 

expected based on theory and theoretical 

model. In fact, it tests the degree of con-

formity between the theoretical structure and 

the experimental structure of the research 

(Habibi, 2018, p. 225). 

Discussion and conclusion of the qualita-

tive part of the research 

The results of this section are obtained using 

the interviews that we will describe: 

In response to the main research ques-

tion, the results indicate that the degree of 

compliance of public policy in cultural me-

dia planning of national media with the 

characteristics of the information society is 

relatively desirable because efforts are made 

to properly analyze the news and inform the 

audience. The country pays attention and 

because there is a social participation among 

the audience of radio and television, and in 

accordance with the policies, this media 

should move towards privatization in order 

to improve both the propaganda function of 

the media and the cultural heritage and 

norms and the social needs of the country 

should not be supported. On the other hand, 

because the media is a connecting factor of 

individuals and gives them a collective iden-

tity, the function of this media in mass pro-

duction should be improved and the national 

media should have the right understanding 

of the needs of the audience, attention to 

local cultures in different regions of the 

country and its analysis to motivate the au-

dience and in this way, increase the level of 

social participation of the audience in ac-

cordance with the characteristics of the in-

formation society. 

In response to the second question, the re-

sults indicate that in many national media, 

according to the cultural guidelines for plan-

ning and design in the field of culture; they 

have not neglected cultural studies to some 

extent in their strategies. They also have the 

ability to organize their information by con-

sidering cultural planning; they work espe-

cially against destructive flow methods of 

internal and external networks. 
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In answer to the sub-question, the results 

indicate that since cultural programming in 

radio and television seeks to raise the cultural 

awareness of the audience, but it is still far 

from what has a place to work. In fact, the 

exchange of information and news in order to 

guide human behavior will raise the cultural 

awareness of the audience; also, informing 

the audience of the radio and television 

through computers, getting acquainted with 

political freedoms, etc., in this regard, it will 

help the radio and television to be able to 

raise the cultural awareness of the audience. 

But what is problematic for the radio in this 

direction is the existence of the internet with 

two-way information interaction and the pos-

sibility of text, audio, video transactions in a 

moment that has caused the internet to re-

place the radio to some extent. Make optimal 

use of experienced and educated managers to 

create culture along with social networks and 

media tools and attractions to be used by cul-

tural planners. 

 

Quantitative research part 

Descriptive results: 

According to the descriptive statistics sec-

tion, we obtained the following results: 

1. Regarding the gender of the participants 

in the quantitative part of this study, it was 

found that 96 of the respondents were male 

and 54 of the respondents were female. In 

other words, 35.5% were women and 64.5% 

were men. Therefore, the number of male 

respondents was more than women. 

2. Regarding the age variable of the sam-

pled people, it was found that 4 respondents 

are in the age group under 30 years, 84 peo-

ple are in the age group of 30 to 40 years, 55 

people are in the age group of 40 to 50 years 

and 5 people are over 50 years old. Accord-

ingly, most respondents with a frequency of 

56.7% are in the age group of 30 to 40 years 

and the least respondents with a frequency of 

2.7% are people under the age of 30 years. 

3. Regarding the level of education of the 

samples taken, it was found that 34 people 

have associate degree, 100 people have bach-

elor's degree, 11 people have master's degree 

and 3 people have doctorate degree. Accord-

ingly, most of the participants in this project 

have a bachelor's degree, which includes 

67.6% of respondents. Also, the lowest num-

ber of participants has a doctoral degree, 

which is only 2% of the respondents. 

4. Information about the experience of 

people who participated in this study is as 

follows: the highest frequency in terms of 

work experience is related to people with 5 to 

10 years and 10 to 15 years of work, respec-

tively, they are 67 people (equal amount for 

two groups). Also, people with more than 20 

years of work experience with a frequency of 

1 person, have the lowest frequency among 

respondents. 

5. Regarding the type of employment of 

individuals, out of 148 samples collected for 

the quantitative part of this research, 30 were 

officially employed and 70 were employed 

on a contract basis. Therefore, most of the 

participants in this project are people who 

have been hired on a contract basis. 

6. In relation to the main variables of this 

study, in the intervening conditions, causal 

category and central category, strategies, con-

texts and consequences and according to the 

obtained values, it can be concluded that all 

variables and components of this study fol-

low the normal distribution; the average val-

ue of all these variables is greater than 3. Al-

so, between the two intervening variables of 

individual factors and structural factors, the 

dispersion of structural factors is less than the 

dispersion of individual factors. Among the 

variable components of strategies, the highest 

dispersion belonged to the appointment strat-
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egy component and the lowest dispersion 

belonged to the cultural planning strategy 

component. Among the variable components 

of outcomes, social outcome had the highest 

dispersion and organizational outcome had 

the lowest dispersion. 

 

Inferential results: 

In this section, the method of structural equa-

tions and confirmatory factor analysis tech-

nique were used. According to the results 

obtained from Amos software, it was found 

that the model designed in this study has a 

good fit and its questionnaire constructs can 

explain and show the relevant variables. Al-

so, according to the regression coefficients, it 

was found that the variable of intervening 

conditions, in individual and structural fac-

tors, had a positive effect on strategies. They 

also have a positive impact on social, organi-

zational, and individual outcomes. 

In addition, the central category, in pub-

lic policy-making in the cultural planning of 

radio and television based on the infor-

mation society, has a positive effect on 

strategies, and individual and organizational 

contexts have a positive and direct impact 

on cultural planning in radio and television 

based on the information society. In addi-

tion, it was found that the causal category, in 

internal factors, have a positive effect on 

cultural planning in radio and television 

based on the information society. 

 

Discussion and conclusion 

The Media needs to improve the existing 

public policy in order to maintain and pro-

mote its social trust and public reputation, as 

well as to attract as many audiences as possi-

ble. The necessity of this has doubled due to 

the emergence of new communication media 

and social network in the information age. It 

is also necessary to understand the relation-

ships between the variables affecting the suc-

cess of media policy-making for such a large 

organization, due to its public and govern-

mental nature, has different characteristics 

than other institutions. The purpose of this 

study was to determine the relationship be-

tween the variables affecting media policy - 

in the national media, two spaces based on 

new communication media. This issue, 

control and management of the media space 

with regard to maintaining national securi-

ty, has been a top priority for policymakers. 

Meanwhile, due to the pervasiveness of 

television media and the high average 

viewing of it in Iranian society, the control 

of this media is of particular importance for 

the continuation of political hegemony and 

confrontation with internal and external 

threats. This priority manifests itself not 

only in the exclusive form of radio and tel-

evision, but also in the overall control of 

television space, including satellite net-

works, television and even the internet. It is 

in this context that one can understand pol-

icies such as banning the installation of sat-

ellite dishes, sending noise, limiting the 

speed of the Internet and so on. 

 

Research suggestions 

According to the results obtained from the 

qualitative and quantitative part of this re-

search, suggestions for policy makers are as 

follows: 

The main purpose of this research is to 

provide a model for the transformation of 

the national media industry by promoting 

cultural planning through attention to policy 

at the national macro level. However, the 

results of this study have opened many win-

dows in this field for researchers interested 

in organizational and individual levels. 
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