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Pic2: The landscape display can be 

manifested in civilizations of different 

nations and attract tourists of all 

different parts of the world that can 

be understood as a single event 

along with natural and geographical 

attractions. Siva wedding ceremony. 

Source: Archive of Nazar Research 

Center, 2012.
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Pic1: The concept of landscape as a 

product of human interaction and 

nature is a major tourist destination 

throughout history which is shaped 

in common denominator of all 

these factors. Holy shrine of Ali Ibn 

Mohammad Bagher (PBUH), Mashahd 

Ardehal, Source: Archive of Nazar 

research center, 2012.
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1.

The secondary conditions of tourism complete its deconstructing 

process. A purpose other than business and residency for more 

than one night; these two provide the field of deconstruction of 

real life (travelling). Travelling and moving in places, which are the 

necessary conditions of tourism requires two sufficient conditions 

of not being profitable and the minimum amount of time staying 

at the new place so it does not miss the deconstruction concept in 

life’s routine process. 

The analysis of tourism indicates that, it is an act or actions lead 

to a final destination: reviewing of the new place; with the goal to 

discover and comprehend its hidden secrets created throughout the 

history in interaction with man. 

The interpretation of the word tourism, in Persian or European 

languages is the act of touring and experiencing the new place and 

returning to the old one. The appellation of tourism as well as its 

definition depends on movement in space. 

3. Combining 2 results of the previous section, defines tourism as 

a system of knowledge. The investigation of tourism history, that 

surrounds it to the emergence of the leisure life, indicates its aspect 

of knowledge. Prior to the Industrial Revolution and the growth of 

urbanization, most of the people’s times spent on living alone. Rural 

life was dependent on land and agricultural production, which in 

addition to employing all people’s times to production, provided 

fewer opportunities for division of labor. Each family had to protect 

its own land and trap permanently and forced to sedentary. Its trip 

also could not lead to a one-night residency. With the growth of 

industries, cities were developed and the focus of manufacturing 

to land, which created sporadic villages turned into industries that 

created centralized cities. The development of the rule provided 

the employees with more leisure time, and gradually increased staff 

planning leisure time in order to familiarize communities. Action 

for making purpose of leisure and free time arose following the 

desire of man to seeking perfection. If this tension and attraction 

for internal growth did not exist, there would be no cause for 

targeted measures, including planning for leisure time. Seeking 

truth and science and discovering unknown aspects are the natural 

tendency of man to perfection. Travelling in leisure time consisted 

of growth and the program for perfection; so much that it changed 

into a constant and regular activity called Tourism.

The purpose of tourism is to growth and its performing needs 

to realization of tourism. In other words tourism is a system for 

knowledge that its goal is growth and going towards perfection. 

Tourism as a knowledge system is quite far from what actually 

takes place in Iran. In order to achieve the purpose of tourism and 

altering it into a knowledge system, the important condition is 

reviewing of the concept of place; however, the essence of tourism 

is in place and “location” theme.

4. Understand the concept of “place” needs basics including 

manuals, programs and resources that achieved through a targeted 

program. What tourists often go to visit is Perspective. City, 

architecture, nature, religion and human civilization are effects of 

Landscape that gains through the interaction of historical man with 

the natural environment in a special land. Seeing the sights alone 

though does not fix the desire to grow and the need for truth in 

humans. However, see the Perspectives should consist of realizing 

capabilities. Landscape is like a text that contains facts, but if the 

reader cannot read, he cannot take the interest of the text. Reading 

the Landscape is a skill requiring education. The criticisms of 

early lines of this context are spectator to guiding, in which data 

transferred to the tourists group, rather than Landscape reading 

that did not have any important role in the process of strengthening 

their understanding and insight. In addition, he found out by 

experience that, mysterious fictions can compensate the tourists’ 

unwillingness about knowing the facts and figures related to 

monuments or nature 

However tourism, landscape can create a strong attraction for 

the sustainability of civilization and Landscape by telling their 

emerging cause which would result in the improvement of the 

tourists’ view (and not knowledge). For tourism to turn into 

a knowledge system, you must guide your programs towards 

realizing Perspectives. 

Endnote
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only include architectural monuments of the past. Society, city, religion, food, 

clothing, art and other products of human life identified as historical phenomena. 

Pic1: Understanding the individual 

elements of landscape as a part of the 

whole guides us through the tourists 

perception and knowledge of tourism 

attraction . Armenian traditional dance 

down the Geghard Mountain, Armenia.

Source:  Archive of Nazar Research 

Center, 2013.
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is a guide that provides explanations about a building’s popularity 

among the spaces of a historical collection: construction year, 

regency, sizes, number of important components, general style 

and interesting stories that create a mysterious visage of the 

complex. The tourist however, after returning, forgets about the 

initial data, makes up a fictional image far away from reality of 

the object, and minimizes the possibility of benefitting from the 

historical experience. In this method, historic works are objects 

to the observers’ wonder and not intended to be guides for future. 

Thus, such kind of tourism turns in to a paseo only interrupts 

the daily habits and expecting knowledge from it, decreases to 

its least. That is, in our society the concept of tourism is closer to 

surfing and fun rather than exploring and learning. The first one, 

aims at the temporary spiritual state of human and the second one 

his knowledge and sustainable understanding. It is clear that in 

tourism, the second one, which is knowledge-oriented, happiness 

lies in alternative modes of travel and change but its purpose, 

is the development of the tourist’s insight and promoting his 

understanding in facing his predecessors’ experiences or nature.

2. The most common of tourism, is a trip taken with any purpose 

except business and include at least one night of residency. In this 

definition, two conditions of “travelling” and “residing in another 

place” are the main and profitable conditions and the residing for 

at least one night counts as a secondary condition. The analysis of 

main conditions of tourism definition indicate that its concept is 

most dependent on “place”; travelling, is the translation of leaving 

the routine place and residing in another place means establishing a 

new place: a place that breaks the routine process of life’s. The core of 

travelling is deconstruction of the normal life so the tourist’s point of 
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