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5. Value

6. Mobile Instant Message

7. Social Media

8. Laddering Technique

9. Means-End Theory



1.  Barnes

2

3. 5  M (Media, Mission, Money, Message, Measurement)



1. Repertory grid

2. Brand concept map 



1. Zmet

2. Means – End Chain 

3. Laddering Technique

4. Attribute, Consequence, Value

5. ACV

6. Reynolds & Olson

7



1. ComScore

2. Zhu & Chen
3. Content-Based

5. Flickr
4. YouTube
5. Pinterest
6. Instagram
7. Broadcast 



1

1. Customized 
2. Self-media 



– –

MIM

1. Relationship

2

3. Collaboration

4. Weibo

5. Linkedin

6. ylidooF

7. Quoara

8. Reddit

9. oohaY

10. Answer

11

12. Ha, Kim, Libaque-Saenz, Chang & Park



MIM

«MIM» MIM 

MIM MIM

MIM

M JAM

1. Wechat 

2

3  

4. Wu & Lu



MIM

 MIM

1. Cameron & Webster

2. Curwen

3

4. Zhou, Zhao, Li, Zhou, Palicot & Zhang

5. Oghuma, Libaque-Saenz, Wong & Chang



"

"

1

2. Schwartz

3

4. Hierarchical Value Map
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1. Deng, Lu,  Wei & Zhang

2. Böhmer, Hecht, Schöning, Krüger & Bauer

3



1. Pai & Arnott

2. Zaichkowsky
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1. Piskorski

2. Self-Presentation



1. Saaka, Sidon & Blake



Rep

1. Bagozzi, & Dabholkar








